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Rough Proofs 


Bayonne advertises that it has had 
no major labor dispute in over 
twenty years. This is the exact point 
at which it would be well to knock 
on wood. 

, | F 


Of course, Bayonne is in the for- 
tunate position of always being able, 
in case of industrial disturbance, to 
pour oil on the troubled waters. 


. > 


George Beverage has joined the 
Scripps-Howard national advertising 
department, and it oughtn’t to be 
hard to pick the classifications where 
he should be a natural. 


» +. 


Fortune spoiled the best mystery 
story in the publishing business by 
publishing biographical details, with 
pictures, of Joseph Palmer Knapp. 


: | 


Now that the FTC has applied the 
rule of reason to those tough Robin- 
son-Patman cases, why doesn’t Con- 
gress do the same thing and go 
home? 

" = ? 


Farm income this year will be a 
billion dollars more than last. Con- 
sequently the only relief problem will 
be how to relieve the farm boys of 
all that extra dongh. 


7 + F 


Musical instruments are _ selling 
once more. The business analysts 
haven’t yet given proper credit to 
the amateur hour for getting things 
rolling again. 


7, F F 


Lots of manufacturers are urging 
their dealers to stock and show com- 
petitive lines, but perhaps they don’t 
always expect to be taken literally. 


7, F 7 


Swank Products will advertise a 
new line of braces this fall. And if 
you insist on wearing suspenders, 
they may be able to take care of you 
too. 


, ¥ 


Charley Michelson has joined Cros- 
ley as public relations counselor. The 
vote last November made him look 
pretty good as a super-power expert. 


7 


, 7 


An expert of the SEC has reduced 
2,100 words of legal verbiage to 250 
of simple English. Here’s the boy 
the advertising agencies have been 
looking for. 


7, 3 


“Women organize to block return 
tf prohibition.” 

At some of the more popular bars 
‘hey are successfully blocking the 


customers right now. 
vveegy 
Buttermilk, the advertising in 


Terre Haute says, is good for the 
morning after. The best market 
should be not Terre Haute, but 
Forty-second street. 


= 3 ¥ 


How’re you betting on the world’s 
series? 


Copy Cus. 


OLD GOLD PUTS 
ABRUPT ENDING 
TO BIG CONTEST 


New York, Aug. 4.—The third 
and last chapter in the hectic $200,- 
000 Old Gold contest was brought 


to a close today when _ partici- 
pants who remained tied follow- 
ing the “tie-breaking” series of 


puzzles submitted to them by P. Lor- 
illard Company, submitted solutions 
to still another series of 90 picture 
puzzles. Old Gold officials said that 
pressure is being exerted in hand- 
ling the final series with a view to 
speeding up announcement of the 
winners. 

In accordance with one of the rules 
of the original contest, contestants 
who passed successfully through the 
first two series of tests accompanied 
their solutions to the third series 
with a letter, 100 to 200 words long, 
on “The Increased Popularity of Old 
Golds in My Community as a Result 
of the Contest.” In the event that 
puzzlers still remain tied after the 
third series of puzzles, the judges 
will base their selections on the mer- 
its of the letters. 


Tipsters Still Busy 


Coincidental with the distribution 
of the third series of puzzles to con- 
testants, tipsters who made hay dur- 
ing the original contest, broke out 
with a new technique, offering puzz- 
lers “perfect answers” to the final 
series for fees ranging from $10 to 
$25. One tipster, rather than subject 
his “perfect answers” to newsstand 
scrutiny, told interested parties how 
to “obtain information” regarding the 
solutions. All one had to do, he said, 
was to “send a money order of $10 to 
Hoboken, N. J., care of Western 
Union.” The puzzle answers would 
be telegraphed immediately, he prom- 
ised. Each newsdealer was given a 
“key number” and puzzlers were told 
to indicate the number so that the 
newsdealer would be credited with 
the sale. The tipster proclaimed a 

(Continued on Page 41) 


Plan Campaign 
to Keep Eggs 
in Forefront 


Worcester, Mass., Aug. 4.—The on- 
slaught of breakfast foods and fruits 
has deposed the egg from its tradi- 
tional position at the top of the morn- 
ing menu, the Massachusetts Federa- 
tion of Poultry Associations said at 
its meeting here last week. 

The organization proposes to do 
something about it and voted to 
spend between $30,000 and $50,000 in 
promoting eggs as an ideal food. The 
campaign will be limited to Massa- 
chusetts. 
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Price Maintenance Bill 


Putin President’s 


Food Advertisers Ignore 
Illinois Measure, 
Analysis Shows 


Chicago, Aug. 5.—Why organiza- 
tions of independent retailers, par- 
ticularly in the grocery field, are 
pressing for passage of the Tydings- 
Miller bill, was indicated here today 
when an investigation by ADVERTIS- 
ING AGE revealed that only one gro- 
cery manufacturer has availed him- 
self of the price maintenance privi- 
leges accorded by the Illinois Fair 
Trade Act. 

This lone manufacturer has by no 
means entered into price mainte 
nance contracts on his entire line. He 
has, on the contrary, confined his ef- 
forts to protect prices to a single 
item, probably the least important 
one, in his family of products. 

This situation is in contrast to that 
in the drug field, where 108 manufac- 
turers have made contracts with re- 
tailers, either direct or through 
wholesalers. 

Though both grocers and druggists 
expect a rush of manufacturers to file 
minimum prices in the event of pass- 
age of the Tydings-Miller bill, the 
need is desperate for the former, who 
have found the passage of state acts 
futile, as far as inducing price main- 
tenance action by manufacturers. 


Would Retain Gains 


While druggists are well content 
with the present situation, because 
enough leading advertisers have 
made contracts to throw the balance 
of power into the hands of indepen- 
dents, they, too, are eager for Con- 
gress to pass the Tydings-Miller bill, 
not only because of the probability 
that more manufacturers would come 
into the fold, but because this step 
would stave off the possibility of a 
loss of gains already made. 

The Illinois situation as regards 
failure of food advertisers to make 
price maintenance contracts is not 
unique. Food advertisers generally 
have turned a cold shoulder toward 
the permissive powers granted them 


(Continued on Page 41) 


Sears Fall Catalog 
Draws Moral from 
Price Maintenance 


Chicago, Aug. 5.—A significant il- 
lustration of how maintenance of re- 
sale price is being turned against na- 
tional advertisers is provided by the 
fall catalog of Sears, Roebuck & Co., 
now in preparation. The drug and 
cosmetic section lists trade-marked 
brands as hitherto, but with the new 
notation, “Price fixed by state law. 
See Page 819.” 

The reader who turns to page 819 
finds a recommendation something 
like this: 

“If you are interested in buying 
quality merchandise at money-saving 
prices, we suggest and recommend 
that you buy Sears’ own guaranteed 
products, at prices not fixed under 
state laws. 

“Recent laws enacted by most 
states now permit the manufacturer 
of trade-marked articles to fix the 
minimum retail price you must le- 
gally pay for his goods in intrastate 
transactions in such states. 

“We have, therefore, no alternative 
in such cases but to quote the mini- 
mum prices permitted by state law 
for intrastate shipments. 

“We can and do, however, offer ar- 
ticles of highest quality, laboratory 
tested and approved, under our own 
trade names at decided savings in 
cost.” 

Sears’ catalog will go into several 
million homes, largely in rural dis- 
tricts. 


RCA Will Publish 
Magazine in “Life” 


New York, Aug. 6.—Radio Corpora- 
tion of America will begin publica- 
tion of a monthly magazine in Life, 
the first issue to appear Aug. 16 un- 
der the title of “Listen.” 

The initial issue will contain six 
pages, five of which will be devoted 
to news pictures, the last to an ex- 
position of the company’s far-flung 
facilities. 

The agency is Lord & Thomas. 


Last Minute News Flashes 


Buick to Sponsor Louis-Farr Fight Aug. 26 
Detroit, Aug. 6.—Marking sponsorship of its fourth major heavyweight 
boxing bout in three years, Buick Motor Car Company will put the Louis- 
Farr fight at Yankee Stadium Aug. 26 on both networks of NBC. 


Manufacturers Selling Chain Stores Organize 


New York, Aug. 6.—Manufacturers selling to chain stores have organ- 


ized American Manufacturers’ Institute 


to combat “unjust legislation.’ 


Abraham Felder, of Felder Bros., Inc., vice-president of the new body, said 
3.000 manufacturers have been invited to join. 


Gen. Johnson to Make Radio Debut Sept. 27 
St. Louis, Aug. 6—Gen. Hugh S. Johnson will make his debut as a 
sponsored radio star Sept. 27, when he will start a four time weekly pro- 
gram over NBC’s Blue network for Grove Laboratories. 


General Motors Raises Prices of All Models 


Detroit, Aug. 6.—Following the example set by Ford Motor Company, 
General Motors Corporation today announced price advances in all models. 


Oldsmobile prices will be increased $45; Cadillac, $100; 
(Main story on Page 17). 


and Buick, $30 to $60. 


La Salle, $60, 


To Fire Buildings to Demonstrate Flameproof Paint 


New York, Aug. 6.—Two buildings at Pickford and Hayden avenues, 


Netroit, will be fired at 3 p. m., Aug. 
ties of a new paint developed by a client of T. J. Maloney, Inc. 


10, to demonstrate fireproofing quali- 
Gov. 


Groesbeck, of Michigan, will be an honored guest. 


Hands 


Congress Completes Its Work, 
Puts Move Up to 
White House 


Washington, D. C., Aug. 5.—Ex- 
ceeding even the celebrated Robin- 
son-Patman act in the degree of in 
terest it has aroused among national 
advertisers and retailers alike, the 
Tydings-Miller bill, placing the na- 
tional government’s stamp of ap- 
proval on price maintenance, reposes 
in the hands of President Roosevelt 
today. 

Whether it will receive his sanc- 
tion, be vetoed or allowed to become 
law without either action by the 
chief executive, is one of the deepest 
mysteries of all time. 

The National Association of Retail 
Druggists, which, with the National 
Association of Retail Grocers, is the 
most ardent sponsor of the measure, 
professes to believe that the opposi- 
tion of the president to the bill has 
softened. Another authority pointed 
out that since the bill has been affixed 
to a District of Columbia tax measure, 
passage of which is urgent, the Pres- 
ident will probably relent and sign 
without delay. si ea 


Fight Is Continued 


The situation is complicated by 
last-minute protests said to have been 
registered with the White House by 
farm and consumer groups, rein- 
forced by department stores and mail 
order houses. 

From the viewpoint of the national 
advertiser, the Tydings-Miller bill is 
freighted with significance. Thus far, 
manufacturers, desiring to evade the 
price maintenance issue for the mo- 
ment, have had the defense that the 
existence of 41 state “fair trade acts” 
by no means proved that price main- 
tenance agreements were legal in in- 
terstate commerce. 

This objection will be wiped away 
if President Roosevelt signs the na- 
tional bill, and there seems little rea- 
son to doubt that associations repre- 
senting independent organizations 
will immediately demand an account- 
ing, forcing every manufacturer to 
reach a clear-cut decision on the 
issue. 


Study Probable Results 


The concern felt by many advertis- 
ers over this prospect and their 
eagerness to determine the _ long- 
range result of price maintenance 
has been manifested by a series of 
meetings of sales executives around 
the country. The New York gather- 
ings have been especially notable be- 
cause of the caliber of the speakers 
discussing various facets of the im- 
plications. 

So many states have passed price 
maintenance laws that it is easier to 
indicate those which have neglected 
to do so than those which have taken 
positive action. Those without fair 
trade acts are New Hampshire, Ver- 
mont, Delaware, Missouri, Alabama, 
Mississippi and Texas. The other 41 
have legalized price maintenance con- 
tracts within their borders. 

The last stages of the journey of 
the Tydings-Miller bill through Con- 
gress were uneventful. The House 
adopted the conference report Aug. 
3 and the Senate did likewise the fol- 
lowing day, putting the next step 
squarely up to the President. 
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ADVERTISING AGE 


August 9, 1937 


Full Text of Tydings-Miller Bill 


Washington, D. C., Aug. 5.—Following is the text of the National Fair 
Trade Enabling Act, now in the hands of the President. The recent amend- 
ment is indicated by italics. 

Section 1 of the Act entitled 


“An Act to protect trade and commerce 
1890, is 


against unlawful restraints and monopolies,” approved July 2, 
amended to read as follows: 
“SECTION 1 Every contract, combination in the form of trust or 


otherwise, or conspiracy in restraint of trade or commerce among the sev- 
eral States, or with foreign nations, is hereby declared to be illegal: Pro- 
vided. That nothing herein contained shall render illegal, contracts or 
agreements prescribing minimum prices [or other conditions] for the resale 
of a commodity which bears, or the label or container of which bears, the 
trademark, brand, or name of the producer or distributor of such com- 
modity and which is in free and open competition with commodities of the 
same general class produced or distributed by others, when contracts or 
agreements of that description are lawful as applied to intrastate transac- 


tions, under any statute, law, or public policy now or hereafter in effect in | 


any State, Territory, or the District of Columbia in which such resale is to 
be made, or to which the commodity is to be transported for such resale, 
and the making of such contracts or agreements shall not be an unfair 
method of competition under section 5, as amended and supplemented, of 
the Act entitled An Act to create a Federal Trade Commission, to define its 
powers and duties, and for other purposes, approved September 26, 1914. 

“Provided further, that the preceding proviso shall not make lawful, 
any contract or agreement providing for the establishment or maintenance 
of minimum resale prices on any commodity herein involved, between man- 
ufacturers, or between producers, or between wholesalers, or between 
brokers, or between factors, or between retailers, or between persons, firms 
or corporations in competition with each other. 

“Every person who shall make any contract or engage in any com- 
bination or conspiracy hereby declared to be illegal shall be deemed guilty 
of a misdemeanor, and, on conviction thereof, shall be punished by fine not 
exceeding $5,000, or by imprisonment not exceeding one year, or by both 
said punishments, in the discretion of the court.” 


Directory of 
Lost Dogs Is 
Ideal Service 


Chicago, Aug. 4.—A unique slant in | 
dog food advertising involving the | 
publication of a weekly “Lost Dog 
Directory” in the classified columns 
of the Chicago Evening American by | 
Wilson & Co., on behalf of Ideal dog 
food has proved to be a successful 
builder of good will and sales puller 
for the product, Don Smith, advertis- 
ing manager, reported today. 


Open to All 


Copy for the company’s product is 
limited to a brief four lines identify- 
ing its sponsorship. Free publication 
regarding lost or found dogs is 
offered all those who send in such 
notices to Wilson & Co. No request 
is made for a label or for any other 
proof that the dog owner is a pur- 
chaser of Ideal dog food. 

Mr. Smith, in commenting upon 
the success of the copy, which has 
been running for several months, 
gave credit for the idea to the adver- 
tising department of the newspaper. 
As yet, the American is the only 
newspaper to carry the Ideal “Direc- 
tory.” 


We've Got the 


Wallop! 


It’s taken a long time to have a real test of strength 3 


among all the Minneapolis newspapers. But the gong 


has finally sounded—now see what’s happening.* 


SCOR E 1 = The Minneapolis Star leads both The 


Journal and combined Morning and Evening Tribune in 
ELEVEN out of Minneapolis’ THIRTEEN wards in home 


delivered circulation. 


SCORE 2: The wards in which The Star leads 


both the other papers represent not only over 80 per cent 
of the city population, but about the same proportion of 


homes built last year, valuations of these homes, and auto- 


mobiles owned. 


buying power wards. 


WHERE THE MONEY 


more homes than The Journal, 


SCORE 3: In SEVEN of the NINE wards widely 


. advertised as having highest buying power, The Star is 
delivered into MORE homes than The Journal. 


SCORE 4: The Star goes, by carrier, into 9,408 


and 4,991 more than the 


combined Morning and Evening ‘Tribune in these nine higher 


IS SPENT — WHERE 


PEOPLE ARE GOING PLACES THAT’S where The 


Minneapolis Star has the wallop! 


Largest Evening Newspaper in the Northwest 


THE OTHERS 


*The first available ward figures from all Minneapolis newspapers in two 
years—furnished at the request of Minneapolis advertisers. 


FIVE AND TEN 
MOST POPULAR 
BEAUTY STORE 


New York, Aug. 5.—The five-and- 
ten-cent store is more popular than 
any other outlet for cosmetics and 
toilet goods, according to the Sev- 
enth Survey of Beauty just released 
by Modern Magazines. While the 
|mail questionnaire was confined to 
readers of the three Modern Maga- 
zines, the company feels that the 
findings represent general buying 
preferences. 

No less than 45 per cent of the re- 
spondents indicated the five-and-ten- 
cent store as their favorite for pur- 
chase of cosmetics. This compares 
with 35 per cent for drug stores; 16 
per cent for department stores and 
1 per cent for other types of outlets. 

The figures for individual kinds of 
cosmetics showed large variations 
from the average. Five-and-ten-cent 
store preference reached a peak of 
86 per cent for powder puffs and fell 
to a low of 5 per cent for eye baths. 


Varies by Products 


The drug store reached its height 
in the case of eye baths, bought in 
such stores by 82 per cent of the re- 
spondents. Only 4 per cent of the 
buyers of hair curlers patronized 
drug stores. 

Hand cream and lotion are bought 
in department stores by 43 per cent 
of those replying to the question- 
naire. Only 5 per cent of Modern 
Magazines’ audience repaired to de- 
partment stores for the purchase of 
hair pins, representing the depth in 
preference. 

The survey threw light on use of 
cosmetics, indicating that the satura- 
tion point has not yet been reached. 

The nearest approach to this situ- 
ation is in the case of face powder, 
used by 92 per cent of those reply- 
ing to the questionnaire. Face soap 
is used by 89 per cent, and lipstick 
by 88 per cent. At the other extreme 
is hair dye, used only by 38 per cent; 


waveset powder and acne remedy, 
each used by 6 per cent; sunburn 
preventive, 7 per cent; sunburn rem- 


edy, 8 per cent; bleach or freckle 
cream, 10 per cent; eyelash grower, 
10 per cent. 


Ranking of Brands 


An interesting feature of the sur- 
vey is the report on relative popu- 
larity of each brand within each 
clasification. In the field of astrin- 
gent creams and lotions, Dreskin 
and Max Factor were virtually tied, 
with Pond’s in third place. 
| Bathasweet has a large lead in the 
field of bath softeners and _ salts, 
Linit being its nearest competitor. 
Lavena is the most popular black- 
head remedy, Edna Wallace Hopper 


Oil Company Offers 
Guarantee of Cars 


Pittsburgh, Aug. 5.—Sensa- 
tional results are reported by 
Waverly Oil Company, of this 
city, from a guarantee of new 
car performance when Waverly 
gasoline and oil are used ex- 
clusively. Issued through new 
car dealers exclusively, the 
bond protects buyers from me- 
chanical difficulties due to im- 
proper lubrication for 30,000 
miles or two years. 


being in second place. Golden Pea- 
cock, is the most popular bleach or 
freckle cream, being far ahead of 
Stillman’s, nearest rival. Fitch has 
a good lead in the Brilliantine field, 
Wildroot being second and Max Fac- 
tor third. 

Pond’s cold cream is bought most 
frequently, though Lady Esther 
ranks a close second. Mum is easily 
the most popular deodorant, Odorono 
being second. Cutex is the best liked 
cuticle softener and remover, while 
Zip leads all other depilatories. 


Kelly Soap Head of 
Colgate-Palmolive 


Phillip J. Kelly has joined the soap 
department of the Colgate-Palmolive- 
Peet Company, Jersey City, as sales 
promotion manager of Palmolive 
soap. 

Mr. Kelly was formerly Girector of 
advertising and assistant sales man- 
ager of the B. F. Goodrich Company, 
Akron, O., later with Meldrum & 
Fewsmith Advertising Agency, 
Cleveland. More recently he has 
been executive vice-president of 
Harry Latz Service, New York. 


Advertising Manager 
of Rubinstein Quits 


Frances Olivier, advertising mana- 
ger of Helena Rubinstein, Inc., New 
York, for the past four years, in 
charge of national and dealer adver- 
tising for the United States, Canada, 
and South America, has resigned, 
effective Aug. 14. 

Miss Olivier was an agency copy- 
writer and account executive, after 
leaving the old New York World. 


Big Kips Bay Budget 

Kips Bay Brewing Company, Inc., 
New York, has appropriated $150,000 
for advertising Kips Bay beer in the 
metropolitan area and Long Island. 
Kenneth P. Steinrich, in charge of 
sales and advertising, reported that 
75 per cent of that sum will be spent 
in newspapers and the rest for out- 
door painted wall signs. Advertising 
Trade Service, Inc., is the agency. 


Fashion Movie Ready 

R. H. Macy & Co., New York, has 
co-operated with Walter Wanger Pro- 
ductions in the making of ‘Vogues 
of 1938,” all-Technicolor feature pic- 
ture to open at Radio City Music 
Hall Aug. 19, for the promotion of 
fashion-consciousness. The store will 
concurrently offer reproductions of 
the styles worn by the picture char- 
acters. 
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1938 will reward 
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BUILDER 


advertisers > 


TICA 
BUILDER readers select, 

_ recommend or cooperate in 
‘selecting heating equipment 
F when they build on contract. % 
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Uneasy Lies the Head 7,000,000 to 9,000,000* coverage of 
Metropolitan majorities. 
That Falls for 


a " uu Best of all, its millions are not scat- : 2 
Conversation Coverage tered millions, but concentrated in | = 


that great Twenty-State Northeastern 


T WAS a remark of Shakespeare's area where 60% of America lives | “i 


| d 67°, of all America’s retail good 
that the devil can quote scripture ~~ /. of all America's retail goods 


. are sold. Se 
to his own advantage. 


The Circulation of the Metropolitan 
And in media matters, much can be Pp 


; Group is not dissipated over profit- a 
done with a limited circulation and Pp P - eS 


less stretches of territory, but limited 
a glib tongue. 


to areas with unlimited profit possi- 


bilities for you. 
Fortunately, the Metropolitan Group z 


is not in the position of selling mere 


technical advantages over its con- jit Coverage Immensity leads all media for 


temporaries. _ ge ; 
Size ...this is a matter of figures. % 
Its supremacy is not a matter of thou- a 
sands and hundreds of thousands, Its Coverage Intensity leads all media for _ 
but runs into millions...competitively, Service .. . this is a matter of geography. > 
it is literally lonely for company! re . 
And the amazing growth of Metropolitanlineage [i 
There is no other such tidal wave Bs P ge - 
of circulation in the world as the Is still another matter for your consideration. ia 
* with additional or alternate papers 
Gravure 
Metropolitan. = eekly 
Color 


Additional or alternate papers 
Boston HERALD e Buffalo COURIER-EXPRESS 
Chicago TIMES e Detreit FREE PRESS e New York 
HERALD TRIBUNE e St Louis POST-DISPATCH 
Washington POST 


Baltimore SUN e Boston GLOBE e Buffalo TIMES e Cleveland PLAIN DEALER 
Chicago TRIBUNE e Detroit NEWS e New York NEWS e Pittsburgh PRESS 
Philadelphia INQUIRER e St. Louis GLOBE-DEMOCRAT e Washington STAR 
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Two Networks 
Report Larger 
July Billings 


New York, Aug. 4.—New high rev- 
enue marks for broadcast advertis- 
ing in July were reported here this 
week by Columbia Broadcasting Sys- 
tem and National Broadcasting Com- 
pany. Cumulative billings for the 
first seven months of the year were 
also substantially higher than for the 
same period of 1936. 

CBS billings in July totaled $1,- 
988,412, an increase of 54 per cent 
over the $1,292,775 figure for the 
same month last year. The total for 
the first seven months of this year 
was $16,791,677, a rise of 35 per cent 
over the $12,478,550 total for the 
same period of 1936. Columbia also 
reported that time sales for the first 
six months of this year showed ma- 
jor increases in morning, afternoon 
and evening expenditures, increases 
in number of clients at all times of 
the day, and increases in average 
expenditure per client. 

Further analysis by 
showed that automotive accounts 
gained 57 per cent; tobacco, 61 per 
cent; food and food drinks, 59 per 


industries 


cent; soaps and 
plies, 98 per cent. 
July revenue for NBC totaled $2,- 


housekeepers’ sup- 


707,450, an increase of $277,467 or 11} 
per cent over the figure for the cor- | 
Total 
months | 


responding month last year. 
revenue for the first seven 
of 1937 reached $22,655,557, a gain 
of 23 per cent over the $18,491,075 
figure for the same period of 1936. 


cere 


B.M.T. Uses Space 


The Brooklyn Manhattan Transit 
System used full pages in New York 
newspapers of July 30 to present 
“principles and practices that have 
governed and shall continue to gov- 


ern the BMT’s relations with its 
employes and the public.” Copy 
was placed by Batten, Barton, Dur- 


& Osborn. 


Two Name S. Wald 


S. Wald Advertising Agency, New 
York, has been appointed to handle 
advertising for Marvo Beauty Labora- 
tories and Unique Art Service, both 
of New York. Magazines and news- 
papers will be used for the first ac- 
count, and mail order publications 
for the second. 


stine 


Larson Changes 


Charles R. Larson, formerly with 
Field & Stream, has joined the New 
York sales staff of National Parent- 
Teacher Magazine. 


Home is where THE 
are made 
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TRANSCRIPTION 
PARLEY HALTED 
UNTIL SEPT. 16 


| oun 


New York, Aug. 4.—The series of 
round-table discussions held among 
broadcasting, recording, and_ elec- 
trical transcription interests on one 
side, and American Federation of 
Musicians on the other, involving the 
problem of the re-employment of mu- 
sicians by regulating mechanical mu- 
|sic, came to an end today after last- 
ing for more than a week. Net result: 
agreement to resume _ discussions 
Sept. 16. 

When the meetings were first called 
by the AFM, warning was given by 
that group that if no settlement of the 
problem were reached by Aug. 15, 
members would stop making record- 
ings. This ultimatum has been with- 
drawn, and all concerned will now 
mull over the AFM platform in prep- 
aration for the next series of meet- 
ings. 


Most important of the AFM de- 
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Ana KYW is the sure way 
to enter 1,157,000 homes. 


A spot or loeal program 


shares the spotlight 


mous NBC Red Network 


shows—a decided advantage 


for advertisers. 


A Basie Red Network Station 


Programmed and Represented 


by NBC 


with fa- 


see 


Seek 


mands is that “no records or elec- 
trical transcriptions be used at any 
stations unless a number of musi- 
cians satisfactory to the AFM is em- 
ployed thereat.” Broadcasters com- 
plain that they have been unable to 
find out what the AFM means by a 
“satisfactory” number. A letter 
signed jointly by the National Asso- 
ciation of Broadcasters, NBC, CBS, 
Mutual, Yankee, Colonial, and Don 
Lee networks was sent to the na- 
tion’s stations July 31 outlining the 
stand of the broadcasting interests. 
The communication complained that 
the AFM insists upon dealing with 
the networks and key stations, and 
will not take up negotiations with 
individual stations. The association 
and the networks ask that the sta- 
tions join them in the deliberations. 

Queried today, Joseph N. Weber, 
president of the AFM, told ADVERTIS- 
ING AGE that the Federation could 
not and would not attempt to deal 
with individual stations. “We will 
not put ourselves between the net- 
works and their affiliates, nor will we 
attempt to go between the manufac- 
turer of recorded music and the 
users. We will deal with the key men 
n the broadcasting industry. If they 
neet our demands, they can distrib- 
ute the recordings to their stations.” 

It is generally believed that the 
NAB and the chains will eventually 
represent the stations at the coming 
parleys. 


Plight of Musicians 


Reviewing the serious condition 
that confronts the AFM, Mr. Weber 
pointed out that the number of mu- 
sicians employed at the 600-odd com- 
mercial stations in the country total 
only 800, 87 per cent of these stations 
employing none. The networks, he 
added, employ an average of less 
than two men per station. 

Asked about the possible conse- 
quences of failure in the next series 
of conferences beginning Sept. 16, 
Mr. Weber said that a special con- 
vention of the AFM would probably 
be called, and that a “dangerous situ- 
ation” might arise. He declared that 
prior to the AFM decision to call the 
recent meetings, there had been 
strong sentiment among AFM mem- 
bers to take drastic strike action. 

The AFM is now revising its orig- 
inal list of 14 demands, and will 
shortly submit them to the broadcast- 
ers, transcription, and recording in- 
terests. The original list follows: 


Fourteen Points of AFM 


1. No records or electrical trans- 
criptions to be used at any stations 
unless the number of musicians sat- 
isfactory to the American Federation 
of Musicians is employed at same. 

2. To have musicians employed at 
radio stations or to have a station 
use records or electrical transcrip- 
tions of musicians belonging to the 
American Federation of Musicians, 
such stations must be licensed by the 
Federation. 

3. Radio stations may make rec- 
ords or electrical transcriptions for 
audition purposes or for their own 
record but such records or electrical 
transcriptions must not be commer- 
cially used. Furthermore, radio sta- 
tions desiring to manufacture rec- 
ords or electrical transcriptions must 
agree to the same rules and regula- 
tions as to recording companies or 
companies manufacturing electrical 
transcriptions and be licensed by the 
Federation. In the event that a spon- 
sored program cannot be put on the 
air at the exact time allotted to it, an 
electrical transcription may be made 
of such program to be put on the air 
on the same day but the American 
Federation of Musicians must imme- 
diately be advised that such has been 
done and the record of such tran- 
scriptions must be sent to the Amer- 
ican Federation of Musicians to be 
destroyed. 

4. Members of the Federation will 
not be permitted to play for any 
broadcasting studio if their services 
are transmitted to a radio station 
which uses records or electrical tran- 
scriptions but does not employ musi- 
cians. 

5. Members of the Federation can 
only play for the manufacturer of 
records or electrical transcriptions if 
the company, firm, corporation or in- 
dividual making same is licensed by 


the American Federation of 
cians. 

6. Members of the Federation can 
only play for employers who use rec- 
ords which are registered and num- 
bered in accordance with the agree- 
ment with the recording or transcrip- 
tion companies and the Federation. 

7. Records which are taken from 
the air or pilfered in any other way 
are not to be used under any circum- 
stances. 

8. Records can only be used at ra- 
dio stations if same employ a number 
of musicians satisfactory to the 
American Federation of Musicians. 

9. All contracts with radio sta- 
tions made with members of the 
American Federation of Musicians 
must be under the conditions agreed 
upon between corporations making 
records and such as make electrical 
transcriptions. 


Must Be Published 


10. An announcement of a me- 
chanical production must in all cases 
be clearly made so as to make the 
public fully aware of same. Further- 
more, each program of a broadcast 
published or caused to be published 
in a newspaper or trade publication 
must indicate clearly those portions 
of the program which are broadcast 
from electrical transcriptions or rec- 
ords. 

il. The Federation is ready and 
willing to permit transmission of mu- 
sic made by its members to a radio 
station which employs an orchestra 
and which in addition thereto uses 
nothing but records made by licensed 
recording companies. 

12. All contracts made by mem- 
bers of the Federation must contain 
stipulations in accordance with 
which records can be made and the 
stipulations under what conditions 
the services of studio orchestras may 
be transmitted to other radio sta- 
tions. 

13. In no jurisdiction of any local 
of the American Federation of Musi- 
cians can members play for an em- 
ployer in contradiction of any of the 
above rules. 

14. All contracts between members 
and radio corporations, stations or 
networks, or trade agreements be- 
tween members and radio corpora- 
tions, stations, or networks in order 
to be valid must be approved by the 
International Executive Board of the 
American Federation of Musicians, 
the president of the Federation or 
any authority designated for that 
purpose by the Federation. Further- 
more, contracts must contain all 
stipulations under which members of 
the American Federation of Musi- 
cians can make records or render 
services for radio corporations, sta- 
tions or networks, 


Musi- 


Paxton Promoted 
Howard Ehrlich, executive 
president, McGraw-Hill Publishing 
Company, New York, has announced 
the appointment of Albert E. Paxton, 
formerly manager of Mill Supplies, 
to manage Engineering News-Record 
and Construction Methods and Equip- 
ment, The managership of Mill Sup- 
plies will be taken over by James A. 
Channon, editor. 


— 16% 


Cost of living in Macon 
is 16% below national 
average (National In- 
dustrial Conference 
Board figures) this 
means that much more 
purchasing power for 
your goods. Ring up the 
extra sales by advertis- 
ing in the 


vice- 


= 2 


MACON 


GEORGIA 
TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 
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ne ek tee aD: 


Take 
f 


Let's take a look at Webster—who says: “IMPRESSIBLE—capable of 


being impressed; susceptible; sensitive.” 


In terms of advertising results "The Impressible Market” is a mar- 


ket of open minded people who are impressed by the advertiser's 
message to the extent of making actual purchases. 


The state of Oklahoma is distinctly an impressible market because 
it is a new market. Even today more than 49% of the people in Okla- 
homa were born in other states (nearly 20% more than the nation’s 
average); they have adopted Oklahoma and its open-minded attitude 
of modern consumers. Modern pioneers, Oklahomans allow no old - 
fashioned taboos to interfere with modern ways of living. Their habits 
and customs are the reflections of the advice and admonishments of 
modern advertising. 


Watch this magazine for ACTUAL proof of how distribution and 
sales are attained by new products, unusual products, staple products 
in this impressible market... through the market's chief medium — 
The Oklahoman and Times 


OKLAHOMA PUBLISHING CO. 


THE FARMER-STOCKMAN RADIO WKY 


MISTLETOE EXPRESS 


NATIONAL REPRESENTATIVE- E. KATZ SPECIAL ADVERTISING AGENCY 
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Pennsylvania's 


Automobile NRA 
Called Illegal 


Harrisburg, Pa., Aug. 5.—Attorney 
General Charles J. Margiotti revealed 
today that in his opinion Pennsy]l- 
vania’s new law to regulate retail mo- 
tor vehicle sales is unconstitutional. 
The law will be appealed to the state 
supreme court in the near future. 
Meanwhile, no attempt will be made 
to put the law into effect before Sep- 
tember. 

Popularly 


known as the “auto 
the law provides for a Motor 


Vehicle Dealers Commission to regu- 
late sale and trade-in prices of new 
and used automobiles. 

According to the act, before any 
car owner can trade in his vehicle on 
a new model, he must obtain an ap- 
praiser’s certificate, paying a fee of 
$1.50. This certificate will show the 
“maximum basic price” to be allowed 
for a used car on a trade-in, less the 
amount necessary for repairs to 
make the vehicle “safe to be on the 
highways.” 

Motor dealers are prohibited trom 
offering a prospective new car pur- 
chaser more than the appraised value 
of the used machine. The “basic 
minimum price” will be fixed by the 
Commission for each type, model and 
year of vehicle. 


Linen Film Appears 

To be released by Universal Pic- 
tures, “The Cloth of Kings,” endorsed 
by the Linen Trade Association, New 
York will tell the story of Irish linen. 
The linen group wil send broadsides 
to more than 5,000 retailers suggest- 
ing special promotion to coincide 
with the film’s showings. 


Irwin Opens Offices 
Arthur F. Irwin, who has been 
with a number of New York news- 
papers, has opened offices in the RKO 
bldg., New York, as public relations 
counselor. He is assisted by Monte 
Proser. 


Issues Law Manual 
Institute of Distribution, Inc., New 
York, has issued a “Manual of State 
Trade Practice Regulation Laws.” 


“Sheik” Gets Promotion 


Republic Pictures will launch a 
special campaign in a list of movie 
fan magazines on “The Sheik Steps 
Out,” starring Ramon Novarro, in ad- 
dition to the regular newspaper copy. 
Menken Advertising, Inc., New York, 
is in charge. 


Joins Charles-Dean 
B. Charles-Dean, president of Brit- 
ish-American Productions, New York, 
has appointed Sergio Rojas to the 
Latin-American radio department for 
continuities and translations. 


Ricotta to Boston 
Edwin C. Ricotta, for the past sev- 
eral years assistant art director of 
Doremus & Co., New York, has joined 
the Boston office of Badger & Brown- 
ing, as associate art director. 


nO 


morning 


of 


MOS 


the 


MONEY-MAKERS 


LIVING COSTS 
VARIATION BY 
CITIES SHOWN 


WPA Gives “Figures on 59 
Communities 


Washington, D. C., Aug. 4.—A 
mythical manual laborer’s family of 
four, consisting of mother, father, a 
boy 13 and a girl 8, could live at a 
“maintenance level” in Mobile, Ala., 
in March, 1935, for $1,130, while the 
same standard of living for the same 
family in Washington, D. C., would 
cost $1,415. 

If identical families described 
above lived at identical levels in 59 
cities scattered throughout the coun- 
try, their annual expenditure, based 
on March, 1935, prices, would have 
been $1,261, of which $448 would be 
spent for food; $184 for clothing, 
clothing upkeep and personal care; 
$222 for housing; $154 for household 
operation; and $253 for miscellane- 
ous items, including recreation and 
amusements. 

These are the conclusions of Mar- 
garet Loomis Stecker in a study of 
“Intercity Differences in Costs of 
Living in March, 1935, in 59 cities,” a 
preliminary report on which was is- 
sued by the Works Progress Admin- 
istration yesterday. 


Basis of Survey 


The figures were secured by setting 
up comprehensive commodity and 
service budgets at a “maintenance 
level” and likewise at an “emergency 
level” and then determining how 
much it would cost in each of the 59 
cities to purchase the goods and serv- 
ices called for in the budget. 

“The basic maintenance budget,” the 
report says, “is not so liberal as that 
for a so-called ‘health and decency’ 
level which the skilled worker hopes 
to obtain, but it affords more than a 
‘minimum of subsistence’ liviug. The 
emergency budget, restricted as it is, 
represents a better level of living 
than most relief budgets allow.” Nei- 
ther level, according to the WPA, rep- 
resents a “desirable living standard.” 
It is set, however, at the approximate 


actual level of unskilled workers’ 
families. ‘ 


Reality Is Approximated 


Because the family used as the ba- 
sis for the study, as well as its bud- 
get, is arbitrarily set, the figures de- 
veloped “do not indicate what fami- 
lies actually were spending or what 
their purchases should be,” the re- 
port says. That the mythical family 
is not too far from the real family 
is evidenced, however, by a compari- 
son of the figures developed for 10 
cities with those discovered in the 
same 1Q cities by the Bureau of La- 
bor Statistics in a study of actual ex- 
penditures. 

These figures showed 4.75 persons 
per family, as against the WPA’s fig- 
ure of 4, with total annual expendi- 
tures of $1,257, against WPA’s aver- 
age estimate of $1,267. The percent- 
ages spent for each item in the bud- 
get, as developed in the WPA study 
and in the Bureau of Labor Statistics 
study varied somewhat, but in gen- 
eral coincided well. 

City by city, costs for the various 
items in the budget varied widely, 
the food expenditure in Bridgeport, 
Conn., for instance, amounting to 
$487.51, as compared with $418.28 in 
Cedar Rapids, la., a difference of 16.6 

(Continued on Page 8) 
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UP goes THIS WEEK’s list of member newspapers—to 24. x UP its circulation, 
to more than 5,200,000 families. *« UP its coverage, to 24 key markets, Coast to 
Coast. x AND UP its first-six-months advertising linage, to an 83.8% gain over 


1936. xxx THIS WEEK is definitely going places—and so are the shrewd advertisers 
who've confracted to 
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Washington ($342) and least in| exceeded, and in 30 budget require- VARIATION IN DOLLAR'S BUYING POWER 


LIVING COST 
VARIATION IS 
SHOWN BY CITIES 


(Continued from Page 6) 


per cent. Twenty-seven cities were 
above the average of $448.18 for the 
group in food costs, and 32 were be- 
low. In no case was the deviation 
from the average greater than 10 per 
cent. 

The most expensive city from the 
standpoint of clothing, clothing up- 
keep and personal care was Butte, 
Mont., where $214.54 was required for 
these items, compared with $162.09 
in Dallas, Tex., the lowest city, a dif- 
ference of 32.4 per cent. The average 
cost of this item for the 59 cities, 
$184.35, was exceeded in 27 cities. 
Butte exceeded the average by 16.4 
per cent, and Dallas fell 12.1 per cent 
short of it. 

Housing, or 


rent, cost most in 


Portland, Ore. ($158.40), a difference 
of 115.9 per cent. The average rent 
figure for the 59 cities, $221.89, was 
exceeded in 29 cities, and was not 
reached in 30 cities. Washington 
rents were 54.1 per cent higher than 
the average, and Portland rents were 
28.6 per cent lower. These figures 
are based on a four or five room 
apartment with bath. 

Household operation, including 
fuel, light, ete., household supplies, 
furniture, furnishings, household 
equipment, cost most in Sioux Falls, 
S. D. ($208.08), and least in Hous- 
ton, Tex. ($123.98), a difference of 
67.8 per cent. The national average 
of $153.54 was exceeded in 29 cities, 
and the highest city was 35.5 per 
cent above this average, while the 
lowest was 19.3 per cent below the 
average. Exceptionally high fuel 
costs in Sioux Falls and Minneapo- 
lis make the spread in this classifica- 
tion greater than is really the case, 
the study points out. 

Miscellaneous needs for the fam- 
ily cost most in Cleveland ($316.41) 
and least in El Paso ($193.72), a dif- 
ference of §3.3 per cent. In 29 cities 


the national average of $252.67 was | 
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ments for this item were less than 
the average. Cleveland exceeded the 
average by 25.2 per cent while El 
Paso was 23.3 per cent below it. 


Summary of Report 


“Though it cannot be said,” the re- 
port declares, “that geographical lo- 
cation alone determines the relative 
cost of living, there are some sec- 
tions where costs are high, and some 
where they seem low, as compared 
with the national average. In the 
South Central states, for example, 
every city reported less than average 
costs for the budget as a whole and 
for most of the budget groups. Less 
was required per year for support at 
the maintenance level in the most ex- 
pensive South Central city than in 
the cheapest New England or Middle 
Atlantic city. The cost of living 
seemed to be high in the East North 
Central division as well as in the 
New England and Middle Atlantic 
states, but there were exceptions to 
the general tendency in each area. 

“On the other hand, size of city, as 
such, does not account entirely for 
cost variations, though for the bud- 
zets as a whole costs declined with 


Nol Not on the Reception Table.. 
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on the Executive's Desk.. © * 


The readers of this business publication do 
not just casually glance at each number 
when it arrives and then discard it to the 


reception table. 


There’s a good reason for the importance 
of BUILDINGS AND BUILDING MANAGE- 


MENT to its readers. 


For over 30 years this publication has been 
recognized as the authority among build- 
ing owners and managers, bringing to:these 
important executives specialized and timely 
information to assist them in the profitable 


operation of their buildings. 


There are less than 4,000 of 
these executives controlling 
the operation of the coun- 
try’s investment buildings. 
These top executives are 
building owners and mana- 
gers, executives in property 
management companies, in 
property management de- 
partments of estates, insur- 
ance and financial organ- 


PORTER-LANGTRY 
CHICAGO—139 XN. CLARK ST. 


Frets Ante tin nbancs — 


izations. They represent the buying power 
of the Field of Managed Buildings—200,000 
office, commercial, specialized and large 


apartment buildings— planned as invest- 


ments and managed for profit. 


Millions are spent each year by these execu- 


tives. They are modernizing and maintain- 


THE FIELD OF MANAGED BUILDINGS 
® 


COMPANY, Publishers 
60 EAST 42ND ST., NEW YORK 


ABC—ABP 


ing their buildings constantly. With the 
general increase in new construction, these 
experienced building executives act as the 
owners’ representatives on the final selec- 
tion of materials and equipment for new 


buildings. 


Here’s a medium that will 
carry your message directly 
to the executive’s desk and 
not be waylaid to the recep- 
tion table. You get clean- 
cut coverage of the Field of 
Managed Buildings! 


Write for rates and com- 
plete information about this 
huge and profitable market. 


BUILDINGS AND BUILDING MANAGEMENT 


| budget, 


Dollars 
Oo 200 400 600 800 1000 1200 1400 
Washington, 0.C $1414.54 [777777 Ee 
San Francisco, Calif 1389.67 eras e BOO NN 
Minneapolis, Minn 1387.79 — 5 wer. 
New York, NY. 5° aes eee ES 
Chicago, | Hi 1356.11 SIDR OEOPEEP EEC ALAA z 
Milwaukee, Wis 1353.34 cs ——. EEE = 
Boston, Moss 1352.77 : eoeees pee xe Ye 
Cleveland, Ohio 1348.33 ees poees — nae 
St Louis, Mo 1339.55 COBBLED LLLP LLL ELL, MEI FIER IAEA. 
Detroit, Mich B75), re Oe eee OE PIP PTI OS 
Scronton, Po 131239 [AP | 
Cincinnati, Ohio 1311.74 | 
Pittsburgh, Po 1310.52 ia : 
Los Angeles, Colif 1308.11 es 
Nework, NJ 1300 86 COBEDEB EEE! NIEIIID 6 PEO: 
Boitimore, Md 1300.65 SODMBEB DELILE MLEII PPE EE ER 
Albuquerque, N. Mex 1299.14 SLOB AS IIIEI: s- OTN] 
Philadeiphia, Po 129769 POLLO LL LLL, CI 
Bridgeport, Conn 1296.35 CLDLIEMs LL ISILLEELLE VIED LLS EPID ISIME 
Sioux Falls, S. Dok 129060 
Rochester, N.Y 128763 
Tucson, Ariz 1287.25 
Butte, Mont 128369 
Portiand, Maine 127548 
Peoria, | I! 1274.30 COLLEDEB RIEL OI, SE OOS 
Fall River, Mass 1271.51 SPEDEDOB EPL LL ULEEIIDA ” SPI: 
Atlanto, Go 126822 ZZ Ze nnn 
Richmond, Vo 1268.06 P7777 ee 
Buffalo, NY 1261.21 ZZ ZZ nn A ae 
Average, 59 cities 126062 PZZZZ Ce WOOO 6S 
Omoho, Nebr 1258.26 
Manchester, NH 125403 
Norfolk, Vo 1251.38 
Denver, Colo 1246.07 
Kansas City, Mo 1245.42 
Providence, R | 1245 26 
Binghamton, N.Y. 1243.19 
Salt Loke City, Utoh 1243.07 ed 
Seottie, Wash 1233.35 . = rare vu 
New Orleons, Lo 1233.08 EZZ22ZZZ2 Pee 
Spokone, Wash 1228.62 
Winston-Solem,NC 1222.18 
Portiond, Oreg 1221.72 
Memphis, Tenn 122140 
Louisville, Ky 1220.20 
Oklahome City, Okla. 1217.80 PZZZZZZ Zed 
Jacksonville, Fla 1217.27 UZZZZ Lee 
Houston, Tex 1209.96 
Indianapolis, ind 1198.08 
Columbie, S.C 119260 
Clarksburg, W. Vo 1190.02 
Dallas, Tex 1188.97 
Cedor Rapids, lowo 116618 
Columbus, Ohio (178.708 
Birminghom, Ala 1168.85 
Knoxville, Tenn 1166.75 oaeeoees 
E! Paso, Tex 1153.58 + IIIS NEP 
Little Rock, Ark 1139.06 TODO PNAS 
Wichita, Kons 1131.30 bao 
Mobile, Alc 1129861 : P27 ZZZ Zee FT es 
Food Clothing, Housing Household Miscel- 
clothing upkeep, operation laneous 
persono! core 


Annual cost of living by major budget groups, four-person manual worker's fam- 
ily, 59 cities, March, 1935. Sales taxes are included, where levied. 


population. All cities with a popula- 
tion of 500,000 or more were more 
expensive than the average, and costs 
were much alike in most of them. 
Costs in some of the smaller cities 
were relatively high and in others, 
relatively low, depending on a vari- 
ety of local circumstances.” 

The complete report gives detailed 
cost breakdowns on every item in the 
including several hundred 
items of food, and additional hun- 
dreds of items in other classifica- 
tions. The report is now in process 
of being printed by the Works Prog- 
ress Administration, only a prelim- 
inary mimeographed report of 193 
pages being currently available. 


Total Average Cost 


On the basis of the lower ‘“emer- 
gency budget,” defined as a standard 
of living which is possible to main- 
tain life and health for some length 
of time, but not indefinitely, the total 
average cost of living is given as 
$903 per year, of which $340, 37 per 
cent, goes for food; $128, 14 per cent, 
for clothing; $168, 19 per cent, for 
housing; $122, 14 per cent, for house- 
hold operation; and $145, 16 per cent, 
for miscellaneous items. 

The most expensive city in which 
to live at the emergency level, as 
well as at the maintenance level, was 
Washington, while the least expen- 
sive on the emergency level scale was 
Wichita, Kan. 


Johnson & Johnson 
Hold Dealer Contest 


As part of a sales promotion plan 
for Red Cross Drybak corn plasters, 
a nation-wide contest for retail drug- 
gists and their salesmen was 
launched Aug. 2 by Johnson & John- 
son, New Brunswick, N. J. 

First prize of $300, second of $200, 
and 157 other cash awards will be 
made for the best answer to a ques- 
tion on salesmanship. The contest 
ends Sept. 30. Arthur Kudner, Inc., 
is the agency. 


Appoints Presbrey 


The Coal and Coke Retail Corpora- 
tion, New York, has appointed the 
Frank Presbrey Company, New York, 
to direct advertising. All phases of 
household, industrial and commer- 
cial fuel consumption will be covered 
in a campaign using newspapers, di- 
rect mail and sales promotion mate- 
rial. 


Here’s Miss Virginia Dennis, 
queen of the 14th National 
Corn Husking Contest. Se- 
lected from a list of 28 farm 
girls, Miss Dennis and her 
of honor will hold 
court at Marshall, Mo., the 
day the champion Com 
Husker of the U. S, is’ 
At least 100,000 per- 
sons will be present. 


maids 


chosen. 


Every advertiser in The Mis- 
souri Ruralist, host to the 
contest, can easily qualify 


for free exhibit space at the 


scene of the contest. Full 
particulars upon request. 


The October 30 issue of the 
Ruralist is all-roto in honor 


of the contest. It’s not too 


early for you to make plans 


for this big event. 


Missouri 
~ RURALIST 


Publication and Business Office 
‘Topeka, Kan. | 
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@ When you buy the Don Lee Golden 
Group — you place one order — pay 
one bill—release your program simul- — 
taneously over eleven stations— 
influence the purchases of five million 
- Californians. No other network even 
approaches the thoroughness of Don 
Lee California coverage. No other net- 
work is regularly, clearly, distinctly 
heard in as many California cities and 


—-KGDM aS 


—KQW..San Jose 
KPMC.. Bakersfield 
L@) B..Santa Barbara 


WILLIAM G. RAMBEAU COMPANY, REPRESENTA 
eee TOWER, CHICAGO —_CHANIN mse.. NEW YORK 
GENERAL MOTORS BLOG., DETRO! 


Lewis roe WEISS, GENERAL MANAGER 
TT AT BINEL STREET - - LOS ANGELES, CALIF 
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ADVERTISING AGE 


August 9, 1937 


B. V. D. MARK IS 
NEW OBJECTIVE 


New York, Aug. 3.—Faced with the 
unique and somewhat paradoxical 
problem of modifying the effects of 
a trade-mark that has done its job 
too well, B.V.D. Company, New York, 
has embarked on an advertising and 
promotional drive calculated to make 
consumers conscious that B.V.D. rep- 
resents a diversified line of goods, 
and not underwear only. 

Additions to the B.V.D. line have 
come rapidly within the past several 
months, and now include such items 
as pajamas, men’s robes and Rug- 
gers Leisure Shirts. To suit its ad- 
vertising to the new variety, the 
company will abandon its traditional] 
policy of concentrating its campaigns 
in the spring, and will this year run 
its first fall drive. The new autumn 
campaign will be followed by an in- 
tensified holiday season gift-sugges-. 
tion drive, making the B.V.D. adver- 
tising a year-round institution. 


Adopts New Policy 


Perly Merry, assistant to the presi- 
dent, explained that the new lines of 
merchandise have more equally dis- 
tributed the company’s sales over the 
year, and that advertising will fol- 
low the trend. Diffusion of the com- 
pany’s advertising will also involve a 
substantial increase in appropriation, 
although no figure is being made pub- 
lic. The increased expenditure, Mr. 
Merry pointed out, is brought about 
by improved business. It is a B.V.D. 
policy to spend in proportion to in- 
come. 

B.V.D.’s new fall drive will run in 
national magazines, although its full 
extent has not been decided upon. 
Full pages in Life, beginning in Oc- 
tober, will be used, according to Mr. 
Merry. 

Considerable expansion of business 
paper advertising and direct mail to 
dealers will soon get under way. A new 
wrinkle in B.V.D. promotion is the 
use of advertising matter distributed 
in the laundry bags of about 2,000 
laundries. Point-of-sale advertising is 
also being emphasized; dealers are 
provided with large, medium, and 
small pieces to fit their particular 
needs. Throughout the trade and the 
consumer advertising will run the 
general theme of a categorical story, 
with all insertions and pieces telling 
of several B.V.D. products rather 
than concentrating on one. 

A new chemical method of shrink- 
age, ‘“Labro-Shrunk,” is being heavily 
promoted. After woolens are treated 
with this process, according to Mr. 
Merry, shrinkage after purchase is 
reduced to about 3 per cent. The 
average shrinkage, he said, is from 
6 to 13 per cent. 

One of the first large-scale national 
advertisers in this country, B.V.D. 


has used national advertising for 
7 


Post Office 


Count — 


= the only way to 
buy farm paper 
_You get it with 


' Advertising 


_ MIDWEST — 
FARM PAPERS 


Verified by Post Office Count 


Prairie Farmer 
Wallaces' Farmer & lowa Homestead 


Nebraska Farmer 


Wisconsin Agriculturist & Farmer 
The Farmer, St. Paul 


some 40 years, with its early peak 
reached in about 1905. At that time 
B.V.D.’s were revolutionary merchan- 
dise, and the results were phenom- 
enal. Since then, B.V.D. has con- 
stantly kept alive its trade-mark, 
with advertising volume fluctuating 
with general conditions. Today the 
company believes that its new diver- 
sity is again revolutionary, and it 
feels able to rebuild the trade-mark 


|so that it will embrace the new va- 


riety of goods. 

“Our problem is two-fold,” Mr. 
Merry told ApverTISING AGE—“to edu- 
cate the public to the fact that 
B.V.D. is not a generic term that sig- 
nifies only underwear, and to prove 
that B.V.D. products are not old- 
fashioned, despite the age of the 
trade-mark.” 


Elliott Roosevelt 
Buys Station KABC 


Elliott Roosevelt has purchased Sta- 
tion KABC, San Antonio, Tex., Henry 
Lee Taylor, one of the three former 
owners, has announced. 

The purchase price, on a sliding 
scale not yet approved by the Federal 
Communications Commission, will be 
between $50,000 and $60,000, Mr. Tay- 
lor said. 


Two Name Wald 

Marvo Beauty Laboratories, New 
York, has appointed S. Wald Adver- 
tising Agency, New York, to handle 
its advertising. Newspapers and 
magazines will be used. The agency 
has also been appointed by Unique 
Art Service, New York. Mail order 
publications will be used. 


Airline Organizes 


Fishermen Club 


To promote air travel to Florida 
fishing waters, Eastern Airlines, Inc., 
New York, has announced formation 
of the Flying Fishermen Club. 

Membership is confined to those 
who fiy to Florida and have evidence 
of catching a tarpon, marlin or sail- 
fish. Handsome certificates will be 
provided. 


Two with KSD 


Richard O’Brien and Dave Caugh- 
lan have joined the sales staff of Sta- 
tion KSD, St. Louis. 


Starts “Trend” 


Trend, weekly news review, is a 
new magazine section of the Brook-. 
lyn Daily Eagle. 


Warwick Makes Changes 


Warwick Chemical Company, Prov- 
idence, R. L, has appointed Harold 
W. Rose as general sales manager 
of its Impregnole  water-repellent 
division, New York. Mr. Rose was 
formerly sales manager of the chem- 
ical division. Charles M. Hayman, 
formerly with Cantor-Greenspan, tex- 
tiles, has been appointed assistant 
manager of the Impregnole division. 


Service Dissolves 
Advertising Agencies Foreign Lan- 
guage Service, Inc., New York, was 
dissolved effective Aug. 2. 


Ricci to Crafts 


Joseph Ricci has been appointed 
chief designer and production man- 
ager of Crafts, Inc., Providence, R. I. 
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Sunita Fe Adds 


Courier - Nurse 


As Travel Aid 


Chicago, Aug. 5—A new selling 
feature of the “Scout,” tourist sleeper 
train of the Santa Fe Railway Sys- 
tem between Chicago and Los An- 
geles, is the installation of courier- 
nurses, according to R. W. Birdseye, 
advertising manager. 

Initial copy marking the girls’ 
debut with the road broke last week 


and will appear in newspapers of 100 


key cities from coast to coast. Em- 


phasis is placed on the fact that the 


girls, chosen from several hundred 
applicants, are all registered nurses 
and thus equipped to administer com- 
petently to children and the aged. 
Also featured is their familiarity with 
the Santa Fe Southwest territory and 
their ability adequately to advise 
passengers regarding sight seeing 
side trips and points of interest along 
the route, 

In preparation for this phase of 
their service, Mr. Birdseye said that 
the girls had been taken on a three 
weeks’ tour of the route covered by 
the “Scout,” in order to acquaint 
them with the territory and to avoid 
any “guide book” aspect of the infor- 
mation which they might give to 
tourists. 


Follow-up copy, he added, will con- 


tinue to emphasize the value of the 
courier-nurses to the passengers as 
well as other service features of the 
low cost, air-conditioned “Scout.” 

For the present, the innovation will 
be confined to this one train. 

Newspaper copy was placed by 
Stack-Goble Advertising Agency, Chi- | 
cago, while the company itself han- | 
dled preparation of a four-page folder, 
picturing the girls and their varied | 
duties, for distribution among travel 
and ticket agencies. 


lsear to “Examiner” 


Leonard J. Isear, formerly in 
charge of sales promotion of Wise 
Shoes, Inc., New York, has joined the 
display advertising staff of Los An- 
geles Examiner. 


But women will buy furs in August. They have their favorite 
months for buying furniture, bed sheets and bath towels too. And 
woman, the Consumer, has passed man, the Producer, as the most 
important factor in the day’s business. Industry now has a new 


essential task; to reach women consumers on their own ground and 


keep them active in 


McCall’s Magazine does this systematically every month through 


DING THIS! 


Most MEN buy merchandise at the time they actually need it. 


buying. 


Ainsworth New Head 


W. Hale Ainsworth, formerly ad- 
vertising and business manager of 
Ainsworth Publishing Company, Min- 
neapolis, Minn., publisher of Aero 
Equipment Review, has been elected 
president of Ainsworth Publications, 
Inc., new corporation which will is- 
sue those papers. Gerard Velthaus 
Associates, New York, have been 
named Eastern advertising represen- 
tative. 


Starts “Petroleum Daily” 


Petroleum Daily, Dallas, Tex., 
newspaper for the oil industry, is 
scheduled to make its appearance in 
August. Tom E, Foster, publisher of 
newspapers in Kilgore and Jefferson, 
Tex., is the owner. The paper will be 
of tabloid size on book paper. 
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THE SEPTEMBER ISSUE SELLS: 


new 


SHOES — McCall mothers 
must outfit 5 million school- 
goers this fall. But business 
women, sportswomen, home- 
makers will buy these shoes 
for themselves too. Read the 


Progressive Wardrobe 


Promotion Idea in McCall’s. 


direct, helpful editorial columns. Each issue is filled with new mer- 


chandise and new slants on goods and methods. Each issue is 
divided three ways— 


“News and Fiction’ —for the convenience of women readers in 


2.650.000 McCall families. 


Women like MeCall’s. Nearly a million of them buy it on the 
news-stands each month. McCall Patterns create retail sales. More than 
a million women a month buy them in department stores— and 
linger to choose the fabrics and accessories they require. 

In the new McCall’s you find a mass market with purchasing 
power — editing that stimulates buying —and a three-way magazine 
that insures advertising visibility and pulling power. Address: 


McCall Corporation, 230 Park Ave., New York City. 


“Style and Beauty,” “Homemaking,” 


BEDS —also dressers, desks 


and 


new 
a ch 


and 


chairs . . . double sales 


of each piece of furniture. A 


thought in refurnishing 
ild’s room for entertain- 


ing young playmates, 


A, 
x 
308 


CAKES, PIES — McCall 


only 


ton! 


families say “give us big 
home-made pies and cakes.” 
Even if they serve dessert 


once a day, that’s 912 


million desserts a year made 
by McCall readers .. 
chocolate, nuts, cocoanut, 
sugar and cake flour by the 


. and 


_|James Dunn, 


Outlets Sought 
_ for New Luckies 
Screen Quickies 


New York, Aug. 3.—Plans for dis- 
tribution of a series of sound motion 
picture testimonials for Lucky Strike 
cigarettes through regular motion 
picture theaters are being made to- 
day, Lord & Thomas, agency in 
charge, announced. 

The cinema testimonials, produced 
in Technicolor by Roland Reed, in- 
dependent Hollywood producer, fea- 
ture actors and actresses well known 
to the movie-going public, including 
Patricia Ellis, Buddy 
Rogers, and Genevieve Tobin. The 
films take from one minute to one 
minute and 20 seconds to run, and 
are purely testimonial in character, 
involving no dramatic continuity. 
Several years ago a series of silent 
pictures called ‘Movie Memories,” 
featuring historical events, was spon- 
sored by Chesterfield. This series 
was produced by Paramount, and dis- 
tributed only in Paramount theaters. 
The current Lucky Strike series is 
said to be the first effort on the part 
of a major cigarette company to 
bring a direct sales message to the 
movie audience. 


Plan Mechanical 


Conference Sept. 20 


The first Southern Newspaper Me- 
chanical Conference will be held in 
Birmingham, Ala., Sept. 20-21. 

Committee on arrangements _in- 
cludes Frederick K. Forstall, New Or- 
leans Times-Picayune and States; W. 
A. Cairns, Birmingham News and 
Age-Herald; George W. Holloway, 
Nashville Banner; I. J. Gardner, 
Chattanooga Times; John P. White, 
Charlotte Observer; W. B. Sandlin, 
Miami Herald, and T. C. McLemore, 
Mobile Press-Register. 


Davis Heads Sales of 


Owens-Illinois Glass 


Fisher N. Davis, formerly manager 
of the Philadelphia office of Owens- 
Illinois Glass Company, Toledo, O., 
has been named general sales man- 
ager in Toledo. R. W. Rogers, for- 
merly manager of Libbey glass tum- 
bler sales in Toledo, has returned to 
Libbey, subsidiary of Owens-Illinois, 
as assistant sales manager. Joseph 
Parks will succeed Mr. Rogers. 

Wesley P. Adams, formerly Eastern 
prescription sales manager, New 
York, has been advanced to assistant 
sales manager of the prescription 
ware division in Toledo. 


Gorchov Named 


Sidney B. Gorchov has been ap- 
pointed sales promotion manager of 
Main Line Daily Times, 69th Street 
News and Germantown Courier, 
Philadelphia suburban newspapers. 
He has been conducting a weekly 
series of columns entitled “Why Ad- 
vertising.” 


Marsteller Named 


William A. Marsteller has been ap- 
pointed publicity promotion manager 
of the Hughes Agency, Massachusetts 
Mutual Life Insurance Company, Chi- 
cago. 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK 

52! Fifth Ave. 

MUrray Hill 
6-2370 


HOLLYWOOD 
5833 Fernweed 
Avenue 
HOllywoed 6818 


CHICAGO 
333 N. Michigan Ave, 
STate 0366 
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Bank Control 


A Chicago court recently assessed 
damages of $500,000 against a leading 
bank in favor of a brewing company 
whose stockholders sued because of | 
losses growing out of changes insti- 
tuted by a new management installed 
by the bank. The case was highly 
unusual, and developed angles which | 
are important not only from the | 
standpoint of banks but of businesses 
which require banking service. 

The bank was a large creditor of 
the brewing company, and insisted 
on a change of management, naming 
the man who was to be put in charge 
of the business. After he had been 
given full authority to operate the 
business, he made changes in the 
product, distribution and _ selling | 
methods, which, the stockholders re- | 
vealed in their court action, resulted | 
in heavy losses. 

The court commented scathingly 
on the practices which had been fol- | 
lowed in this case, castigating the 
bank for its methods in requiring not 
only complete management changes, 
but also empowering the new man- 
agement to disturb policies of manu- 
facture and distribution, which in 
previous years had been highly suc- 
cessful. Because of this, it was held 
that the bank was liable to the stock- 
holders for the losses incurred in the 
operation of the business. 

During the past few years many 
banks have been called on to protect 
their interests and those of their de- 
positors and stockholders by exercis- 
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of Marketing 


ing supervision over the manage- 
ments of businesses to which they 
had extended credit. This is a nec- 
essary and practical situation which 
can hardly be avoided. The moral of 
the case just decided, however, is 
plain. A bank which assumes the re- 
sponsibility of directing a business 
must have or acquire all of the nec- 
essary facilities for intelligent and 
efficient management. 

Marketing, including distribution 
and advertising, is today the crucial 
department of business for most 
manufacturers. Knowledge of cor- 
rect methods of distributing and ad- 
vertising a product, including an un- 
derstanding of reasonable sales and 
promotion expenses, is of course es- 
sential to successful operation. A 
bank cannot assume that general 
business experience will enable an 
executive to direct successfully the 
course of a business which is highly 
competitive and which has many pe- 
culiar features not common to others. 

On the other hand, good manage- 
ment of marketing and distribution, 
as well as production, should keep 
soundly organized businesses on the 
right side of the ledger under gener- 


‘ally favorable conditions such as ex- 


ist today. Hence the most successful 
way of keeping bank supervision 
from interfering with business prog- 
ress is to see that marketing direc- 
tion is experienced and qualified for 
its vitally important functions. 


New Media, New Techniques 


When and 
created a new advertising medium, it 
floundered until the correct technique 
pleasing the public was devel- 
oped. In finding the formula of ra- 


radio came along 


for 


dio showmanship which has made 
commercial broadcasting successful, 
radio has given advertisers ideas and 
methods which they have been able 
to adapt to other divisions of their 
advertising and promotion programs 

The picture magazine is the new- 
est and 


perhaps the most dynamic 


new medium introduced recently, and 


offers the same opportunities for 


the development of successful tech 


niques. It is to be doubted if the 
full possibilities of the new type of 
publication can be utilized if copy 
is handled just as in other media of 
different editorial characteristics 

\s a matter of fact, experts in the 
field of newspaper rotogravure advet 
tising have given this division con- 


siderable 


impetus by the develop- 


/ment of a new and improved editorial 
| technique in the handling of pictures, 


accompanied by a similar method for 
the presentation of the ideas of the 
advertiser, also in picture form, Thus 
the streamlined or sequence type of 
advertisement in pictures has made 
its appearance along with editorial 
features employing the same general 
principles. 

Just as broadcast advertisers have 
adapted their advertising presenta- 
tions to the special characteristics of 


the medium, so we may expect to see | 


advertisers in picture magazines em- 
ploy a style of copy which will capi- 
talize the special features of that 
type of medium. The success of that 
mode of presentation, of course, will 


be helpful in revealing approaches to 
reader interest which can be em- 
ployed with modifications in other 
media. 


SUMMER'S BALEFUL INFLUENCE ON SALES 


—Purchasing 


"Muskola—Moosehead—Cape Cod—Biloxi—It just doesn't seem reasonable that 
all our prospects are located out on the edges.” 


Views from 


the Outside 


Shoe Sales Aid 


(As viewed in the New Orleans 
States) 


Surrealistic shoe selling. Ever hear 
of a shoe store with a floor laid out 
to make customers walk, stop and 
buy as the shopkeeper wishes? Psy- 
chology has wedged its way into shoe 
selling, just as into bean raising, 
child care or hog calling. When a 
prospect walks into a bootery, what 
does the owner want him to do? To 
see the displays, to get into the mood 
for buying, to sit down and buy. So 
the trend today is toward somber or 
neutral linoleum floors with brilliant 
designs so arranged that they will 
induce these mental and physical 
processes. 

One of the outstanding examples in 
the United States today is the floor 
of Baker’s shoe store in Chattanooga 
where a fan-shaped triangle of cadet 
blue, ruby, orange, yellow and white 
greets the sight just inside the door, 
egging the customer to walk fan-wise, 
which leads her to a showcase, giving 
her time to inspect the new styles, 
and salesmen time to come forward 
and greet her properly. Because the 
floor is the only one of its kind in the 
city, everyone remembers it and 
thinks of Baker’s when shoe-buying. 


Clothing Prices 


(As viewed in Men’s Wear) 


The Tydings-Miller Bill, providing 
for price maintenance, appears to 
have caused a cleavage in the ranks 
of retailers. As reported here last 
issue, Gerald Grosner, of Washington, 
opposed the bill on behalf of the Na- 
tional Association of Retail Clothiers, 
Since that time the National Retail 
Dry Goods Association, through its 
counsel, Irving Fox, has announced 
itself pledged to support of the bill— 
provided it is amended to prohibit 
resale of merchandise below net in- 
voice cost. Late in February the re- 
tail clothiers of Virginia, in conven- 
tion at Roanoke, adopted a resolution 
opposing passage, expressing the fear 
such legislation would enable cloth- 
ing manufacturers to be price dicta- 
tors. Meanwhile Congressman 
Wright Patman, of Robinson-Patman 
fame, who is backing the bill, de- 
clares he is certain of its passage by 


| the House, 


Child Menus 


(As viewed in National Restaurant 
Bulletin) 


In its promotional material for the 
restaurant industry, the National 
Restaurant Association has _fre- 
quently used the slogan “Dining Out 
Should Be a Part of Every Child’s 
Education.” Alert merchandisers 
realize the necessity of selling 
through children. One need only to 
listen to the radio at certain hours of 
the day to appreciate the importance 
some manufacturers place upon the 
necessity of influencing the child 
market because that, in turn, is re- 
flected in the purchases of their par- 
epts. 

Some restaurateurs place an ex- 
tremely high value upon the good 
will of children and they will testify 
that it brings gratifying results. Just 
recently, at the request of a member, 
the national office sought to make a 
collection of children’s menus used 
in restaurants. Several excellent ex- 
amples were procured, notably those 
of Woodward and Lothrop in Wash- 
ington, Ebersole’s in White Plains, 
William Filene’s Sons Company in 
Boston, Odenbach Restaurant in Roch- 
ter, Joseph Horne Company in Pitts- 
burgh, Kugler’s in Philadelphia, 
Bamberger’s in Newark, the Mara- 
mor in Columbus and Murray’s 
Lunch in Canada. Every one showed 
remarkable ingenuity in appealing to 
children. But the members who sup- 
plied these menus weren’t content 
just to send them along. They felt 
compelled to tell us how successful 
they have been and how they have 
found it well worth the effort of pro- 
viding special services to children. In 
most of these restaurants, we find, 
special chinaware, silverware, chairs, 
and bibs are provided for the young- 
sters. Some even have special rolls, 
or candy or even a present for the 


| youthful guest. 


Now that may sound like a lot of 
fuss and bother to the average oper- 
ator, but from what we are told 
there’s nothing like it to build fam- 
ily business. If you can sell any 


child between four and fourteen on | 


your restaurant, you’ve not only 
made one enthusiastic customer but 
two others—his parents—as well. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1207. KMBC Tested Programs. 


Station KMBC has issued this 
folder describing its method of pro- 
gram testing, the basis of its Form- 
ula Radio Selling. The folder in- 
cludes a number of tested programs, 
as well as a coverage map and vital 
statistics on the KMBC market. 


No. 1208. Answers to Your Questions 
About Winter Air Conditioning. 
Who is selling it? In what kind of 

homes is it being installed? What 

type of firing equipment is being 
used? What are the obstacles to 
sales? These and other questions, for 

31 typical cities, are answered in this 

study issued by Air Conditioning 

Combined with Oil Heat. 


No. 1209. Ohio’s Small City Market. 


This brochure, prepared by John 
W. Cullen Company for the Ohio Se- 
lect List, contains current data on 48 
key Ohio markets covered by the 50 
small city newspapers of this group. 
Maps and summaries of each trading 
area, accompanied by information on 
the local newspaper, provide concise 
and valuable guides to these small 
city markets. 


No. 1148. Standard Market Data for 
WFBR, Baltimore, Maryland. 


This brochure issued by radio sta- 
tion WFBR contains market data on 
the Baltimore trading area, merchan- 
dising service offered by the station, 
and a description of its facilities and 
coverage. Also included is a study 
of radio ownership and listening 
habits based on a Ross Federal sur- 
vey of Baltimore’s metropolitan dis- 
trict. 
No. 1182. Your Michigan Market 
Outside of Detroit. 


Booth Newspapers have issued 
this brochure covering detailed in- 
formation on the Michigan market 
outside of Detroit. It includes maps 
of the various trading areas, and 
data on the Booth newspapers cover- 
ing these zones. 


No. 1198. The Institute That Begins 
at Home. 

The Household Magazine has is- 
sued this illustrated brochure de- 
scribing the Household Searchlight, 
a typical small town American home, 


which functions as its proving 
ground for products subjected to 
real-life, real-home tests. Products 


| passing these trials are privileged to 
carry the Searchlight-approved seal, 
the brochure states. 


No. 1184. Velvet. 


This brochure, issued by Fortune, 
tells about a survey revealing the 
extent of advertising velvet created 
by the thousands of non-subscribers 
—‘free riders’—on the subscription 
of some friend, associate or organi- 
zation. 


No. 1187. 
borhoods. 
Criterion Advertising Service has 

issued this brochure which outlines 
its sales and operating activities, and 
contains a breakdown by state, city 
and district, of Criterion poster dis- 
play coverage. 


Market Coverage by Na 


No. 1179. Radio in 1937. 


This analysis of radio ownership 
and listening habits is the latest pres- 
entation of a continuous study, now 
in its fourth year, issued by Colum- 
bia Broadcasting System. 


No. 1176. 
ket. 
Midwest Farm Paper Unit has is- 
|sued this pamphlet giving Midwest 
farm market figures and a descrip- 
tion of who reads the papers. 


The Midwest Farm Mar- 
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(ON THE NEWSSTANDS OCTOBER 26) 


ANY people believe that Look’s policy 

on advertising has been, to put it mildly, 
slightly unorthodox. In the past eight months, 
Look has passed up a substantial volume of 
advertising revenue. , 


That may not be the normal way of launch- 
ing a new publishing venture, but it was the 
way of the publishers of Look. They pre- 
ferred to determine reader interest in a new 
editorial and magazine technique at their 
own expense. 


And it was indeed a new technique. Rev- 
olutionary! For its plan was to have the 
camera tell complete feature stories, with 
only incidental aid from the headlines and 
very brief captions. 


It took a certain amount of courage. And 
a great amount of preparation. Four years of 
editorial trying and fitting, of putting to- 
gether and taking apart, of surveying reader 
interest in the roto pages of America, a// these, 
were considered necessary — yes, indispens- 
able—as a rigorous routine of “road work” — 
for the launching of Look early in 1937. 


You may have wondered at the sudden 


popularity of this new picture magazine, 
with its almost fabulous circulation increases. 
You may have discounted the reports that, 
issue for issue, its newsstand sale was larger 
than all the long-established 5c weeklies and 
its leading picture competitor. You may have 
compared it in your mind with sensational 
but short-lived magazines of the past. 


If you admit any or all of these reactions, we 
urge you now to take another look at Look. 


Your analytical eye will see in it the prom- 
ise of great things. For here is no mere mis- 
cellany of pictures. Here is, instead, an 
editorial plan which accounts for, and caters 
to, all the varied and basic interests of mil- 
lions. Here is an editorial ingenuity which 
invented narrative-in-pictures, to attract a 
reader interest which so far seems to be 
limited by no previous boundary of publica- 
tion circulation. 


With the acceptance of advertising, Look 
now opens to advertisers a great new adver- 
tising medrum, pre-tested for reader interest, 
with every page a feature page —every adver- 
tisement immediately adjacent to some vital, 


gripping, pictured story. 
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THESE RATES 


MAKE LOOK 


BLACK AND WHITE RATES: 


1 TIME 7 TIMES 13 TIMES 18 TIMES 26 TIMES 
FULL PAGE .. . . $3,725 $3,600 $3,500 $3,300  $3.100 
ONE-HALF PAGE . . 1,975 1,875 1,800 1,700 1,600 
ONE-QUARTER PAGE . 1,000 965 950 900 850 
ONE-EIGHTH PAGE .. 510 485 475 465 450 
AGATE LINE ... . 6.10 6.00 5.85 5.75 5.50 
CHARANTEED CIRCULATION 
A AEN G Bey WEEVIL EVEN 
WL t Wee WEL UU LE EUIY 


(JULY 20th ISSUE ) 


HERE in publishing history can you 

match Look’s amazing rise to domi- 
nance in newsstand sales? And remember... 
neither contests, subscription canvassers, boy 
salesmen nor premiums helped Look get 
1,500,000 buyers! 

Yes! Look’s tremendous circulation is 
99.2% voluntary at 10 cents a copy! Look 
clicked because Look’s thrilling narrative-in- 
picture stories cover the entire universe of 
human interests . . . seek out the interesting, 
the bizarre, the curious in such varied and 
basic fields as science, travel, medicine, ad- 


venture, sports, invention, crime, beauty, re- 


ligion, personalities, stage, sociology and 
self-improvement. 

And now Look carries its reputation for 
doing the unusual into the field of advertis- 
ing ... with Frequency Discounts! A rate in- 
novation among general magazines! This 
amazing rate plan will work to the advan- 
tage of both advertisers and Look. It offers 
both small and large users of space a new 
kind of advertising economy. 

AMERICA HAS A NEW NO. 1 AD- 
VERTISING MEDIUM, beginning with the 
November 9th issue of Look ...on the 
newsstands October 26th! 


Look, Incorporated, Des Moines, lowa 


NEW YORK 
551 Fifth Avenue 


CHICAGO 
333 North Michigan Ave. 


DETROIT 
General Motors Bldg. 
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PLAY SUIT 


Garment modeled by Arlene Causey as 
Chicago's numerous style shows got un- 
der way last week. 


INDUSTRY MAY 
FOLLOW FORD'S 
RISE IN PRICE 


More Advertising Likely to 
Follow Advances 


Detroit, Aug. 5.—The price _ in- 
crease effected this week by Ford 
Motor Company on all but five 
of its passenger car models is ex- 
pected to pave the way toward a gen- 
eral increase in prices by other com- 
panies, although such price raises 
are likely to be deferred until appear- 
ance of the 1938 models, a survey of 
the field indicated today. 

The reason for a delay in the price 
boost, hinted at by other tmanufac- 
turers as well as Ford, is that 
most makers are coming to the end 
of the production road on their pres- 
ent models. Ford, on the other hand, 
is shut down for vacations and in- 
ventory, to resume next week for a 
production run which will last at 
least another month. The Packard 
and Studebaker plants are already 
closed awaiting the 1938 season, with 
others expected to follow shortly. 

The effect of a general price rise in 
the industry upon advertising budg- 
ets for 1938 cannot yet be definitely 
predicted. It is pointed out, however, 
that total volume next year may not 
equal that of 1937 and that with 
business harder to get, increased 
budgets may be in order. This year’s 
advertising bill for the industry, sub- 
stantially reduced by strike troubles, 
is expected to be proportionately 
smaller than for previous model 
years, although total production for 
the year is estimated at 10 per cent 
more than that of 1936. 

Cancelled copy due to. strikes 
offers another indication that cam- 
paigns for the coming season will 
be heavier than in years past. Many 
manufacturers and their agencies, it 
is reported, feel that it is necessary 
to start copy drives rolling in large 
scale dimensions in order to re-stir 
buying urges which have been al- 
lowed to lie comparatively dormant 
during recent months. 

It will be the copywriter’s problem 
this year to discover a suitable and 
satisfactory theme for the programs, 
for there has been no indication so 
far that next year’s cars will carry 
improvements of a sensational nature. 

Ford’s price advance is said to af- 
fect approximately 90 per cent of its 
passenger car output. The five mod- 
els not raised are the 85-horsepower 
de luxe convertible sedan, club cab- 
riolet, phaeton, roadster and the 60- 
horsepower standard coupe. 

All other models in the 85-horse- 
power group, including both de luxe 
and standard, were raised $25, with 
the exception of the standard coupe 
Which was advanced $15. In the 60- 
horsepower group, all models were 
advanced $35 except the coupe. 


Ensemble Idea 
Spreading to 
Entire Family 


Chicago, Aug. 3.—Featuring the 
newest in fall and early winter mer- 
chandise, the Fall Market Opening, 
sponsored by 2,000 local manufactur- 
ers and wholesalers and 800 out-of- 
town companies, is being held in the 
Merchandise Mart and several hotels 
here this week. 

Among various fashion shows 
scheduled are those sponsored by In- 
terstate Merchants Council, retail 
affiliate of the Chicago Association of 
Commerce; Chicago Wash Dress and 


Apparel Association at the Palmer 
House; Fashion Merchandise Exhi- 
bit, Hotel LaSalle; Chicago Merchan- 
dise Fair and Eastern Manufacturers 
and Importers Exhibit, Inc., both at 
the Palmer House, and the Morrison 
Hotel Styie Show. 

Besides the fashion shows, glass- 
ware, china and pottery are being 
displayed all week at the Mart along 
with the gift show. 


Family Clothes Match 


Family-consciousness has extended 
to a new field with mother, sonny 
and sister now matching their cos- 
tumes, buyers of children’s wear will 
find at breakfast clinics and style 
shows during the week for 2,500 buy- 
ers of women’s, children’s, infants’ 
wear and accessories in the Mart. 


Printed wools, Scotch plaids in- 
spired by the Scottish queen on the 
British throne, and large picture hats 
inspired by Mae West’s picture 
“Merry Widow,” are definite fall 
trends, a preview of the women’s 
wear field reveals. 


Nelson Transferred 


William Nelson, previously in the 
New York and Des Moines offices of 
Look, has been appointed in charge 
of the publication’s new Washington, 
D. C., editorial office. 


Agency for Dixon 
Arthur R. MacDonald, Ine., Chi- 
cago, has been appointed advertising 
agency for K. D. Dixon Company, 
Chicago, publisher of Trailer Travel 
and Trailer Travel Directory. 


Weithers in New York 


T. J. Weithers, formerly produc- 
tion manager of Batten, Barton, Dur- 
stine & Osborn, Inc., Chicago, has 
joined Northern Lithographing Com- 
pany, Chicago. 


Set Sign Dates 


National Sign Association, consoli- 
dation of Associated Sign Contractors 
of North America and National] Elec- 
tric Sign Association, will hold its 
first annual convention at the Ste- 
vens Hotel, Chicago, Aug. 17-20. 


Acquires “Public Press” 
The News-Dispatch, evening paper 
of Shamokin, Pa., has acquired the 
Shamokin Public Press, morning 
daily, and both papers will be issued 
from the News-Dispatch plant. 


nate it. 


HE long looked for Summer Slump has never come to Louis- 

ville. The latest Department of Commerce report states that 
with a huge volume of Summer merchandise moving, retail sales are 
15 to 20% above a year ago, with electrical appliances, hardware 
and food products in the van... . The National Reemployment serv- 
ice reports that 5,207 persons were placed in work during June, a 
gain of 165% over 1936... . Bank clearings increased 13.9% over 
a year ago and debits in June computed at 121 as against 103 for 
June, 1936. . . . The outlook continues excellent for a great crop 
year and farm incomes are the largest since 1929. . . . Building 
trades are booming and industrial plants continue to operate on 
full time schedules. . . . This prosperous market offers unusual op- 


portunities. So, sell it at lower cost through the media which domi- 


Che 


Courier-Journal 
THE LOUISVILLE TIMES 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


WHAS 


Edward Petry & Company, National Representatives 
50,000 Watts . . ...... 


820 kilocycles 
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LOCAL BENEFACTOR 


WATER 


os ' 


CALIFORNIA WATER SERVICE COMPANY 


How California company is identifying 
itself with communities it serves. 


‘Magnificent 
Trifle’ Gets 
Coast Campaign 


San Francisco, Aug. 5.—An unus- 
ual good will advertising campaign 
has been opened in 45 California 
newspapers by the California Water 
Service Company to build up a con- 
sumer appreciation of the company’s 
problems, as well as its services. The 
copy is not intended to increase the 
use of domestic water service nor to 
extend the territory served. 

The campaign features the slogan, 
‘“Water—the Magnificent Trifle!” and 
establishes the California Water 
Service Company as an institution of 
each individual community, accom- 
plishing this in a number of ways: 
(1) spotting the name of the local 
manager at the bottom of each adver- 
tisement; (2) citing city and county 
tax figures paid locally by the com- 
pany; (3) specific mention, in dollars 
and cents, of expenditures for exten- 
sion and improvement of local prop- 
erties; (4) calling attention to local 
costs for installation and mainte- 
nance of an adequate system for fire 
protection. 

The California Water Service Com- 
pany operates a state-wide group of 
municipal water supply plants, with 
22 individual systems, each of which 
serves from one to four communities. 
The advertising campaign was pre 
pared by the San Francisco office of 
Erwin, Wasey & Co. 


WLW Gets Extension 


The Federal Communications Com- 
mission has granted Crosley Radio 
Corporation, Cincinnati, an extension 
of special experimental authority to 
operate Station WLW with 500 kilo- 
watts day and night, using a direc- 
tional antenna at night. The exten- 
sion applies until Feb. 1, 1938. 


Scaman Promoted 
After six years with Pryor Press, 
Chicago, Howard W. Scaman has 

been appointed vice-president. 


= —— 


All hail to the nomads, 
the tourists, the 
roomers; But People 


with Homes are 


No 


4 
is 
reed 


“Tracing Alphabets” 
To Aid Layout Men 


John C. Meyer & Son, Philadelphia, 
have issued “Tracing Alphabets,” de- 
signed to make layouts faster and 
more accurate. A_ specially con- 
structed patented binder permits the 
book to be opened flat, so that type 
can be traced without removing the 
loose leaf pages. 

The book contains 256 pages, show- 
ing 316 type faces, ranging in size 
from 24 to 144 point. 


Bohn in New Work 


Jay Bohn, formerly research engi- 
neer of Hotel Bulletin, Hotel World, 
and Rock Products, has joined Chi- 
cago Film Laboratory, Inc., Chicago, 
industrial motion picture producer, 
as research and sales engineer. 


North Carolina Offers 
$500 in Photo Contest 


In co-operation with newspapers of 
the state, North Carolina’s depart- 
ment of conservation and develop- 
ment is sponsoring an amateur pho- 
tographers’ contest, offering prizes 
totaling $500. Fishing, hunting, in- 
dustry, agriculture, recreation and 
scenic pictures will be accepted and 
used in the state’s $500,000 advertis- 
ing campaign. 

Regional contests are being con- 
ducted by the Asheville Citizen-Times 
and Raleigh News and Observer. 


“Spur” Raises Rates 


The Spur, New York, has an- 
nounced new rates effective with the 
October issue. A black and white 
page will cost $500. 


New Anti- Chain 
Legislation Is 
Patman Promise 


Washington, D. C., Aug. 5.—Dissat- 
isfied with results of legislation al- 
ready passed in the interest of the 
small retailer, Representative Pat- 
man will seek direct action at the 
next Congress with a bill prohibiting 
interstate chain stores. The measure 
will also ban banking chains. 

The Texan Congressman, co-author 
of the Robinson-Patman Act, said that 
his new bill will prevent a retail com- 


pany from owning stock directly or 


indirectly in a store in another state. 

“There are always local merchants 
able and willing to carry on retail 
business,” he said, “and they should 
not be driven out of business by the 
unfair competition of large corporate 
enterprises.” 

Representative Patman asserted 
that the taxing power of Congress 
should be employed to restrict distri- 
bution within a state’s borders. In 
his opinion, there is no question that 
Congress has the right to tax inter- 
state chains “in the general welfare.” 

The Patman bills new before Con- 
gress to prevent reciprocity sales and 
ban operation of retail stores by 
manufacturers in competition with 
their retail customers have little 
chance of passing at this session, Mr. 
Patman admitted. 
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Little Things 
Tell Big Story 


of Conditioner 


New York, Aug. 3.—General Elec- 
tric Company has newly-adopted the 
minute “division of price” argument, 
one often successfully used by sales- 
men to sell high priced quality arti- 
cles, as the basis of its current inten- 
sified campaign in business papers 
in behalf of G-E air conditioning sys- 
tems. The campaign was described 
by the company as seeking to “inter- 
pret the true cost of commercial air 
conditioning in terms of the little 
things in life, such as a stick of gum. 


a pair of shoe laces, pats of butter 
and a theater ticket.” 

A typical question asked in the 
copy is: “Did you know that the cost 
of owning and operating G-E air con- 
ditioning in a shoe store is about 
equal to the cost of giving away an 
extra pair of laces with every pair 
of shoes?” and is re-phrased in other 
copy to appeal to the interests of 
restaurant owners, department store 
operators and theater managers. 

Although actual promotion of the 
company’s air conditioning systems 
was delayed for this season until pro- 


duction, which was affected by a 
shortage of trained men and intro- 
duction of system improvements, 


could catch up with demand, it was 
felt that the systems were “too good” 
to allow a short season to interfere 


Gehrig Gives 
Wrong Answer 
on Broadcast 


New York, Aug. 3.—Lou Gehrig, 
Yankee slugger, appearing as guest 
star for General Foods’ Huskies over 


with an intensive selling effort. As a 
consequence, plans were laid to place 
copy in the July and August issues 
of a list including American Restau- 
rant, Hotel Management, Banking, 
Bor Office, Buildings & Building Man- 
agement, Drug Topics, Modern 
Beauty Shop, Retailing and Time, 
supplemented by mailing stickers and 
direct mail pieces. 


“Vis 


Ol iv 


a coast to coast NBC hookup last Fri- 
day night, sported a countenance sev- 
eral shades redder than when he 
smashes a homer and trots around 
the bases beneath a broiling summer 
sun. 

The Iron Man was talking about 
his favorite foods. At dinner, he told 
his audience, his delight is steak, 
thick and juicy. The announcer led 
the star up to his punch line. 

“And what is your favorite break- 
fast food, Mr. Gehrig?” he asked. 

“Wheaties,” came back the brisk 
reply. A painful silence followed. 
For the past few days, sports writers 
report, Lou’s breakfast food has been 
the subject of endless ribbing by his 
teammates. General Mills,  Ince., 
which manufactures Wheaties, has 


registered no complaint. 
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L we published all the letters received as a result of just four BUSINESS WEEK stories they 
would fill a book, too bulky to carry. And a list of companies from which they came would read 
like a “Who’s Who of American Business.”’ 

“Public Relations — First In The Order of Business,” Number 1 of BUSINESS WEEK’S 
Reports to Executives, appeared January 23rd. Reprints were offered in quantities of ten or 
less without charge. Fifteen hundred and eighty-five letters asked for a total of 17,548 reprints. 


Gratifying, but expensive. 


So we put a charge of 5c per copy for more than one reprint on the next three Reports 
..."Industry On The Move,” “Business, The Banks And Working Capital” and “The Profits 
of Diversification.” Still — seventeen hundred and ten BUSINESS WEEK readers asked for 
15,079 reprints of these three. 

Proof of “reader interest” of course. But consider the confidence displayed in BUSINESS 
WEEK’S accuracy and authority by these men who asked for 32,627 reprints to distribute 
among their executive associates, customers and prospects. Most advertising men agree that 
reader’s confidence in a magazine is as important to the advertiser as buyers’ confidence in a 
salesman is to his company. 

Just as gratifying is the fact that BUSINESS WEEK readers do something about what they 
read in BUSINESS WEEK — and a magazine that gets action from its readers is just as im- 


portant to advertisers as a salesman who gets action from his customers. 


That’s why BUSINESS WEEK shows greater gains in advertising pages than any magazine 


in its field. 


BUSINESS | 


THE EXECUTIVE’S BUSINESS PAPER 
ALERT... ACCURATE ... AUTHORITATIVE 


NEW YORK, N. Ye. 


330 W. 42nd STREET 


Time Schedule 
Will Feature 
NIAA Program 


Chicago, Aug. 5.—The time allotted 
each speaker appears on the program 
released today for the 15th annual 
convention of National Industrial Ad- 
vertisers Association, to be held at 
the Edgewater Beach Hotel, Chicago, 
Sept. 22-24. This feature, as well as 
the program itself, was developed by 
a committee headed by R. W. Staud, 
advertising manager, Benjamin Elec- 
tric Mfg. Company, Chicago. 

In announcing the program, Stuart 
G. Phillips, Dole Valve Company, 
chairman of the publicity committee, 
emphasized the value of the clinics 
scheduled for the final day on impor- 
tant phases of industrial advertising, 
such as “Securing Greater Returns 
from Trade Shows and Exhibits,” 
“Sales Training and Visual Sales 
Presentations,” and “Production 
Methods and Mechanics of Advertis- 
ing.” 


Agencies Are Represented 


Agencies’ new interest in industrial 
advertising is evidenced by appear- 
ance of four of their representatives 
on the program. E, T. Gundlach, 
president of the Chicago agency of 
that name, will discuss application of 
direct and indirect action to indus- 
trial copy at the opening session. 

L. B. Sizer, N. W. Ayer & Son, De- 
troit, will describe effective use of 
motion pictures during the Wednes- 
day afternoon meeting, and Lyndon 
O. Brown, research director, Lord & 
Thomas, Chicago, will discuss his 
specialty Thursday. Industrial mail- 
ing lists will receive attention from 
John Navas, Batten, Barton, Durstine 
& Osborn, Pittsburgh, Thursday aft- 
ernoon, 


Opens New Offices 


Weed & Co., radio station repre- 
sentative, has opened new West Coast 
offices at 111 Sutter street, San 
Francisco, under the management of 
Roy Frothingham, formerly of NBC, 
and past president of the San Fran- 
cisco Advertising Club. The entire 
West Coast from Seattle to San Diego 
will be covered by this office. 


Operates Golf Train 


A “golf” train, offering week-end 
trips to New England’s famous 
courses, will be operated by the Bos- 
ton & Maine Railroad, C. F. Palmer, 
assistant general passenger agent, 
has announced. The first trip will 
be made to Hanover, N. H., Aug. 13. 


Dooley on Radio 


Edwin B. Dooley, New York Sun 
sports writer, will give sportscasts 
Thursdays and Saturdays from Sept. 
16 to Dec. 11 over 92 CBS stations for 
Chesterfield cigarettes. 


Coggin Leaves Agency 


Chas. U. Coggin, Jr., has resigned 
as account executive of C. P. Clark, 
Inc., Nashville, Tenn., to become 
sales promotion manager of Marshall 
& Bruce Printing Company, Nash- 
ville. 


_ Member Station 
Columbia Broadcasting System 


IN 
NASHVILLE 


WLAC 


5,000 WATTS 
J. T. WARD 


President 
* 


Paul H. Raymer Co., 
National Representatives 
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ADVERTISING AGE 


j fe ony 


August 9, 1937 


Voice of the Advertiser 


This department is a reader’s forum. 


“Showmanship” Only 
a Word to “Legit” 


To the Editor: The editorial in 
ADVERTISING AGE of July 26 entitled 
“Help for the Legitimate” recalls 
vividly to my mind the first experi- 
ence I had with fhe New York 
theater. 


For many years I have been an ac- 
tive follower of theatrical activities 
in the Middle West. First, in the 
university, then with Little Theater 
groups and eventually became a con- 
stant attendant at such road shows 
as appeared in the larger Midwestern 
cities such as Cleveland, Chicago and 
Cincinnati. 

Throughout all these years I was 
naturally a consistent follower of the 
New York theater through the news- 
papers, periodicals and books. 

I will never forget my first experi- 
ence of actually going to New York 
City. I landed in the heart of the 
“big town” by way of the subway 
which brought me right out in the 
“hurly-burly” of Times Square. From 
there I could see the glorious sight, 
the beautiful electrical advertising of 
a dozen or more great moving picture 
houses and of many commercial 
houses. Indeed, Broadway, to me, 
was a glamorous sight. It was just 
as I had supposed, filled with lights 
and noise, completely cluttered with 
scurrying people and dashing cars, 
but where were the legitimate thea- 
ters that were supposed to line both 
sides of the historic cavern? 

This was my first disappointment. 
I found that at last I was on Broad- 
way, yet I could not find a legitimate 
theater, which to my mind, was the 
very heart of that great thorough- 
fare. Upon inquiring, I was in- 
formed that the legitimate theaters 
were located on the various side 
streets in the neighborhood. 


J thought to myself, I'll go down 
those side streets and then I really 
will see something... New York the- 
ater district at its finest. You know 
what I found? A few dirty old the- 
ater buildings, surmounted by a 
plain, old style electric bulb sign stat- 
ing the name of the play and who 
were playing the leads. In front of 
the theater, wired to a pillar between 
the doors, were a couple of blown-up 
reproductions of a dramatic critic’s 
account from some New York daily, 
cleverly cut and arranged in such a 
way that nothing but the flattering 
paragraphs were visible to the reader. 
Surely, I thought to myself, this 
must be the side entrance of this 
theater, but to my disappointment, I 
found out it was the main gate to 
the “temple of the drama.” 

The disappointments I had received 
so far were nothing at all to the ones 
that were in store for me after I en- 
tered my first legitimate Broadway 
theater. If these organizations are 
dealing in showmanship, they cer- 
tainly keep their showmanship well 
concealed behind the asbestos cur- 
tain. 

At the dumpy old box office I was 
confronted by a snappy, pink faced 
individual, in a moth eaten tuxedo, 
who, beyond any question of a doubt, 
was a has-been from an old road com- 
pany being taken care of by the man- 
agement for some reason or another 
that I, naturally, did not understand. 

Stepping into the inside of the 
house I was set upon by one of a 
group of wan looking ushers in 
musty, faded, ill-fitting uniforms. 
Having found my seat and become ac- 
climated I found that this great the- 
atrical “temple” which had been my 
mecca for the last ten years had 
turned into a replica of the old opera 
houses that exist in almost 
small Midwestern town. 

It is impossible, in this day and 
age, to build people up to such an aw- 
ful let down and expect them to like it. 
Theatrical Broadway and America’s 
great legitimate theater, so beauti- 
fully glorified by millions of dollars 
worth of publicity and high pressure 
press agentry, turns out to be a back 
number bust and a disappointment to 
the persons who have not grown up 


every 


with it, but have learned about it in | public 


song and story and then suddenly 


i s 
ox 


come face to face with the pitiful aw- 
fulness. 

The remedy, as I see it, is simple. 
Plus your suggestion of air condition- 
ing and comfortable seating, the 
legitimates must learn to put up a 
front, both from the standpoint of 
outside advertising and courteous in- 
side service, that the motion picture 
industry has taught us we have a 
right to expect when seeking enter- 
tainment. 

Ricuarp H. Hooper. 

Sales Promotion Manager, R. M. 

Hollingshead Corporation, Cam- 

den, N. J. 
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Farmer Prosperous; 
THC Sales at Peak 


To the Editor: Like all other man- 
ufacturing companies selling to the 
farm market, International Harvester 
Company this year has experienced 
unusually good rural buying. For the 
first seven months of 1937 demand 
for the company’s products is sub- 
stantially ahead of a year ago. Thus 
far, in fact, the company’s sales are 
the largest in its history. 

Our officials believe that this strong 
rural demand will continue for the 
remainder of the year. This belief 
is founded on the excellent outlook 
for 1937 crops, together with the 
strong prices they are commanding. 
The Department of Agriculture esti- 


mates that national farm income 
this year will be the highest since 
1929. The prospect for a bumper 


crop is good, which should mean a 
good fall market for corn harvesting 
machinery. A generally strong au- 
tumn demand is expected by all farm 
implement manufacturers. 

The company has a fairly large 
schedule of advertising planned for 
the fall months, featuring new de- 
signs. Some farm papers will be 
added to our present list, and our 
farm motor truck schedule will be 
materially enlarged. 

DALE Cox, 

Public Relations Dept., Interna- 

tional Harvester Company, Inc., 

Chicago. 


7 v 
“Hello Honey” 

To the Editor: Just in case you 
were one of the many this summer 
who were greeted by a “Hello Honey” 
sign on the windshield of a _ pass- 
ing automobile especially in the Mid- 
dle West, you will be interested in 
the explanation that this was a novel 
promotion contest sponsored by the 
Minneapolis - Honeywell Regulator 
Company. 

Employes of Minneapolis-Honey- 
well were awarded prizes based on 
the longest distance away any two of 
them met while vacationing from 
Minneapolis. The employes were 
able to distinguish a fellow-workman 
by the “Hello Honey” sign on the 
windshield of his car. 

Medora Miller and Jean Whited 
grabbed off first prize money by 
meeting each other in Los Angeles, 
Cal., after 2,193 miles of travel. 
Other prize winners found Minneapo- 
lis-Honeywell employes “running” 
across each other in Portland, Ore., 
1,958 miles from home and in Salt 
Lake City, Utah, 1,418 miles away. 

This novel promotion scheme not 
only livened up the employe’s vaca- 
tion trips but proved to be a valuable 
publicity source for the company, be- 
cause if you looked closer you would 
have noticed that the entire wind- 
shield poster read, “Hello Honeywell” 
—the “well” in small letters. 

E. P. SHURICK, 

Sales Promotion Megr., Minneapo- 

lis-Honeywell Regulator Com- 

pany, Minneapolis. 
vee} 


Here’s Another Outlet 


for Commercial Films 
To the Editor: This non-profit or- 
ganization, operating with the co-op- 
eration. of extension departments of 
state universities, is always on the 
lookout for commercial films which 
can also be used for educational pur- 
poses. 
Inasmuch as we have 
donations to 
work, we 


to rely on 
carry on our 


are limited in publicity 


Letters are welcome. 


funds. Our officers serve without pay 
and every penny donated must be 
used for film production. 

In view of this, would you be so 
kind as to mention our need for film 
material? We know from experience 
that advertisers are willing to co- 
operate when they know of our work. 

H. C. ScHIMPFF, 

National Educational Film Foun- 

dation, Inc., North Hollywood, Cal. 
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How Many Calendars? 

To the Editor: One of my clients 
is planning to issue a calendar for 
the first time. It is a practical and 
attractive calendar, to be mailed to 
individual officers of industrial 
plants. 

My client is in something of a 
quandary as to just how many re- 
quests he can expect for additional 
calendars. In other words, for every 
1,000 calendars sent to names on the 
mailing list, how many requests for 
additional calendars will result? 
EuGceNne A. HOLLAND, 
Advertising, Philadel- 


Technical 


phia. 


( JEEZ-THE 
| STeRK MUST 
‘TMAVE HEARD 
JABOUT THE 


ADVERTISING MEN 


TRYING TO RELAX 


C. P. Fisken (left), Chevrolet advertising director, caught in a ship chat with 
E. M. Zuber, Campbell-Ewald vice-president, on board the South American. 


Joins Trenholm 


Gustav R. Stahl, an associate edi- 
tor of Barron’s, financial weekly, 
since August, 1935, has resigned to 
become director of the industrial re- 
lations department of J. T. Trenholm 
& Co., insurance advisers, New York. 


Harder Names Mathes 


F. H. Ryder, vice-president, Harder 
Refrigerator Company, Cobleskill, N. 
Y., has announced appointment of J. 
M. Mathes, Inc., New York, to direct 
advertising for McKee air-condition- 
ing iced refrigerators. 


HOSPITAL |. 
MURSE/2Y) 
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@ Prolific indeed are the sales results when you use the Journal 
in this major market. It delivers! 


Ask Portland merchants. They concentrate their advertising in 
the Journal. They know the daily Journal with a circulation lead of 
31% reaches four families in this rich city to every three families 
reached by the second paper. Media Records will tell you that these 
Portland merchants backed this knowledge in the first 6 months 
of 1937 by using 1,421,435 more lines of retail advertising in the 
Journal than in the second paper. 


Seli your product to the Fourth Family! There’s new and added 
buying power waiting for you! 


™ JOURNAL 


PORTLAND 
OREGON 


REYNOLDS-FITZGERALD, Inc., National Representatives 


New York ¢* Chicago °* 


Philadelphia ° 


Detroit ¢* San Francisco 


* LosAngeles * Seattle 
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This is the greatest July circulation in the history of The 


Chicago Daily News, with over 84% concentrated in the 


city and suburban 40-mile area. 


—The twenty-fourth consecutive circulation gain, compari- Oe 
sons being with the respective months a year previous. J 
Prizes, premiums, or any other artificial stimulants to cir- 
culation growth ARE NOT employed. A sworn day-by-day | 
circulation statement— the ONLY one in Chicago news- 3 
papers—appears daily on the editorial page. “ 
More Retail and More Total Display Advertising Appeared in The Chicago Daily % . 
News During the First Seven Months of 1937 than in Any Other Chicago News- ‘3 
paper— Morning, Evening or Sunday.* This Despite the Fact Other Chicago ” = 
Newspapers Carried Over 1,000,000 Lines of Liquor and Medical Advertising Un- - 
acceptable to The Chicago Daily News. *Source: Media Records, Inc. 


THE CHICAGO DAILY NEWS 
Chicago’s HOME Newspaper 


WITH THE MOST VALUABLE CIRCULATION IN THE CITY 


DAILY NEWS PLAZA, 400 West Madison Street, CHICAGO ; . 

NEW YORK OFFICE: 9 Rockefeller Plaza @ DETROIT OFFICE: 4-119 General Motors Building | a 

SAN FRANCISCO OFFICE: Hobart Building | hss 

.: f e J iS = ! Ee <Cabaty ‘. 


.. Pe: \ So. a pee . if ieee a, a ? 6 x 4 : , r a - 3 ble mae Ea Mie * of at heed wT. ig Lg eae a ~ cee ‘ eetesy. F5 
y = , tact 
ee 21 | 
a ee EEO eV B 
—$—$—$—$—$—<———— nnn 
eee _an k 
~ <a ie —— 
ae i ~ 4 
an a ral ‘ae . 
: Sa 
: Vite 
7 " 
bn ss Se 1 | 
" ba "ed Fi ' srs 
i $ hs. | ae 1a ‘' 
' Tae eee. { 
, ai . * eae ce e . ia | 
4 ¢ ¢ ' TES ‘ * & \ | ¢ ia ea & 
ib un. : q ey ee § e re e Fe , 4 
oe ee i Sf 
OUT Bee E 
a : ae ' — a 
Iepsac, a) ye 4 a 
: im i ~ 8a a ie i} = 1 it x ct ae = 
fq oa : x beige $ oz — 5 aa 4 i : a 
P ete A) i e ae . e-r wv i i in | re hte 
‘ 
- ———_— —_ om, 
“ ” 7 
B= Me 
ee p , ‘ 
é a 
= 
4 ae 
pornos 
: ee | a 
‘ P a e 
, 
t 
i 
= ae 
—. 
i: 
= 
a 
a 
a — 
; a ~ 
Sal . 
N ae 
' Se Ey 
a 
i 
as 


- ’ oe 
i FL dh. yee oa if ™ F : cP 
¢ se i = ig 
2 e > t ae ae rl _ = . * “ei 
P " * & r ‘ ve F x =e is 
; eo 4 : % . = ; Pe 2: " 3 i “7 
sat At f i asad ? x 4 J : AN ce 
“ae et aee mee ges Ps ~ - > : . 
Ry : “a ’ : ? 
E: ee a / % 
a . 


ADVERTISING AGE August 9, 1937 


\k > 


22 


re 


aN: mi a Tt i 
—————— SSS 
_ 
ee . e 
ee oe ae 
ae : ie 
Bs. 5 Sea ; gS 
e i a sa eS 38 P “ i 
ae ee a "G 3 ee 
rite ee 
po age ; ee 
tiga : oe be 
oe i ee 95 Las Santee 
ce ge *s : eo 
ae | ae 
See a | 
a aay e i : 
. ag Ae oe aa « asa 4 8 res e M i 
t Save caer yates ee 3 a peers 
ae Rk 
& a ie ss ae . T 
= — be - ¥ b O ax \ 
ve oo : x 4% : 1+ «J ro™ 
ime : ‘as <0) O 
aa — : 4 
ei he So 3 AE Se ee 
tn Se 3 : Le 3 se My Pre SBA. 
. geri SESS SS ee gaan : SS 
r ie a a : ae ee Se : 3 
e . a— _ 
Se eS 8S : a eke ee SE : 
ae et Sop. : : ae epee hte VEE : S 
pik = Sess es 3 . ae fe i a pepe i SS Ss : 2 
i aida. on oe es ee oe . = : 
— ae = sg ee Se 
wy a Se Shoes aaron as as : - 3 nest at Ras : SSeS : nw 
Pee ee : $e SS SH aS 
x ie Ss 4 aS . % : $3 Seef x % S SS a Fs Aah ne ae ee $ SS : ; : " a : a : 
ee Shasioaaee et ‘: Ta aid spies! «Na SES 8 e Sas ee 
2 é as ee a : So ee 3h ee cae Bene : : ae a ee as i ela 2 3s : ae : x : : : = : S Soa as : Ss 2: . S Sees 
ee my ~e be Ss She Bere SS oe SS ey ra * SR RS ke RNS — oe ES SSC ES 
Ae yee as a 7 fees PET ee oe eee Se Ree SS $ Se : : Se : a eS Ra Se : ES SES es : : $ aS 3 SS 3 SES Sea : os Sua Shar ae oe SEs SS Se See Ss aS ca eee 3 ee 
2 re ; ee See eee soos Se So es SES RS : SS a ee SIS LK Ne ETS . SRS 3 Ses 
. ae, 
ee BS OF ae < : ‘ . \ f / ; a 


cc oe en re F 7. eis ae ee cl i : . Sin Oi tits Tay ; pe ¥ Ss 4 ae ie ae hh ae se, ae | sia _~ io -— 
i bye ie! Roe ey: cd ‘) a. ee ce Bh Hy ‘i eer a SP po Psa. tye : 3 ,! ay Heil $ 3 4 . Fp ee 3 ie ie a a oe % : : a * of 
- aa = re ‘ c * ee aca iy “a8 ® Bn; s Pg : 3 Z s ap fo ps a ag gd Ea ie ape ke > % 4 5 q ey of we <-> © —*) ere @ # ‘ 
nye eres i : aS - - OP asi Les & Pits x a ik ee zi oy Pl >= = Path, Pasay ete ‘a z eee) * 3%. a ee : "5 Ye eere x Bs i ja ee . a ae Meee i eS gt é ; - 
4 : oe > 7 . n See Pe 0 aie ¥ ; 
4 ay. is e. Ps 
“ ri “ 
ies & & 
er 
August 9, 1937 ADVERTISING AGE i 
FE ES 2 
a 
= th, . x: il ee F ie se Cee 8 ie eee F oh els a : 
anny, 2] mig Big 2 : a a os rs bs = a cs ese Th Mak ee bb =: ‘Vee a “ei ” 
< . ae _ : : : a SEW 2 ‘ti 2 Peas Z ings o te f ea ae 5 on oa Ces, ' cy bat : aa A . 7 a, . 
i . t ea aati 4 + Ty oye eee I ie A Eh eEOe See. chy Bes EL Se Sa 7 
ihe Ay i et Rie nial ie a 4 SAS a ee Wee tan Pika Nw cin We tale go 7 ai o ft Bes 3 2 
, y i a ee el cae ae Ri Nt ee Re Sb st oe . ett ma 2 3 
A ies es ee 2 ae PS NE Ne oe ie a ah eRe a =, 3! aed a : a} 
re e ve ' oe cian ts dale ak s ae 
- : yy ee be i Pe —— ke _ pai eee 
er. hej . ee : ie ; iy 
“at ae oe “f se: 
~ 
a r 
- ™ Sad 
& ri er: i ak ae + 7 
» i “ts i 
; os : : i 
& we ie me ee ra 
ee eas Ole u ar, ee 
N i 5 Fane is = ov » ‘S 
q . + 
an 4 oe = 
* : ] ae oo 
~— oe 
NPRM RRO OEE LI LE OER I A . - 
isha NS tn ke ha RRR Richie. teeta siege ean : 7 - 
A ee oe is So Se ae oe eee stennanrnentesiencnn cone na a, 2 
ALOE ae se = = ener ss : Se ee RN ¥ ai } 
*, Geet ie ee Nie rt pease pieetanect ac ctagetenat tere : : : : Peco : me See ie is 
‘ ‘ P LE Ra Seismic Sen : SS : Societe ae Np etn nore eee Soa ee 
, ns SE eR igs eens ese Se : : Sasi eo : atin noe NE bon Sete 
od = Ona a enn Sete : metas Bens Reseeraseentot secctsras amano taee Seat, oH ts oe 
. = OF eae : . ee Bpassreratocesnsorste eS Naas ies : > . » cng atten eae sence es ORR RR a Ae RS . Ss Sane - 
a pee ie seaman aes et ae Reamer see Rae Sth ts nae ee ee 
es a Osan rma psi sa i so ec Secon x sont Moonee cna i ae a en 7 BN 
Si SES : Steet ae : Baten secr ean oon huncane seer Sagan ma eine Rapesco cn ase a a y eae 
es Wo ee oe en eran Sette poesia Sse Sse Seatac scatters cantons: ae oa waa scan aan RR senna ena it eis 
Svey MEE EE nna ie Bi TES See Serene ee ; nennenane sence Secs nenenin Soe naeone ss Si sea ect int att an piney er ea . ae ae oc 
“a SEE EE. pasar ota eee : ms ssccanaaeres ea See pins : Dir naa a a Scaeasaain. : a Ea 
press + siren mae Sen coor See ck Sct pea en ae i eee Ripa nie tn ea : 5 
ee Fee piers senna . x pee care Sioa nena mtn as ae a rtcnsenc anon nt a a wz Be Se 
Die. nce ete goose perannceranncenenc ton pancreas : Siiten ennai ae coal ie Riecnaenee ean nae tae Ree ait i nae ae Seana Setar en % . at ey 
= eee es bhoeieseett Cn aa Shia cine time ee tense nanae a se . aan nea ea Gainer : J heb 
fia os sat s ae ahs nin enerentee ts Si ae Sennen pian can 4 a 
Sega SRS a te Ra Stich sara = q Ka 
eR meeeeahaans sa Sean a Nn aes Ce a nae RR a ie oa ; 3 " we 
: | Sant AR ERR RR sseacaet etnconeaescaees nM RE SCOOT Sornatsa eso Rat Se aiaehnen ncn ea eer Mi Cite crenesa a _ = 
: SES ROR RS ORR RS eS BARS RE hi a ee Sera os . ga 
: EE SRS IS REI Siig a a ae RS Sara enn ean o3 ee. ik ' 
3 Soe Reach sc PCE rains eter ctete as soaesienennn nem i as irene ercrn nine sor on ree nt Sea an en a i re ; F 
: : SEE EEE EE: Sintec enti mae ome gy Sg aR a PEER OO ORR Ee EET - Ty a 
ee Ra OE SSS SES. oan Niner ink cn ne er ea ee ee Seam oe "y 
SRS RT SI OO I RE REI Be Reo SS NS sinters : r Boon! 
EEE IRE LEO RN RRO RTL, No OE EEE re i ne ae : aida et 
rsa nan Re eR Seta Bio) Serle ee ae a aos ‘ Ra te a i atta co aa seat 
Pests sia eae mace iy a So econ oar Dre or Aa ge ces ats «2 em Risse rane ar Ra a a a Seed uy . 
SEER OLE SERCO MR LO IS Hepes fl Scien aN a os ase aan he a : Zo 
Cet eee on ee EZ a: Bee eR Ge ny Se hte ee ea Teehie eok a Ree eee a a TR aoe ae 
oss senate poss Pe oe fill eNtoetat, Cau oe Ph: aaa a i a ea <i peer 7 2 
Fenner eaeE  gD le eee Sena Ue 1 ime ceet el ee , he Tica = Bh i a a a : Sim gece 
eee RRR eR 2 o} BRO e ae to ee ee aie eer f A mbtin efi 5 25 ge eR a a a es =. aah? 
SEE NE teh, ee ate) aoe fae ee a "a er ‘ aes ost. Ne ee gen : San nn A ES pas Bie 4 
Eire notin an ean Rg Pee oo ea si Rr Cee . tae if ‘oO Oa er ee I ae a a es Pe. 
Pepin tetra ttn ie eg See St ieee eek aie ete bic Le eee oo eerie Sie tr aN NN RRR eS Pate. 
Finca a a ea ee a ey Set ee a ee i 2 ome, 7 Be. Repeat en Sea tet i a et a ‘hee 
Foe tenon enn nae A re ena eee? Ne val Tera 4 Ce ee A i le RRR a a = a viet 
ea eee ee RE RR a Fhe eee! ee gi eee I SMM I RB aie 3 as Phe 
LS RL TN RN EE wets ae “eee Se ER tt a eS me ae me 
Ferner sar ae nae ae ay ne Reeds 0: ee ieee OTR a a a sore 5 ee 
ae is atten tee CONE SR a pi re ee A a a : rea Siar ots ar ina Bit a mas i. _——_ 
EEE EE LR ORR OT Sg ae ies aa ; Pein oe Re TR Ca amass a ia. 
SEE OO ROE RR NRT EI Stag re i iy ust ae se ieee saseer etre oe nan a oe Sine ee oe — eS 
Pastrana nant ann enema een 5 Say eae oe a Sn Se a a Setter a ee 2h 
Pcie mn eae ala jem sa 1 a a ee RR oe aed Sieg 
‘ Seatac ees ca a a Ah ah SR i a ROE RRR a oo * Aa! E 
fetid en iY ef Te: Gabe hg oO se is os a ee EE 7% See 
SRR at ate RS Byes: 8 gabe Seas tect ee a he ean . See 2 hn a i I F Ee ad 
: Se RO. a 1 a Pe yet et ‘re “V7 Se ee ee ORO ER ET a TR Bee i te 
fee eee ay =i, ‘gg : sya Oh aeacegiel TL 1 oa was 5 ae ee i deeb a I a aE ee 
: : Seen en ene ea RR 1} ieee ae ue RE a alate ey ae as SS re ee fash aie Bra ones “eS aon nin igen pennant > ae ol 
isis sans ie a Mi eae ees =: oe eee ae oe ses ae toweling Bg atm ek i, a «RO ce Se Mie, wa e 
Re ie NR eR Soy eee cae dere en ih “ats ited: ase Sank fe Ne hic Js Suerte | ae. eo re ee _ a Re ne io i RR heh _ ek 
Pesce enn in aan ero ae i EDN co erremeramsercarne RS ee x : RRR SB eRe ie pei: Si eae aod Sauk eas ‘ ee ara Sania ae ea 4 L; 
4 Prine one ee mm ee es a ee Oi icy re et oy; a eee nO Fea ga Se NO ty Tn ONO ET Os, idan ae 
Fiairses stuntman on tenaenne oS Set etait Taine See? Se ah a. - * aie eee Oe eo Oe Pipe eae” ' een eS ee RY 
fis itntncennenn enn em | es ee ia ae ew : 2 ete tae . = a = Ena alee me ee Ree 7 3 Dai ae leo an ites LO SAI i PPARs) ee wna 
ESR RE pes ae Ms _ ae Ss Osa ee fs Bo ae | : ie es TT a a a bape Sa mie 
See ocak sae a Ra os “ i 2 ae * ees ee Ce a. ASagts Be, ua ee Sn ts a Dems <A 
Sonica ate ea aa Sees % ae Mas > : is Bis Teens 4 bis Se : a Cie a , 
Beeinnenre mE RR . ae t he . poet's ig i Fa Fy . oe por Soa - a ae a ra So ¢ 
Stinson esos tana Porntchatanatenctecetetessscners om af oe) eae nay Pate eh Ext a a Mee?’ a - oh fap Re id Re tO EE i SM el 9A ae est 
See "gage iy abamrmere i at a = PPE: be ReneS ena: fi: a i earaee Bi oa a a . 
J Sorrento se seen saat tae aR RS a = colts I Bet ; Bede a 4 en RR Nie ae “oe ee 
, eee Re eR Beaty, cfm ean ca ih F Bs ie |, sore : eG a a ee ea RR ROE AOI a nie 
3 Sea aa gS Eee ae she pad ae Bt ed ee. a eee Siar coc 4 os 
prscnsotaann interna tenn emg pen eee cr ag ie ee erik: J ee nae i ig ae a at ad el. et 
¥ SEOs Sa SS Sa co ee eet ’ % ae Pel Ree Oo Ss Ge ea <a es 
k Satin itn RE ER Ee ss ae Mr Bi 7 Se ae ES sa FE Da may Th 
| Pampa ee oe a ee inn a : ee a : ‘e ay an cx ana oe oo mes I a a ae ager ee 
3 Sarai RO a RR Bei hi 05 as a 7 tana ieee ’ oe el en eta rae Z 
, Meta nen eatsetes t ies i tr ce oe a : mart 5 ee La SO ne IRE OL) or e 
J smteancraseseaanectatesmnecneeteeeececeeeeree ceo eon iced bg S-Series aes eo oe fy cs a eee — _ OTe eet : ao NN a ne “i i oh 
panama ae eee ae ete ere eee he Pra i bg ail nhc tone 2: eet I, ee cree 2— a ey CS A cae 4 ” 
f Samana eee | een aes siete et e e ieee The aN eal _— lin I ae i cll 2 be nate a 
Sesh an aa Re nS a Sees ee “a i - Psat: #a Se pee aed lial cleats Meat Se eae ~ OE EEE ee % 
i b sesctannnte iain nrmneeneena clement | sc ge eas He eh eae fc mer A Fis jose oe RAs aah) % i‘ = ge pea 2 3 es I I A is: Seca 
5 Npannannnncaeaaunnmn anime eee 3 eee sea oe mee use ey) tee ea, ey ete eos a: Si ie ae Reve a ese Sg I. ben eae Sige me nL 
5 Shee eee ey ert e? es Oa fag ee By ee ALP Ha ents a eS ate i 98 ra Ne ma Ld ae ae SUN es pet Ze ak ee We oe tree ee Pra 
cetaaeaneernsmeantnesmramesesaneneecsnatecttsnseeecsereseeeeteereesseeie Reg ee ee wo ite ej”. 2 ee Bh . Rete, ’ Soe as 2 55 Se ale ig i ae Se a a so ie aI ey tt IE ee, i 
4 Siesta sonst SMe eto r RES = same fa pire tS yi cals Pewee fy eee cakes Pi) atin aes lat 3 CR ties ae ae 
; Bcc act rte Oo oe = : see See, : eae te ee beets maid a ern eek ce! 8 alc es ee aE aes ae 
Samana eed ageiay 3 ae ee “hie eae = eS ee Rane ore ea Tetae ue ee reo hehe COLT oT ne a. lear 
Sek ae ce Ree cues ae owe: ‘ a ee Oe aie i: Sr omeate ts: ee Ty Me OMI i pane 
q eons aaaegantD enNNSPaSat arse ananoerssssaoeeeeereesaererseocseeeeee ae eee i a Pie wal ot peri | : ae et en a Cees yA ra ety 
‘ 3 bor roncnssoninisnenstenennrnan secre ean Bee rag ; eet be my t te in a ees CE. ae aa 
Steen | a ee Ale: ; Lee z . Brie se os Sets tates ia wien 
Botan ne RE i ‘apts a . ae CE ite r ee 
y Loreena a Feo! Me aa; z : . rs ae LE ae Ma. 
SEES he » e ; a ‘ a ay: a eto ee nee 
SN Ricoeur s Rees - = Qe oe a "ig 
REESE CSc ee : . ei a pen pie xa 
ESSeoe aay ea sts teat : eae oes yes ° Beatie ae ee 
Se si a Sah See ce eee Be Oe TE Bey 4 a ae 
Seth Nao eee aan ee ; A f 2m Le tnite past eM a a ae 8 eee 
Seco ea ? : ae ; (Sy eee ok ‘ y . fe eee a i ae Cee: g pial sci 
Sa oe tee inept  aee apa : : a x € Papen, Roti a Pee BE 6. i cee ae eee ad on bi Te les : 
Sn eS § Pe = a ae Shee is a, ta et ye - eae . ae pan 2. ee ah Ba ead: ny orade ee SFR 7 as a a RAST : 
Sansa ne at Bhs SB RP SE SP on NR pe 2S SR MF i eee a = nS OT ae : Pe) ee eine ae Tae se ae a 5 mee 
F ee as Sema & ee cee Pee a). 5 Deh RR a i at eee ee este woN Ree tee i ene 8, te oe! a eee | ae ciel" as aaa aaa, my “aa x 
SE re shi Sa Slee Saat ig pe : a 220 ' z 4 Soi eae Bs Sapte ‘ a a rig ee 
See oc eee oe s kant) vars No ‘ = ee 2 - Ce dmaeens 2? 
Sa is ee ae epee ee Ve TR: a) 
4 Seemed " ‘ita isa Beas st A Ea We) aa 
aaa ae Ne pod ene ee ti ate ar a 
Se ' cn natn os “— 
Seances : ! aaa os 
shchcecenaccenatetetete : : >: i Laan hei L 
: Ses ‘ h ty i ae ae 
Sees : A ee ig r 
Sits Se : i Tax ae tae a. 
Sinaia | Hea i ; aes 
Rosacea a , ? * es ee ree i, 
Site sas ; Pes + sine ai GIGLI is ee 
see i 6 Oe nae ti 
Stereos at Bee Ti Wa Liat i 
# See ; ay ek Bante. Saad a ea y = 
Saks ‘ di ait ae Qo oe eat i 
See ‘ eomane te : ‘ ee ae : ye 
aes ” ee ee os ° ; Fd Seetcseras: «2 a Li ™ 
Sees i : ‘ & ; as ee Ie Pes 
' oes ; an a Berens rs ‘ 
eens ‘ > if e : E Beer eee ve 
sa : coe J righ a ‘ SEE EIEE. 
Seas gaat er ae Ne ik a eae ae. pe Bee er eos Be Ke oat, diy 
ae pie iis rir oe a ie) _ 
Snes ues a ie ears Sy eee PS eee = a a ais 
ea, : a pivots nrg oe Fe 2 os 
Sees z ad Taare. OS ale a 5 Dae I et ARIEL, We t 
panes [ees i ae = “fe FN ee an eee = ee 
ee Mame , cer. ers a faee re ed % eat 
eae 3 ; = “Ne Ee aie ; - 
Sees pact - : 4 pecan ee de _ ; 
Seas, — ; ea. ot : % Be cn 7. 
see, ee: 4 “ies ee ee SS occa me oh RE OREN IR fs 
se net = ee ie : ‘ BG): ree Ce a es a a a 
Ss Japa : ae ake es aa y Sa Bee OE 7. 40 
Seo a : % re ee. 2 ee FN ee Bi. * 
\ Soe eae i . i e (7 ee i ana Leena: a ac 
ees Kan ae : ae Be te ge ee! 
Sess bouts a iy s. BeAr as GE i iy ne Bis. a 
uss, 4 3 : a Rone oe Te = Acad 
ae é oh he = ee: a Lr a Ta a ee ae <i Na 
sea, ‘ bi on a wi ac aoe new iin Bn toe ie ee at 
Sees iy ? is eet ees Bee LE ne II ee, ites 
ee a 2 5 : a tes | tis ne rn a me. ee 
eee. Lae magi Saas Ei a | : | 
eos sae ale ae FO eR PO OE bie 2 
om was : ae ’ SS johra lI Sa SRR | “ aa 
Ser ingle « i aha eee BE a i ee ae cs 
Seo ae nly, ~ ieee eee Fi ea ee RE re ye 
St a" ae eal, alia Poe eaey Seige: Se A fon 
Sern, eee ames . ; r P i Ati: EI EL REO IA LOS Cie Bet ee 
Speco ahae, es i he, : . iano n Sr ee i LS a es 
Be ade ae RM oe Bes a ee mre et tag, - é ye Bie big Se i ie 6 
Sat P P32 ReMi bers oe mS igs ee Pe hae ae “ Jo Saeco aa 3) SoBe Dir RL. eS te Oram Sire: ld ae cea Se % aif mm 4 A re Tet SE avi. ar 
Sanaa jis asl ats is aie bal Nir a tos SPENT eas RE a an i ee Pre vs WOE en 6 ei ere ee er oe - (eM Ce ce ee Sa ee pete eta 4 sii ees 
EN Re esegesten ga Tae seein te Sah the oe a a pee ore est a ae ae I a: eh ae 8! eee aries fo Te ae ong eae 
reo ee yc i ‘ eis ere tt yn: a iit co dr ae sales: at ete “Cie aig ee ae ae peas Pie see cures Pie IR ERROR RO Be ant ae 
eer sean ROS oleate Bae ho agi) peas ee Saperlite § a- 4 igs haiaie See ARE Ole. = i ia Ti 2 eae ge oe: m asthe ar. wale an = eee Bn noe Oe rae. Noi 
Ri a te es pA ee ee atone eed ae ES Pon cigs i to i ere oe, ole Sian eta se, ale OP Se e eae eM nn big a eg a aoe 
RR ie ae as PORMMMRR Eos ny fn sei ts 1 \- an En 5 ees sauyaaieter Te eenamn : ea coh at < SMI ets Se tei pa i ee rie einen ae “i 
> aincncanenn eran nani crete ct crys ta ee rie eee erin fee Ne eee ee eee Aes a ee ee pas akeeg ye es ha ae rai een Rae a MON Pe ey a an PRT OL SSM SE ORE RE GD ieee i 
: Bicoanbisnsramenn sr N Re er eee ae Pats ae a ee Se an Sears ae < - en * se foe we | sae ia ae ee ne ak ful Sa ay be 
potitesstesstutntnin vintnssiononnnnnnanenn shoei E.0 iAr eg ig bs Vic) Tetae ee Ae Te cere lay en ee ee ee ester + 2 SRNR Yh ie ab Te oy sig i LS) ai itn ies eae CRN RG cee ke a into , Rie tn ee ei" = 
Sica sce ers Coot een si Gs oi ai Pee Bigpe  R e  ias as Cn CUI <r ce et caf fo EIR Re ae a x 
Sete pean N <P Rr Sri saa > oc a CL Ta em ot oe ee PM Spo, 1 ged anil tie di etal EEE ee aa, 
a a Ste eg ae La Leen BR = * 7 iat EEN: Pree iis.?: eee Ais: a RS LIRA RO EL ee ete a ei: 
baer aea tea AP ee Renting aa, Re Oy ie ea Pe ae peas a a | RT en Se a aa oe piss woud ee 
phecte ah Ai gonna ena eS a ee es nie sd: ae ages ERE Sa a ba Ae 
ss eee eth Satan a Bees a a bigs I i ee RN ERED ng Ee Hes 
ie cre RoR , BS Med er fi ie i ea PE ie Sie er “A . 
aa peas Sith tierra ean a ie sia es : OL EER Ee Ce mar = 
Bey oP Seana EE ae ; SOO I In te ee Ree ie ie a ky: 
Ms itl aa Eisai ieee nN Re ; SSR eR Oa Speers y SS eed 
Fa iets sae ceo . isd, [EEE ee Ds sce S Br i 
& Sees ee a 7 : Z Lp ee LS SS S&S * ms 
3 = ase enn an n ae e a ee iis ii ay S Te 
ce a eager ae Pe : ee REN TI OO tS NT Eo SS es Ae 
ad at ea so Siete eee ere maa EC REN : Lo s bg See aca cea, Dic aaa ae SS [ ee 
SO rene ey : surpass _ v4 SS Se EES SEES 8 50S! SS ie 
Sete Sg Rissa teenie cea oe Poi.” Bl See TOE eet : pee 
ae eisioanance ese 7 OST ae EEL RE TIERCE re re TOR oe : : SS Phe: = 
Sse eee EES a e > Br ae ~v Oe on aa aie SS a Be 
‘ SRR IESE. ne iad bse See ROR i i ie nas ea aa BES : SSH am : 
annie eae sg ae RE > See Ie a is Rao : ig, i en a ha Rl a hem Say ~ SS be ; 
eicemnens hustiaennn maa peoeserctohe seen A peal ena nd al pepe AS Agee SO se i et gs } . SS Bs: 
: ote aonetonatenss sateen ee RENE tae eee hae rans wi *HipMeey Soo Cerne NE ENRON On en ne nn Ree = ie 
Reese inn re ec : ba re Pee es, : } a TT a I Rae ie” ee. BS 
SS Ravtasennemnnroe meee arn ene Raa Ie Ce anf “See * Wipe es, eae RT Oe hn Sn nn ee ee ne . ee ee 
oS : SSR ag ag a Perens ee ge RR ae in ae a a 
arenes ae acne an ee RS Re aR RR a ee: ee ie: - Oss Te Ee TAR AR Re lee ete pikes / . 2 oe 
Serie ee ania ER OO EES a RL a Se d ea 
: Rips ns a MOLES Ee Cp OO ar a ST ee 3 Seo, 
; Sienna ae anon aaa ee OEE OT ERE TEL LR PRR LELE : S , ae 
SSaeersenmucee any tas he Re : Cea Raes LOO CO a aOR REN Ooh SS he Es 
: Cares samme hg cn san he a OA EE la BREET SE ee See : S Ste 
. Seamaster iene ce eis eae SS Sa ae ea se SS 6a wi 
Sree RS ER ER i teen ay SS SX a 
aaa ea ce GEE EEO ee ee EES i J : SS  - s 
% ea aaa cee Stee ace a A EI ERE EES a a a . SS oe 7 z 
% Se a ee EE innate rien ee EOC TLE ER Oe TIE RE LEED Cg TL Po cats ates OS SS a 1s 
Recess MEDIO ne suetacoe aco ere soe aoe oO a SVK Bt. : 75 eae 
: Beer care maa ee BOE i a a SS eae 
Rarer SS a aR a a Ae RIO Ne es ae ce nee ie ack a Bon seine nin wa tne Be nae ¥ SN SSH es 
Rc a BE a i TLE ES TE RO EEE yo. cttsstttrgyy Fs ay A seq meee 
: RS a RR RS a er Ra Ss a Re en i. ana ee see ey eaten SERS eA ED : Rr a. ome 
% Ra Rr oe Se RR ER a ao a EEE ee ie aa Lanes SS Os : 2 
: NS a RES RR Re ROR aR Re a RR ROD ee oD TI ARR a ea er i ROR RT ce iia ec Serna eee era oat ing Ss 4 Th 
sa a i aR a NNR ae Rg SQ ae aa)" 
. i eR RRR a aE a Le Re neeancnn anaemia mere eae eae sates oaner oe Sie cee tn RR a RN RN Cece Sin. soe ny an innate ssa sen nena ns eee SSS 4 * 
Sic unseen nee eee eee ee tae eee Be ee an a nT S SN SJ eae 
Seer a RR ER LO RO a matt nn en nae OH a a 
: Sea a a Se i Ne I Re EN RE R I a eR Ts ge SS a * 
Baten anne ans ieee meta cc a th sein aan a a ca RR IR SE EEE RED a RO Se ie Bees : SE ae 2 
: Soe nc Ne a a Sas aR SN ac RO RII ORO I EE SR RENT ees oe : SQag a 5 
5 : Dann a oe Rn a a eae RO IE ELD ETAL I ET DE i eg . . SM0e 8 cl 
: : Sitar aac cane as a ene eet cece ee ec Oa ee eee ee la SO : S : SSS . GVWR ay 
: : ‘ : Nene sisi conan Rianne ana poms soi se en SS ase RE ita ita a Oe Re eo Bas sep remem : : : : SS SV SS . SG : Aa = 
Cee aN Se a ae Dao a ee EE TE Tg ORT ne ee i . : ~ . SS SIN S SH 
. : . ~ re ne pana cc ia ie me eae ae es eee er ater, Ba aa sng : SY ~S S . SSH S SX . See 
Ss EE a PR ie ai Mir ee a : SSS“ : : Qe SG SS eee 
*. 3 SoS maa sae eee De rane gr a stn Bi a : QQq@ . SS To 
Ries : NO SA I ae RR i SALE Le er : : SS : : So S : SSK Re toay sue 
ese : % I Re Eee, Bice aaa Le tei rons nara Ri oe Se o SI . SWS SSSA °»~9g SSO Soe 
2 : . a RO SIE Se LO ERT tk RE NE La a eal . SS MQ SV lh 
Soa $ SSS * “ en iat ies ; ba ie eee ene Le : : SS : RW QQ SK os 
S35 : : ee ; : : oe MR BE EEE Leen S RQGGG{ RSQQq_Q@ Vy - ae. 
SSS < : Sa : : S S Qo . . C¥ ae. 
Ske SRNR SS se SS = . SON S . ~ NY Sia 
SEES Aa SE Re RN SES a SNR NER : SS : : SN : : Se SS S SS aq S S §QAQQQQAAAs WAV SN “a Ee 
Saeco ESSER cee em eee SRS : a ee Risa eR) ST . = = : 3 SS IN Sy . SS Vw SS _SVS{ AA _9°°°Ahagn SE {Ag SY SMOMAwg . x 
BRREAARANS aS SS ; SN : Ss : SEN ST : S SS SSS say ST iow $A CG@Q : = 
: ; Se : Sas : SS SERS SER SS SISTy SSS ss —z—_VVJ—_v_vvw SS || aa IS ISIS SIS BAA QA AQAOQo-Q's_\oq\_'_'X° as By. 
8 : SSS SAA AAAS W& SQW XV SK \ -os Fi 
a 
a 
oe ag. 
eo ae 
regi se 
ag) eee 
eee are 
ty oa mere 3 ae 
gS Nay eo ats ; te I a os ' ” > es ah an 
age: oat Sal : ded hich Saat ee Saag et SRL Ae etary MARS. eee DN Maas hea ode ESPNS ely Sen ed See AR AOS ort oes rele AS ae, San aes . Ce i ee scp af the. eee 
wet iris ae ‘ i at lm ake : See Rare ee PON a eS. | ee eee Co Ov BORER IDE Aa % Se Ge cee CHES «Re: Gaeta eae 2h, Tk Gee ae Sag ee gers i Be  adt a Roe ANAS eee Dechy ae tates ah, oe Bor Seay eme 77 Atanas meat \ if A ge te aaa) 
s ne 4 cee eg apie Bas as Sick a Asem Pres phere eas wae & SEAS EAR eae Be he ae cer" Geta Seer aS SS gre Ae aan ean ae aera iy CRE NS a bie, ay Sash ocedee Bakar rat Site G Boome pie, Pelee aekoh Meise a eaae nat edt cao sR oy heey "are Eat arama Lae EAE 
ht NG i 3 ae: Sen PSR nee 77 ee) ee eee meee See ee ihe gc RES OS hee ERC at Ae ge ery get te Foe Va ae nee hers Aa yas tee ieee rm aa A . Sa me ee ei rl Snipe kee ra he got na Me. Pt mana ie Ler ey em he ee TNE lead OF ie nage ee i 
) Ae ! uf , Kae yates gy : se meter al aie Su Ce a St ai «Peels nae greet nt meres, 5 at Nea emiegy altered ix) pg a ai Fk SRR IPS a eS Ste Sets PRN gate Ore Uy eee Ansar Oe arene tones saaee ead) Sip ili. ee oe & 
age ¥ a : : intl St er es i a y eee es ie a Seb ee elo EP A Coe cane Paes gute. Mend UE a = Rk ae COM nats ane eas Ao Pe i Mos, ie tart ie PS Fee s ; as. eee cee ae f 
an 5 a Se har Ea A irs, eee hE a yt ne belle Sue pes ae ane Ae sages red ry ae: aoe I: ee < ee a gt es : ) Pe Stes Le tek a AS erga ca ta Saas * ee % 
D Pa = Bie ete ee ure Tp eee Bs Dates ot pe sigttae phase aa ater te Ban eee 3 Sit Repeat eo ae Ri a ee an, Fae ae oe LA Seay ae PEAR St a SAR has Mak > eet >" 
4 : Ff Sr etic | ee gga : ph ee = Sean we 3 " ee eae eye ee : en aot : yee 5 Se apeee BS i uae ee pee Ae EO APSE Ree te Ja, 
¢ i - ; sd = : Ae : Oe We ‘ 7 ie . 5 ¥ " 


24 


ie 


1 aye 


pice) ee 


te 


K il game se 
Ete oe NAP, Tite gee. 


ADVERTISING AGE 


August 9, 1937 


HINT OF AUTUMN 
STARTS RENEWAL 
OF FUEL BATTLE 


New York, Aug. 5.—With new plans 
to tap the automatic heating field 
getting under way, manufacturers 
here and in Chicago stepped out this 
week with announcements of pro 
grams throwing emphasis again on 
the fuel combat, involving oil, gas 
and coal. 

Nash-Kelvinator Corporation, De- 
troit, outlining its program before 
distributors here at one of a series 
of meetings, forecast a 50 per cent in- 
crease in oil burner sales during the 
coming year and revealed plans for 
a record campaign to obtain its share. 

At the same time, Warren-Norge 
Company, Metropolitan New York 
distributor for Norge division of 
Borg-Warner Corporation, revealed a 
novel test tieup with Brooklyn 
Union Gas Company in which the 
Norge gas unit will be pushed. 


The program features co-operation 
of Brooklyn Union’s engineers and 


installation men, who will actively 
aid Warren-Norge salesmen. If the 
co-operative plan proves successful, 
it was indicated that the parent 
company will encourage its adop- 
tion by other distributors. Both 
companies will stage vigorous adver- 
tising drives to support the cam- 
paign with the distributor committed 
to pushing Norge gas_ heaters, 
though no attempt will be made to 
stress superiority over the automa- 
tic oil burners Norge likewise manu- 
factures. 

Nash-Kelvinator’s campaign opened 
Aug. 1, with oil burners or bitumi- 
nous coal stokers featured in news- 
paper copy according to characteris- 
tics of the local markets. Size of in- 
sertions is being stepped up 30 to 50 
per cent. Limited use of magazines, 
it was said, will supplement the na- 
tional and local co-operative newspa- 
per copy. 


Delco Is Aggressive 

An increase of 50 per cent in the 
budget for advertising and sales pro- 
motion for Delco heating and winter 
air-conditioning systems for the com- 
ing year was indicated today by O. 
E. Wolf, director of advertising and 
sales promotion, Delco- Frigidaire 
Conditioning Corporation, Dayton, O., 
in connection with the opening 
here of the first of a series of sales 
conventions to be held in a number 


of market centers within tae next ten 
days. 

Although the bulk of the advertis- 
ing will be continued to be placed on 
a co-operative arrangement with deal- 
ers in newspapers, Mr. Wolf stated 
that Life will be added to the maga- 
zine list which includes The Satur- 
day Evening Post and Time, and 
that other media, such as posters and 
intensive point-of-sale material, will 
also be included. 

Mr. Wolf explained that efforts 
during the coming campaign will be 
concentrated on raising standards of 
selling methods and tools used, in 
order to avoid any let-down at the 
point of ultimate sale. As a conse 
quence, prospective customers will be 
bombarded with visual and oral 
aids. When sound slide films are 
found to lack effectiveness, elaborate 
sales albums will be trotted out and, 
as the piece de resistance, miniature 
models of the oil burners and air 
conditioners will be carried by sales- 
men. A variety of printed pieces, 
including a circular printed in color, 
newspaper size, will also be made 
available for distribution and mail- 
ing. 

Claims for Delco 


Copy will feature the Delco Roto 
Power systems, quietly introduced 
without name six months ago, for 
which are claimed greater simplifi- 


: No other industry has a more 
direct influence on the _ personal 
comfort and the well-being of the 
public in general than automatic 
heat and air conditioning . .. no 
other industry has enjoyed a more 
wide-spread public acceptance. As 
a consequence, automatic heat and 
air conditioning has been, and is 
today, experiencing a phenomenal 
growth. 


For many months past, while gen- 
eral business has been making only 
moderate gains, this great industry 


has been recording gains consist- 
ently in excess of 40%. Right now, 
when new construction and mod- 
ernization projects are perceptibly 
on the up-grade, these remarkable 
gains will continue to soar. 


Only one publication reaches this 
flourishing industry in its entirety 
and that publication is 
AUTOMATIC HEAT and AIR 
CONDITIONING. Just as the in- 
dustry has been pushing ahead, so 
has its publication been taking 
long strides forward. The gains 


*““CURRENT CONDITIONS”, the monthly bulletin giving up-to-date marketing and 
merchandising information on all phases of automatic heat and air conditioning, 


will be sent to those requesting it on their business letterhead. 
shipment figures and other valuable statistical information, this 
bulletin shows market conditions in all sections of the country. 


containing 


In addition to 


established by the industry as a 
whole are finding an almost exact 
parallel in AUTOMATIC HEAT 
and AIR CONDITIONING. 


If your product fits into the auto- 
matic heat and air conditioning pic- 
ture ...if you want to place your 
sales story before the entire 
industry . . . then investigate 
AUTOMATIC HEAT and AIR 
CONDITIONING. There are more 
than 15,000 reasons why you should 
do so without delay. 


to the use of sales tax tokens. Use 
the BIG one as the exact tax on a 2S 


H STATE TAX COMMISSION 


Utah is using a newspaper campaign, 

with copy telling “why and how to use,” 

to get public acceptance of its newly- 
introduced tax tokens. 


cation in mechanism, with unit 
burner parts capable of being re 
placed within five minutes, and effi- 
cient, free-from-worry performance. 
Copy will also make mention of the 
advantages of installing winter air 
conditioning for warming, filtering 
and humidifying the air and of the 
lower cost of conversion into sum- 
mer air conditioning. 

Regional sales conventions are be- 
ing held simultaneously in the Mid- 
dle West, under the supervision of 
R. W. Pocock, manager, national 
business department, Dayton, and in 
the East, under the supervision of 
Mr. Wolf. 


BUDGET LIFTED AS 
WHITING BEGINS DRIVE 


Chicago, Aug. 5.—A substantially 
increased appropriation over that of 
1936 backs up the campaign plans of 
Whiting Corporation, Harvey, IIl., 
maker of Whiting Stokers, according 
to details of the program outlined by 
S. H. Hammond, vice-president in 
charge of sales, at a meeting of dis- 
tributors in Chicago. 

This company will utilize national 
magazines, business publications and 
newspapers in a campaign already 
under way, scheduled to continue for 
an indeterminate period. 

The July issues of American Home, 
Better Homes and Gardens, Good 
Housekeeping and one issue of The 
Saturday Evening Post carried one 
column insertions, scheduled for con- 
tinuation in succeeding months. 

Business paper copy, stressing such 
factors as a 254 per cent sales rise in 
the first quarter of this year, ap- 
peared in a list which included Auto- 
matic Heat and Air Conditioning, 
Coal Heat, Domestic Engineering, 
Electrical Merchandising and Power. 

Newspaper copy is scheduled for 40 


(Continued on Page 28) 


Consumer News 
Opens Columns 
to Advertising 


New York, Aug. 3.—National Con- 
sumer News, which has been appear- 
ing monthly for over two years, will 
be expanded with the September is- 
sue, with circulation of 75,000, and 
priced at 10 cents a copy. Thus far 
National Consumer News has not car- 
ried paid advertising, but space will 
be sold starting with the September 
issue. 

As part of its expansion program, 
the magazine has announced the for- 
mation of an editorial advisory board, 
including Mrs. Edward S. Allen, 
chairman, Story County Consumers 
Council, Ames, Ia.; Mrs. Elizabeth H. 
Cox, director, Consumers’ Institutes 
of Massachusetts, Boston; Mrs. Wil- 
bur E. Fribley, president, House- 
wives’ League of America, Chicago, 
and Edward L. Greene, general man- 
ager, National Better Business 
Bureau. 

In its editorial scope, the magazine 
will attempt to cover such matters as 
buying guides, standards, grading, la- 
beling, and testing; also general sub- 
jects such as advertising taxation, 
price-fixing, distribution and insur- 
ance. The publication will seek read- 
ership both among business men and 
the general consuming public. 


Browne to Henderson 


Page Browne, for the past six 
years representing The American 
Weekly in New England, has re- 
signed to join Henderson Brothers 
in the management of real estate in 
Boston. He was previously sales 
manager of the Waltham Watch Com- 
pany. 


Agency Reorganizes 

Due to the recent death of Charles 
A. Bostwick, head of C. A. Bostwick, 
Inc., New York, the board of direc- 
tors has elected the following officers: 
president, Nina Payne Bostwick; vice- 
president, A. E. Garvey; secretary, 
Elizabeth McComb. 


Campbell Leaves K & E 


Stuart Campbell has resigned as 
art director and vice-president of 
Kenyon & Eckhardt, Inc., and will 
leave New York about the middle of 
August for a two-months’ visit to 
Hollywood. Mr. Campbell was for- 
merly with N. W. Ayer & Son, R. H. 
Macy & Co., and Ray D. Lillibridge, 
Inc. 


Joins Metropolitan 
Sidney Handler, formerly in the ad- 
vertising sales department of the New 
York Herald Tribune, has joined 
Metropolitan Advertising Company, 
New York, as account executive. 


To Hear Miss Perkins 


The Credit Retailers Association of 
America, New York, will hold its 
convention at the Hotel New Yorker 
Aug. 23-25. Guest of honor and chief 
speaker at the banquet Aug. 25, will 
be Secretary of Labor Frances E. 
Perkins. 


_— | 


ME 


The Loud Blast of 


Some of these nationally famous campaigns 
employing P. & A. Direct Pressure Precision 
Mats will be remembered years from now. 
Merit has a loud and lasting voice. Modestly, 
we get quite a vicarious thrill out of their suc- 
cess, because we have seen our Mats go out 
and do a job of reproduction never before 
achieved in the industry. 


Parchidge ¥ lnderson Company 


Phone: HARrison 3732 * 712 Federal St., Chicago 
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HERE’S ANOTHER METHOD 
of Making Radio Advertising 
More Efficient 


Produced at our St. Charles 
plant, this booklet is reach- 
ing the hands of thousands of 
boys and girls throughout the 
country—resulting in sales of 
Ovaltine and gaining the good 
will of the younger generation. 


When preparing your adver- 
tising plans use lithographed 
materials that make your radio 
advertising more effective — 
that help convert into sales 
the valuable impressions that 
Radio has created. 


‘ 
RASTA 
« ~ 8 ~ 
<a heehee? me" 
operat eee 
gad rad ial 


Rc eee 
pe iSe ainhaneatoe 
Bey ae 


YOUR RADIO ADVERTISING RESULIS 
with U.&§ RADIO TIE-UPS 


AT THE SALES SPOT 


ee are made in people’s minds. 


Authorities differ as to which is more effective 
—sales impressions that reach the mind through 
the EAR—or—through the EYE. 


“U-S” believes that both are valuable—both 
essential to the balanced advertising program. 


“U-S” Radio Tie-Ups reawaken—through the 
EYE—the favorable buying impulses received 
by Radio through the EAR. They appeal to the 
consumer — at the critical buying moment —to 
choose YOUR PRODUCT. 


The Texaco Radio Tie-Up, featuring Eddie 
Cantor, was created by the Atlantic Division of 
“U-S”. It is representative of the sparkling 
originality and sales effectiveness of “U-S” Dis- 
plays produced for scores of the country’s 
merchandising successes. 


No matter what your product is or what kind 


of outlets you have, you can make your radio advertising 
more productive with “U-S” Radio Tie-Ups—give your 
product the benefit of their Jast word at the sales spot. 


The UNITED STATES PRINTING & LITHOGRAPH COMPANY - 
7 AND DIVISIONS * AMERICAN LITHOGRAPHIC DIVISION | 


% ATLANTIC LITHOGRAPHIC & PRINTING DIVISION 
* DONALDSON LITHOGRAPHING DIVISION 

HOME OFFICE: * ERIE LITHOGRAPHING & PRINTING DIVI 
320 BEECH STREET. % PALMER ADVERTISING SERVICE DIVISION 
CINCINNATI, OHIO * W. F. POWERS DIVISION he 
% THEO. A. SCHMIDT LITHOGRAPHiNG DIVISION 


SALES AND SERVICE OFFICES: 


ATLANTA CINCINNATI LOS ANGELES PHILADELPHIA 
BALTIMORE CLEVELAND KANSAS CITY 

BOSTON DETROIT MILWAUKEE ww 
BROOKLYN ERIE, PA. MINNEAPOLIS ST CHARLES, ILL, 
CHICAGO INDIANAPOLIS NEW YORK ST. LOUIS 


‘For Products that Help Sell Your Product... Gall «a Representative prom any “UL"’ Division 


» 
ja “ 
3 4 
x “ee 
Teeny 
= 
, 
cs 
a 
ag 
o 
a oe ie 
ven q J 
7 te Pa 
3 a 
sa Es 
’ *: 
2 Ms 
oy Pa 
shee We. 
: ie 
Age ea 
se aoe 
Bg os 
ee 
an 
- ga 
04 aa 
a E & 
ee : 
ne 


ys iia: 
, “aan a 
i ny 
oe 
“a 4 he 
. RS ea 
va ae 
za sos 
ea) 
pe me ] 
- — 7 
4 4 
os ee 
! eo x 
wos “ey 
A. BF ah! 
a eg 
be ae 
a: ea 
Se 
i 
: 
a 
a 
Aa 


ee eee, 7 ae Ae air Tea pe Ch ee: ig ‘ "yaaees ¥ 
Tipe ea che at tne das beck oN aed ce § ie ft Saal “tin ts 
: re ie %* * ae ey eh aa Ee ; ey bite tees a 3 ; aS ~ ; alan ie ee %s rs ay 
‘ Ries J A = ; Weil hin ge oy 7 
. ‘ inca ia yas =i pets, % a = Pe t aise F a oe sisal al = 
a eee ee th age ae” ee «eS 4 tie 
17 + : P "ER erate eee ded: Ya ah E mee! ‘3 =: oi * Sg —e . — 
: 5 ’ rar a . 2 Be % ‘ : cen Se a -. ‘han 
= 
———EEEOoO ' - ae ge ae am 
- : . = ae ei fore 
a nent tee 
; : = — - rs ih 
a mm 8 
. a N 4g es. 
I : oe 
fe + 
a x 
nm Ben nr 4 
, en part “ 
r= ee ea ae ene? 
ra stet Pata ke : 
ill iid ; 
een iad ae’ : ° - 
mene on™ wow ‘ 
is- ee ce ce oe 
few ee “ nn eal 
nd Bane nti nine” 
ar 
ir- i 
er 
m, 
T- . ‘ 
“=r ? 
“‘d ? , 
“d, oh 7 ‘2. , 
4 * ~ ms Ft = ‘ > ¢ 
» . oe ; a & e- a *- ri Pe 
~~ * AG .. © ay 0 a 
rs : (faree Y 
. y ea 4 a Fale é 
‘ \ ; “* a” 
~ See tO Ld 
es Sted lw ee . 
r ; ‘ eS Bake . Aes *, ‘ 
il- ae * \\ : Boke Paya > ° 
SO “4 ee 
z0, oe = : —— Re” 
in- ae a ce orn mea &, : P ee 
as a com - ae ¥ a ~ 3 eS ae > 
SS et ee aii here, cae See a : sho 
——— | hE oo 
——— xpos aaailiil — 
ne so an ememt agent 
: aa Eee eat, a aa - . ose 7 
is Pe, ees A P 
as be lg ‘ % mn Y 4 
t ee a - oe pr HRP Ree | eran co 4 
la- i 3 -_ is si ~s oe a e i. ee ay hee ee ES i N\ - I a 
ab- im oe — Mite fh | "oe & a Ree “As ~ F dew “ 
on Pe p . i ee vies a roe eS sk SUNDAY — 
" Be * Pi ' aye ths #3 Si TEX: 
i eB’ ; A a: * ie . es ie EXACO 
ur- i ; 7 ‘ x cS. Be asks eee ed —— Columbia Network, 
ad- ‘ : > 2a Rc: Fs a 0 Gee 
” ‘ — : a; * be : 8 ees & Se oe Pa 
it << ; pyrene hase axes ee dae ‘ : 
Bg 7 oe p Lo ‘s ee 7 ee : : 
ae — fF = a ae i . SRG J ~ 
7 ; Bee te : a pee i ener ee POE pt * . q , 
4 Pe aa ee ae | x eee A Be RS ae -. ; 4 a 
corr 3 1 @ F pnb 4 mas ee Wc, a: 5 
| ‘ea a Sop 3 TG be wah ee 4 Sead : sae eS F e oe -. a a 
' , oy” re eo , le ae : Fe ‘ Coy Are ets P a Bn 
i i hg bir: ‘s fee . [ SUN Day Se 4 * e : a tS . Saat ee Ss ee 
31x P) — fF Pay te reer - Poa eS s - i te As. S| e ie 7 
i Sg Pe Ps TEXACO Eee : oe 4 te ek - ‘ ‘ 
an i Ps ae = “y = [rie ee : ae ‘ Pa ty | | ae 
a 9 ee d a 2 ee Se re § « | b . : age : 
re . Lb  - ie yi y= | SS EF. Pee Sig! > © wit yo 4 ah 
i ey. 3 : ses - 2 Pipa: ox Sale a aly a 
rs L z Se ne 4 as S ys. 2 ‘ ge , Seiees - eo ace oe eve ry u . i “a 
arc ceeeee i % $4: ane FOm You Peg. r 
tm : , - BS ALES CANS vrour fim D ) 
les ~ See fF Re PROTECTION [am f 4 
m- ae, | HA ae or a 
, tind ‘ . 5 ae \ tee V be e° ef 3 3 
an oo - P - . s mig. § - 
—_ gees ¥ ae od ie 4 Fs 
> Pigg a, es *e, eens Wig oe a 6 h _ Tae 
" ke 4 $ ‘ ee # ? 
Dee a Aa . | a < _ = . ra . e = nt i j 
. es gee Columbia Ne =. 
—_— \ ee i O10) @ fees mbia Netw ae 
les H \ y mers if. ae. “F ; ee ork 4 4 
ck } i A 4 aye Pt : . 4 _ a 
id } 4 aS ae 4 = ie -* ST 
i a ‘ ‘ é . * 
ec- 1 ) ) Piag® ; 
rs: G4 a! lO 6 hee | 
4 '. ' oe : ne ee hak be k ae bate OQ ] 
ee Ke "* 4 Pr - —— # 2 | 
ice- j Pe oy A * -£& F : oe ee | 
as) , He : Oe * : ? 
ry ee. e : Lo j De i ae int ae 
’ ha tees, 4 i a aad } a bo”: = 4 oe im Hie iy 4 het 
se pa a 4 ra 2 ee ce hae é ¥: yy ta” 2 \ 
ee ae \\ + ee Eg wi ONS : 6 # ) ee rape Fs 7 Q 
* eae ee rb re ae aie eae 
% eat: + eee eee Py ‘ om goes ris wtih: 
4 . o>. Bet - ae he $yr Bi < 
J isd * ng Bee. eee in a i . it ; rt, 
Cae \\\\\2o a ; ae —- i ie 
s ) ' ‘re mH ai ae ’ . Wap ¢ 
ee 4 a ., (is fee <i pies 0G. Pe ot © eee Pi A ’ i 4 
vill Na a \ Ceili Ge ae sgt Wie: <= ee. aon ™ v ie. s . 
es ae ae ° = fy ee - [Ce : — : 
of eins a: 2 _ : ce pa eee ined al , ae ane - ig or eee eS ‘. rot t 
Bed eee Bas Un EC Tamer: f ae ere ae oa. . i 
to | + ae ie |e ‘Jk See : os <n he . 
- ; em ta THis Mem ae tgs Ate ie ae Ss ae a 3 
Peasy are, Loe S550 ae ie ag SRS Seti Stn: e. a - 
‘or- oo: ieee We i ee ate oe ree, wt A a 
H jor age Oyo wo ee : . 
° ene 2 Rae Cam om” a ee ce Se oan a ¥ 2 : x mG 
ige aR 4 a ; ae Boe eo ee Pe ie bie TBR. 
, Pe —— ——~— ee a 
s ‘> % ail Meet —-- hn iy site ee L 4 
” Nie eal poh ere ? ; 
_ ~ gal pe =o si 1 alg Pes baa? hs 
- i aor aga Fae > ccart See - a mre 
ad —— ~~ ae eee TR Te Oc 
> nue coal me wi Re eas Laer Ra ten os . ~ SS ke, ee mae 
le —a— ee ies sr. Sear. ee tad oe rn 
4 2 ET a aed eae Peay. pa ee Oe coe. ie 6S 
ned eae Be : aoe ea ee Se ar a 
* am . y 4 bas 2 ey es bs Mec: oe Bs a " . 
ny, ; ex : ees ee ae a See ieee Mee, * al Fs a ‘ 
ye aa Bs Se RR % $ Bs ae ed é Cs oa. ee 
ais nin tee hs Be ike ee 3 : es ssi + Be ea a 
Sem ‘git. bea e: & eg te : oo ae Pe ee ag 
: git Tens fe ahaa a Betas a ee det 3 . 9: : pce ee ; mS Ree Ae ae 
a eres 5a Be Rah es eS ee os tS oe sao ane say TE as ort sae e <i atts hin 
Pes ees pe HE wk Seren Wome eter on r ye a a See ee en a he ia RE ee he ig sca 
1 of ieee tel Wie | OO ea OT a A oe Si ee ee aw , 
ie ~ ee a ee os ae Bie ep Sy ee Se ee ee ‘ : ee Fe AP gs “saa RFT 
Sg Sok need Bien eee ok Oe ae SA eee Sig acti Uae ie Sig? ate ES ih a 
its eier ae Pay Pi og : : x ee Re es % vr Se ca s = gd S 
* oe ss) er os Cas 3 ge “age Sie ES tee the us z: Pe cad Se eke, Pas 5 ti ri gore 3 Sih 
SS Sipe eo SS EG eh ee Bee aa Pe errs Ce Rohe ae ie ae aa ee is : : ‘ 
ker gs EY a ae Rn i So eee: oe eee ‘ a Rea eS Reet OP, £ se ick GO ode ei acing Boe ae ae 
hief Bnet ot it eg Se, So GR ea a fee ES ray a ei pee Rs Sy ge 
e baci ee ee eee {ek Sea ER Ee 
° ae ee eee ae Fes eee Mee ee Se + eR IAS Sas gah se a 
"T. ere ae Dee eee 
Fatdaes 
: ee 
spite ee ee eT “ie Hy a 
—— ee i Z ty 
i Ve 
; : == Daag eecced al = ie 
Radio Orph”” >} - 
Seach - i Es 5 gua ate * cc aes ik 
Annies | # 
Tm ee er ae 
Pee », Qacrver: ea Po Gan 
wae Se ee — : ae 
Beg hoe Hox ety As toe a - | 
a Oh . os 
‘~~! & A | 3 x : 
. J of sae ; F 49 oe 
Be iy : : - re 
* _  «f | a 
| fi % ll Rega ] - Sie 
: ie sO . & ig ae 
, é a Bt | ' { ee : : Boy 
| <4 bd re . 7 
& fat ax PC * 
rece THAR THES ae 
aera AB BETTER oF cae i = 3 
Most % any 5° F * 
Si q it 
ee : 
ae! “ ils 
cae 
me 
Pie 
ee .. 
ane 
a a 
‘—_ 
{a5 ‘lis 4 
ae * , a) J e 
¥ a : ray cae ores, ae eee > J a nt 
a Pgh citi Se | 8 3 Pst a Pes ee Sef * ~ a e 
De eee a «2 ~ i ome it [Oe pede oa e Oeeae é Py ape . es ee 
he Sie Spee ER ATL are chs See nena Rai ¥ Stig eee Raids Sea eS abd y i . ‘ Ree ot 
ch ae eae i a ie) YBa 4 irs tere ee ; year Ae Saale PAT Hs ton AE ee eee we ae 
‘ - * BY thee ax \ tar x ; ota Ts hay i, ea ig: es ae 1 ott : Sy the, ren se ~ ay Aiea ies ae sate os tn Bi ae 
: <¥ baad ‘ , aS y ape A= Z F ka Aaa) Se 1g me He te ey ah a ge Oo ei eg ES ge re ‘pay iN : ‘ag sy 
7 : 4 é art F NE eK y i ¥ ? ny, Seon. a : #5 mage ond Beira “ Bec AS ace ae ¥ ae 23 
4! i : al S é ae eae , a ee 2 +> Salon tae ¥ roan Li ae 3 Bale <5 Me 5 
on on = i? : at mel Ws ie ee a ertticss ares & eng ae pe 5 Siege: Re Se ee "a Aa Aad Wr Oyihe, Gales apo at ane 2 “ wieppne ce: 
~~ e Fae ees, ie EERE aah ; sie ee re 5 eat fog RAT ene aK are ae eee te 
a * aes ie rae eh 2) Aa ‘ rene 1 af 
‘ i 4 : : Est ms ( ms Ss 


26 


ADVERTISING AGE 


August 9, 1937 


SELF - RESTRAINT 
IN LIQUOR COPY 
HELD ESSENTIAL 


Member of State Authority 
Gives Views 


New York, 
uor advertisers 


Aug. 3.—Warning liq- 
that the constant 
“flaunting” of their wares in the con- 
sumer eye is causing growing public 
resentment and providing potent am- 
munition for militant dry forces, Mrs. 
John S. Sheppard, member, New 
York State Liquor Authority, and na- 
tionally known for her aggressive 
leadership in the battle for repeal, to- 
day urged the exercise of self- 
restraint in advertising as an im- 
mediate, practical move in behalf of 
the industry’s own welfare. 

“The advocates of repeal have al- 
ways counseled moderation in drink- 
ing,’ Mrs. Sheppard declared in an 
interview with ApvERTISING AGE, “but 
the constant, spectacular hammering 


* 


..« Listen to their conversation, then decide — do your ads speak their language ? 


of advertisers in practically all me- 
dia may some day create a crisis, dis- 
tasteful to those who fought prohibi- 
tion and ruinous to the liquor indus- 
try itself. 


Stabilization Major Need 


“Over-indulgence in advertising 
will create a demand that must in- 
evitably carry drinking beyond the 
bounds of moderation. The liquor 
industry, to a large degree, is in the 
hands of those who realize the im- 
portance of advocating moderation. 
They appreciate that this will not be 
a means of increasing their business 
but they know it will be a means of 
stabilizing it. Responsible people in 
the liquor business have always been 
unfairly handicapped by the menace 
of sudden changes in liquor laws 
which threatened their security. The 
stand taken by some distillers against 
improper types of advertising, and 
the appeals for moderation made by 
several of the associations of liquor 
dealers, give promise of co-operation 
in this necessary effort to achieve 
effective liquor control through tem- 
perate education.” 

Mrs. Sheppard said that 
ance education has become discred- 
ited in this country because it has 
been largely propaganda for total ab- 
stinence and not the teaching of mod- 
eration.”” The emotional appeal has 


“temper- 


room 


NEW YORK + CHICAGO + SAN FRANCISCO - 
HOLLYWOOD - 


been more in evidence than scientific 
knowledge, she believes. 
Approaching the problem of liquor 
advertising from a practical, rather 
than theoretical viewpoint, Mrs. Shep- 
pard expressed keen interest in the 
program of self-censorship promul- 


gated by the Proprietary Asso- 
ciation, and the detailed § analy- | 
sis of objectionable words, phrases 


and copy appeals undertaken by that | 


organization. A similar 
self-restraint, fostered by 


program of 
the indus- 


try rather than by governmental au- | 


thorities, would be a constructive 
move for liquor advertisers, she said. 
Complaints Are Analyzed 

The chief complaints against liquor 
advertising registered with the New 
York State Liquor Authority, Mrs. 
Sheppard pointed out, concerned the 
use of holidays with a religious sig- 
nificance as pictorial or copy themes, 
and the insertion of liquor advertis- 
ing in Sunday newspapers. Other 
common objections were enumerated 
in the National Distillers “Code of 
Honor in Whisky Advertising,” a pro- 
nouncement which drew Mrs. Shep- 
pard’s praise, but one which she de- 
clared must be adopted universally if 
it is to benefit the industry. 

Typical of the “outbursts of public 
indignation that must inevitably re- 
sult from some advertising policies 
pursued by distillers,” Mrs. Sheppard 


* 


‘The took it the hopping Goowd— 
T MAY CHANGE YOUR IDEAS ABOUT COPY!” 


MASS MARKET composed of erudite men and 
A women who are quick on the intellectual 
trigger may be pleasant to think about, but to 
the advertiser ofa volume product it is just a mirage 
which for sheer deception surpasses even those 
desert phantasms that delude the weary traveler. 
Few errors in advertising are so common as a 
too lofty estimate of mass intelligence 
ency of advertisers to talk to the millions in much 
the same language they would employ if address- 
ing their own personal friends. 


the tend- 


However much we deplore it, the fact remains 
that the working vocabularies of the average man 
and woman are limited indeed. If proof be needed, 
try mingling with the shopping crowds. Listen to 
their conversation. Notice the kind of language 
they use. 
ments. Is it 


Then read one of your own advertise- 
“down-to-earth” enough ? 


Brilliant bon mots may be apropos in the drawing- 
...but we must not forget that such 
sophisticated language has no place in advertising 
copy which hopes to reach and sell those millions 
of average citizens who had their last peek at a text 
book when summer 
their sixth or seventh grade. 


rang down the curtain on 


The larger the audience our advertising copy 
attempts to reach, the more stringent the limitations 
we must Impose upon it. 


After all, itis the man in 


the street who makes or breaks most national ad- 
vertisers — 


that ordinary but almighty individual 


whose vocabulary is limited, but whose collective 
purse-depth 1s endless if only we will make the 
concession of talking to him in the language he 
understands. 

Perhaps you would like to know more about this 
agency's viewpoint on the mass market- 
to derive from it the greatest possible sales 
response for your product. 
discuss this with any interested executive. 


RUTHRAUFF & RYAN, INC, Aducrtising 


-and how 


We shall be glad to 


DETROIT 


ST.LOUIS + SEATTLE 


LAKELAND, FLA. + 


PRIZE WINNING COSMETIC WINDOW 


= - ey OE 


Window of Stix, Baer & Fuller, St. Louis, adjudged best by Frances Denney, 
Philadelphia, in a contest held in connection with the annual discount sale of 


Denny beauty 


preparations. 


said, is a regulation passed only a 
few weeks ago by the Virginia Liq- 
uor Control Commission outlawing 
all outdoor advertising in that state. 
Other states have regulations affect- 
ing liquor advertising practice, Mrs. 
Sheppard explained, but the surest 
way of eliminating any legislative 
trend adverse to the industry would 
be for distillers to impose self-censor- 
ship. Mrs. Sheppard expressed the 
opinion that the only truly effective 
control of the liquor problem must 
include the participation of the liq- 
uor industry. Governmental regula- 
tion alone, she said, is not adequate. 


Media Have Stake 


The chief vehicles used by liquor 
advertisers — newspapers, magazines 
and outdoor posters and signs— 
would do well to participate in the 
self-regulation movement, she added, 
for they have as much at stake as 
distillers and any adverse public re- 
action resulting in more restrictions 
must affect media as well as adver- 
tisers. 

Mrs. Sheppard called attention to 
a recent warning issued by the Fed- 
eral Alcohol Administration that the 
period of “education” for distilled 
spirits advertisers has ended and 
from now on “all future violations 
may be expected to result in appro- 
priate penalties.” Singled out for 
condemnation by the administration 
was the tendency of advertisers “to 
create the impression that definite 
benefits would follow the use of their 
whiskies” and “to convey the idea 
that their products could be con- 
sumed without any impairment of 
mental or physical faculties.” 

Other copy appeals declared taboo 
were references to the “wholesome- 
ness of the advertised products; ab- 
sence of hangovers on the morning 
following drinking; relaxing and 
soothing effects on tired nerves; im- 
provements in appetite or digestion; 
unaffected efficiency; and other sim- 
ilar effects.” The administration fur- 
ther declared that while all adver- 
tisements which create misleading 
impressions are in violation of regu- 
lations, “the kind which claims 
health benefits or which implies that 
no harmful results will follow the 
consumption of liquor, is by far the 
most objectionable.” 


Asks United Action 


Asked her opinion on a number of 
advertisements used by distillers to 
counsel moderation in drinking and 
the evils of mixing drinking and 
driving, Mrs. Sheppard expressed 
sympathy with the good intentions 
of the advertisers, but declared that 
more consistency in driving home the 
story of moderation in all liquor ad- 


vertising 
sporadic 
wicked. 

Pointing to the concern with which 
the layman views the whole subject 
of liquor control, Mrs. Sheppard cited 
a report she delivered two weeks ago 
at the Mackinac Island convention of 
the National Conference of State 
Liquor Administrators. A survey of 
the drinking habits and opinions on 
liquor of young people between 18 
and 25 years of age included in its 
scope the reactions of young drinkers 
to current liquor advertising. 


would be far better than 
attempts to warn the 


“The question of the nature of liq- 
uor advertisements which should be 
permitted has begun to occupy the 
attention of public authorities con- 
cerned with the control of the liquor 
trade,” she said. “Some of the ad- 
vertisements published nowadays 
make drinking look extremely attrac- 
tive. People who believe in modera- 
tion in the consumption of liquor feel 
that such advertising should not be 
allowed. It seemed pertinent, there- 
fore, in this study to find out what 
youth thought on this subject. The 
results were rather startling: in 
eight groups out of twelve a majority 
took the position that advertising 
which makes drinking look attrac- 
tive should not be allowed. In one 
of the other four groups the opinions 
were equally divided and in three 
there was a slight majority of those 
who believed that such advertising 
should be permitted.” 


How Students Voted 


The group most emphatic in its 
opinion against such advertising con- 
sisted of New York men students 
from 18 to 21 who voted 211 to 190 
on the question. Women students in 
the same age classification in the 
same city, on the other hand, voted 
75 to 63 in favor of permitting such 
advertising. These opinions were ex- 
actly reversed when male students 
from 18 to 21 outside New York were 
questioned. They voted 211 to 190 in 
favor of permitting advertising of 
this type. Women students outside 
New York, however, voted against 
the proposition, 114 to 72. Practi- 
cally all the students ranging in age 
from 22 to 25, both men and women 
in New York and outside, opposed ad- 
vertising that makes drinking look 
attractive. 


Ned Sall Named 
Ned E. Sall, formerly New York 
City sales manager of A. K. Hamilton 
& Co., Inc., New York, liquor dis 
tributor, has been appointed assistant 
general sales manager of the com 
pany. 


An ESSENTIAL 
Ingredient... 


—of any campaign designed to sell to Central 
Western business executives, 
tional circulation of the 


Chicago Ho 


is the select. sec- 


urnal of Commerce 


i SALLE STREET 
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HOW LITTLE FACTS BECOME 
b 
| a 


aw > i % * 
the TH I: Vt KA CT nt . 
ject is that consistent advertising in RADIO RETAILING will more effectively . 4 


— help to strengthen your distribution and reduce your sales costs today a 


; of than ever before. 


i: WHY? The answer leads fe 

quor FACT D Because the number of paid subscribers 
lays (please note that PAID) to RADIO RETAILING 
jee has increased from 16,159 as of June 1936 to 19,556 as of 


ere | June 1937. (Total monthly distribution now 22,000). This means Gact a points night Zo. 
The 


that the live audience of your potential and actual dealer 


any and service customers is greater by 21% than ever before. FACT 5 which is that RADIO RETAILING is the 
t only radio dealer trade publication at 


lions 


the present time whose circulation is audited by the Audit 


hree : * 
2 ° e A ° x ‘ - Ae nee 
a Rut Lhis 97) Z oll == Bureau of Circulation. And this fact is your protection—your = 
}) J y) assurance that you get the advertising coverage you pay for! ow 4 

1 its 4 ee 3 


con- 


a 
lents e a 
ts in : eh 


sas Your advertising in RADIO RETAILING has as a background 


on |: ACT a greater number of useful (to the reader) editorial pages, 4 
sents per issue, than any other radio journal in the field. What . 3 
a0 this. means is indicated by the further fact that the response of these readers fo the June | , 
— issue of RADIO RETAILING was contained in approximately 500 letters, and over 900 post- 

pt cards commenting on the various features of this book and including over 36,000 requests 

da for information on products advertised and literature described. 

Be take P e 4 @ These are facts. And facts are stubborn things when supported by evidence: They mean 


r «is 
sistant 


pis everything to the advertiser who wants his advertising dollars to go a long way — and produce 
= returns all the way. 


It's the right time to tell your sales story to the right people — and RADIO RETAILING is the 
right medium to use. 


A McGraw-Hill 
Publication 
330 W. 42nd St. 
New York, N.Y. 
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ADVERTISING AGE 


Angust 9, 1937 


HINT OF AUTUMN 
STARTS RENEWAL 
OF FUEL BATTLE 


(Continued from Page 24) 

key cities in which distributors are 
located. Supporting this newspaper 
copy placed by the company will be 
an expanded program of distributor 
co-operative advertising. 

Buchen Company, Chicago, is the 
advertising agency in charge, with J. 
M. McDonald as account executive. 


Other Stoker Sales Up 


Indications that coal as a domestic 
heating source was still holding its 
own against oil and gas were found 
in the reports from two other stoker 
manufacturers. 

C. B. Trowbridge, assistant sales 
manager for the Chicago area, Iron 
Fireman Manufacturing Company, 
Cleveland, said that the current cam- 
paign is producing excellent results. 
He added that an expansion is likely 
in the 1938 campaign to be made up 
in the fall. This year the company 


* Publisher's Estimate, 1st quarter, 1937, 250, 


@ Talk safety and you immediately interest 
Vincent Bendix. It is both his hobby and 
his lifelong occupation. Every square foot of 
soil traversed by automobiles, every expanse 
of water navigated by motor-driven boats, 
and all ethereal spaces pierced by aeroplanes 
testify to the safety and convenience Vincent 
Bendix has contributed to modern travel. 

He and many other American industrial- 
ists enjoy Modern Mechanix. It covers their 
natural interests, just as it does for thousands 
of other mechanically minded Americans. 
If you want to reach an All-Man market 


totalling 288,209*—be sure to think seri- 


is using 35 magazines and 43 metro- 
politan newspapers. Gerber and 
Crossley, Inc., Portland, Ore., is the 
agency in charge. 

J. 8S. Holl, advertising manager, the 
Link-Belt Company, Chicago, said 
that while it is a little early accu- 
rately to gauge results, satisfactory 
sales are indicated from the present 
Link-Belt program on behalf of its 
stokers in media with a total circu- 
lation of 17 million. Plans for the 
1938 campaign will be formulated be- 
fore the close of the year, Mr. Holl 
added. Behel and Waldie, Chicago, 
is the advertising agency for Link- 
Belt. 


“Layer Heat” Continues 


The aggressive campaign of the 
Chicago Coal Dealers Association in 
all local newspapers has been inten- 
sified with the arrival of August. 
Adapting the theme made famous by 
a gasoline advertiser, the association 
refers disparagingly to “Stop and 
Go” fuels as creators of “layer-cake 
heat.” A cross-section of a cake is 
shown, with three layers of heat— 
hot, warm and cold—as an illustra- 
tive feature. 

“Stop-and-Go heating is costly in 
comfort, hazardous to health,” says 
the copy, placed by Charles Daniel 
Frey Company. “It causes Layer- 
Cake heat—that is, the formation of 


ously of Modern Mechanix. You can sell the 
“top notchers” with final say on basic sup- 
plies for big business...And you can sell 
the everyday fellows who annually buy $50,- 
000,000 in household, workshop, sports or 
pleasure equipment. Color $1.60 per page 
per 1,000! Black and white, $1.30 per 
page per 1,000! Based on ABC Guarantee. 


layers of air, hot at the head while 


the feet are cold. That’s because, 
with stop-and-go fuels, furnace fires 
start suddenly—stop suddenly. The 
firebox gets cold between firings. 
There’s no constant flow of heat, such 
as coal or coke provides, preventing 
Layer-Cake Heat... 

“Many are abandoning stop-and-go 
fuels, switching to comfortable and 
constant coal or coke. They get more 
comfort, and pay less for it. For au- 
tomatic heating the new coal stokers 
are ideal. They fire themselves and 
save even more than hand-fired coal 
or coke.” 

The association campaign, now in 
its seventh year, also offers $2,500 in 
27 prizes in a modernization contest, 
entries in which are available through 
member merchants. 


Roto for Williams 


Rotogravure copy in 18 metropoli- 
tan newspapers highlights the cam- 
paign now in full swing of the Wil- 
liams Oil-O-Matic Heating Corpora- 
tion, Bloomington, Ill. This drive, 
launched in May, features a new $200 
unit of the company as well as the 
regular Oil-O-Matic unit. 

The magazine schedule comprises 
American Home, Better Homes and 


Gardens, Good Housekeeping, Life, 
National Geographic, Popular Me- 
chanics and Time, with insertions 


AHOBBY 


from which the entire 


world has benefitted 


1 TIME 3 or 4 Colors $600.00 
3 TIMES 3 or 4 Colors 550.00 
6 TIMES 3 or 4 Colors 500.00 
1 TIME Black and 1Color . 450.00 
3 TIMES Black and 1 Color . 425.00 
6 TIMES Black and 1 Color . 400.00 


Circulation Guaranteed A B ¢ 


MODERN 


— MECHAN 


MODERN MECHANIX PUBLISHING 


1501 Broadway, New York ¢ 360 N. Michigan Ave., Chicago ¢ 536 S. Hill St, 
Los Angeles * 1014 Russ Bldg., San Francisco ¢ Walton Bldg., Adanta, Georgia 


REDUCED COLOR RATES ON INSIDE COVERS 


co. 


EE LONDON, Eng 


BREAKS LONG SILENCE 


PICNICKERS! MOTORISTS! 
Don’t Be Human Test Tubes! 


Be Careful of the Water You Drink 
When Away from Home 


ene deme Be er et De ee 
he nettiement os me wher cece of tenes 


ee tee 


E 


Pennsylvania Water Company broke a 
50-year advertising silence with an in- 
stitutional newspaper campaign through- 
out July when the company, and Wil- 
kinsburg, Pittsburgh suburb and site of 
the company's home offices, coinci- 
dentally celebrated their 50th birthdays. 


ranging from one-third to two-thirds 
of a page. Roche, Williams & Cun- 
nyngham, Inc., Chicago, is the agency 
in charge of the program, which will 
continue into October. Further pro- 
motional plans have not yet been de- 
termined. 

Duo-Therm division, Motor Wheel 
Corporation’s oil-burning unit, 
Lansing, Mich., this month launched 
a record campaign in national maga- 
zines under the direction of Young 
& Rubicam, Inc., New York. The list 
includes the American Magazine, 
Farm Journal, Macfadden Women’s 
Group and the Pathfinder. 

Newspapers are also on the sched- 
ule for Duo-Therm, plus the use of 
sound films to arouse dealer enthusi- 
asm. This company recently intro- 
duced an oil burning unit designed 
exclusively for use in trailers. 


Holland Sales Up 


An appreciable increase in sales 
over 1936 has resulted from the cam- 
paign of the Holland Furnace Com- 
pany, Holland, Mich., according to 
Ruthrauff & Ryan, Inc., Chicago, the 
agency in charge. Rotogravure copy 
in 25 metropolitan cities, supported 
by extensive black and white news- 
paper insertions in other cities will 
continue through September. Adver- 
tising in nine national magazines and 
three architectural publications will 
continue through the October issues. 

Holland this season introduced a 
unit embodying an oil furnace and 
heating and ventilating system, 
adaptable to either summer or win- 
ter, but continued to place major em- 
phasis in its copy upon the regular 
line of coal burning furnaces. Plans 
for the 1938 season have not yet 
been formulated. 


Gets Rushton Account 


Shaffer Brennan Advertising Com- 
pany, St. Louis, has been appointed 
to handle advertising of George Rush- 
ton Baking Company, Kansas City, 
Kan. 


Federated to Help 


The Federated Sales Service, Inc., 
Boston, has been appointed by Gar- 
dex, Inc., Michigan City, Ind., as mar- 
keting counsel. The account is han- 
dled by Hartman Advertising Agency, 
Chicago. 


Becomes ABC Member 


Journal of Accountancy, New York, 
has been admitted to membership in 
the Audit Bureau of Circulations. 


PEACE GROUP 10 
FIRE NEW ROUND 
OF ADVERTISING 


New York, Aug. 3.—Aiming heavy 
guns, loaded with powerful advertis- 
ing and promotional ammunition, 
against the dangers and follies of 
war, World Peaceways, Inc. plans to 
start in the fall the greatest offen- 
sive it has ever waged “against 
man’s most destructive enemy,” 
W. P. Ainsworth, newly appointed 
public relations director and himself 
a veteran of three wars, announced 
today. 

The new campaign will embrace, 
if plans now in the making entirely 
materialize, the extension of adver- 
tising to include newspapers as well 
as magazines, introduction of skits 
and playlets to augment present 
commentative radio programs, and 
copious use of posters and other 
forms of outdoor advertising. In ad- 
dition, direct mailings of informa- 
tional circulars, ‘‘Peaceways Forum,” 
monthly bulletin, and other pieces 
will be continued. 

According to Dr. J. Max Weis, di- 
rector of research, an audience of 
steadily increasing size has been 
reached by World Peaceways’ ad- 
vertising, which in the year ending 
June 30 appeared in 110 magazines 
possessing a combined circulation of 
more than 18,000,000. In 1934, its 
advertisements were carried in 22 
magazines, in 1935, 64 magzines. In 
the year just finished requests from 
40 countries were received for fur- 
ther information concerning its poli- 
cies and aims. 

Advertisements hereafter will be 
keyed, it was said, so that the pull- 
ing power of each can be known, in- 
formation considered to be of value 
not only to the society but to the 
magazines that contribute the space. 

Richard Himber, nationally known 
orchestra leader, has been appointed 
chairman of a newly formed artists’ 
committee, the functions of which 
will be gradually developed. Young & 
Rubicam, Inc., will contribute its 
services again in the capacity of ad- 
vertising counselor. 

Although no national body, repre- 
sentative of newspaperdom, has 
been approached as yet with regard 
to providing space for an advertising 
campaign in this medium, a number 
of individual publishers, it was said, 
have indicated their willingness to 
co-operate in the same manner as 
have magazine publishers. In the 
outdoor field, plans are further ad- 
vanced with definite art work al- 
ready voluntered for that part of the 
campaign. In radio, broadcasts are 
at present being presented weekly 
over WQXR, New York, supple- 
mented by occasional forums over 
other stations. 

One of 37 peace organizations 
comprising the National Peace Con- 
ference, World Peaceways claims to 
compete with no one of them but, 
rather, to act as the promotional 
arm of many bodies that are fast 
becoming nationally integrated. 


Joins Continental 
Continental Lithograph Corpora- 
tion, Cleveland, has appointed J. D. 
Lewis Company as representative in 
the Chicago territory for 24-sheet 
posters. 


TORONTO 


MONTREAL 


WINNIPEG 


GIBBONS KNOWS CANADA 


2 J. J. GIBBONS LIMITED - 


EDMONTON 
VANCOUVER 
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JOHN AVERILL = 


| .* 
: . 
: | We take our hat off to the SLA . 3 

Year after year this splendid organization, the Society 4 ; 


of Typographic Arts, holds informative lecture 


courses, imports interesting exhibits from other parts 


=a PSH OO TTT AEOKT BANDS 


of the world, gathers together the finest examples of printing produced in Chicago and 


: exhibits them locally and throughout the nation, spreading the word that we are doing 
‘ 


st a good job here in Chicago. All who earn their livelihood in the graphic arts should 


; support them in this constructive work. If you are not a member you really should be. 


_e: *« COLLINS, MILLER & HUTCHINGS, INc. 


Photo-Engravers at 207 NORTH MICHIGAN AVENUE, CHICAGO 


In the 11th Annual Exhibition of Fine Design in Printing, 116 examples were exhibited. 


59 of the 116 were printed by letterpress. Of these 59 letterpress pieces, we are proud 


to say 15 used plates made by us. In simple arithmetic 25.42% of the letterpress speci- 


_-_--- - ee | 


mens were engraved in our plant. 
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ALMOST HUMAN 


That wooden and tin soldier look affected by mannequins for many centuries is 
abandoned in favor of realism in the new products of Standard Fixture, Inc., 
Dallas, which were displayed at the [ADM convention in Chicago last week. 


New England, 
Florida, Make 


Promotion Deal 


Boston, Aug. 5.—Exchange of ad- 
vertising of summer vacations in 
New England for that urging winter 
vacations in Florida has been ar- 
ranged by the New England Council 
through an agreement with Associ- 
ated Gas and Electric Company, New 
York. The utility has properties in 
both sections and the advertising will 
be confined to window displays in its 
offices. 

As a result of the agreement, win- 
dow displays extolling the merits of 
New England as a summer resort are 
now appearing in offices in St. Pe- 
tersburg, Orlando, Clearwater, Ocala, 
Winter Park, Deland and Eustis, Fla. 
When the snow begins to fly, the 
Northern offices of the company will 
display windows designed to make 
the traveler hasten Southward. 

The New England Council is also 
negotiating some measure of co-oper- 
ation with New Jersey, which has 


Se TRAE ATES. 


available $150,000 for the increase of 
travel to that state. Conversations 
have been conducted recently be- 
tween Rufus C. Maddux, of the Coun- 
cil, and Governor Hoffman, of New 
Jersey. The result, if any, was not 
divulged. 
Gilde Heads Sales 
J. C. Nelson, president of the Easy 
Washing Machine Corporation, Syra- 
cuse, has announced the appointment 
of Morton Gilde as general sales 
manager of the company. Mr. Gilde 
joined the company in 1920 and since 
1924 has been divisional sales man- 
ager of the New York division. 


Schulze to “Globe” 


Lambert G. Schulze, formerly asso- 
ciate advertising promotion manager 
of St. Paul Dispatch and Pioneer 
Press, has joined Globe Magazines, 
Inc., St. Paul, to direct circulation, 
publicity and advertising promotion. 


Cole’s Gets Two 


The Thoma Glass Company, Fair- 


field, Ia., and F. D. Kees Mfg. Com- 
pany, Beatrice, Nebr., have appointed 
Cole’s Ine., Des Moines, Ia., to direct 
i\their advertising. 


More advertising plates are made by Rapid than 
by any other advertising plate-maker in the 
world. Some customers order one plate now and 
then—others thousands per month, per week, per 
day! The high quality never varies. Every Rapid 
plate prints superbly. And any advertiser can 
have such plates delivered to any publication 
in America within 24 hours, if need be. Five 
plants and 40 years’ experience make Rapid the 
national fountain-head of advertising plates. 


Cc I N Cc I 


NEW YORK . CHICAGO . 


PHILADELPHIA MAT & PLATE CO 


WORLD’S LARGEST 


DETROIT . 


. 243 No. juniper St, Philadelphia 
ATLANTIC ELECTROTYPE & STEREOTYPE CO. . 228 East 45th St., New York 


_ELECTROTYPE CO. 


N N A i I 
ATLANTA - SAN FRANCISCO 


HOFFSCHNEIDER BROS 
NORTHERN ELECTROTYPE CO 


500 Howard Street, Sen Francisco 
4] Burroughs Avenue, Detroit 


MAKERS OF ADVERTISING PLATES 


Getting Personal 


George M. Stern, Cruttenden & Eger, Chicago agency, has joined 
the ranks of the copydesk commodores with his purchase of a sailboat, 
“The Flying Doughnut.” Promptly at 3:30 Fridays, he begins itching 
to put on his bell bottom trousers, up anchor and sail away with mem- 
bers of the Wit and Wisdom club to his snuggery over at Indiana’s 
dunes. . 

Proving that advertising men 
have the habit deeply ingrained of 
planning for future deadlines, 
George A. Percy, Bauer & Black ad- 
vertising department, was ready for 


the birth of his baby with two 
names, a boy’s and a girl’s. It was 
a boy, David George Percy. . . lone 


Townley Bartlett has changed her 
center of operations from Cramer- 
Krasselt Advertising Agency, Mil- 
waukee, to Cleveland where her 
principal occupation is housewifing. 
She was married to Clarence Bar- 


stow Bartlett, consulting § engi- 
neer. .. 
M. F. “Woody” Woodling, 27- 


year-old manager of KYOS, Merced, 
Cal., is back at his desk following 
an enforced lay-off occasioned by a 
collapsed lung. His injury was suf- 
fered a month ago after an after- 
noon of high and fancy diving at 
Lake Yosemite resort near Merced. 
. Flo Lauer, known on WLW air- 
lanes as “Santa’s Helper” during 
Christmas seasons, and secretary to 
Glenn H. Corbett, a. m. of Crosley 
Radio Corporation, Cincinnati, was 
married to Albert Kunsemiller, of 
Cincinnati Coffin Company. . . 


R. Allen, art 


AT IT AGAIN—George 

director, Thompson-Koch Co., Cincin- 

nati, and Earle A. Meyer, Propriety As- 

sociation, New York, on the beach at 

Provinceton, Cape Cod. Lookut what 
they're reading! 


Thomas J. Reese, Buffalo man- 
ager of the International Printing Ink Corporation, has been chosen 
as Democratic organization candidate for mayor of Buffalo this fall. . . 
Dempster Mcintosh, v. p., American Steel Export Company, sailed on 
the Queen Mary, July 28, with Mrs. McIntosh for a visit in London 
and Paris. In London they will be guests of Howard McAteer, board 
chairman of Philco Radio and Television Corporation of Great Britain, 
Ltd. After their return to Philadelphia, Mr. McIntosh will plan a world 
tour, visiting Philco distributors in Europe, Africa and Asia... 

After a month in Italy and France, Mortimer Berkowitz, head of 
The American Weekly, returned to New York with Mrs. Berkowitz on the 
record-breaking run of the Normandie last Monday. The trip was pri- 
marily in the interest of their son, Mortimer, Jr., a June graduate from 
Dartmouth College, who has remained on the other side to continue his 
travels. .. 

W. Frank McClure, executive v. p., Critchfield & Co., Chicago, 
spoke at Chautauqua, N. Y., on “Advertising in a Changing World.” Mr. 
McClure has been trustee of Chautauqua Institution for several years. . 
Chuck Booth, Johnson Oil Refining Company’s a. m., saw a good deal of 
the country on his vacation, visiting San Francisco, Portland, Seattle 
and Vancouver. He says everything the natives brag about their cli- 
mate is true... 

Dallas Advertising League members entertained in honor of one of 
their active members, Clarice Johnson, who is leaving the Texas city 
Aug. 9 for Cincinnati where she will become secretary to H. Fuller 
Stephens, former manager of Hotel Adolphus, Dallas, now manager of 
Hotel Gibson, Cincinnati. . . 

Fred K. Bollman, recently with Hays MacFarland and long active in 
advertising, has left the business flat on its back. He’s now with the 
architectural firm of E. E. Roberts and Elmer C. Roberts, Inc., 
Chicago. . . 

Authors wanting background information on P. D. Armour, famous 
meat packer who founded the great business which bears his name. 
ought to talk to A. C. G. Hammesfahr, of Metropolitan Sunday Newspa- 
pers. He was private secretary to P. D. while still a stripling. .. W. H. 
Eaton, publisher of American Home, is known to friends as Doc. He got 
the title legitimately years ago by smoothing out business tangles so 
successfully that his associates called him Dr. Fixit. . . 

H. R. Safford, Jr., space buyer for the Buchen Company, Chicago, is 
back on the job after leave of absence because of illness. .. H. L. Gil- 
hofer, Western manager for the National Outdoor Advertising Bureau, 
is also recovering from his long illness and is putting in several hours 
daily at his office. .. 

Off to Europe are Norman Rose, a. m., Christian Science Monitor, 
Boston, with his wife and son. They left July 24 from Montreal on the 
Ausonia, to see Paris, Geneva, Munich, Salzburg, Venice, Milan and 
London, returning after Labor Day. .. Also R. H. Grant, General Motors 
v-p., on the Ile de France July 29. .. And Otto W. Ergenzinger, presi- 
dent, Chas. H. Phillips Chemical Company, who will stop in Vienna to 
see his parents. . . 

Presbrey’s president, Charles P., and Mrs. Presbrey, of Greenwich, 
were at Saratoga Springs for the opening of the racing. . . Kudner’s 
Adrian Samich has a cocker spaniel named Danny. He calls him Mike— 
make what you will of it. .. Speaking of Saratoga, Publisher Kilmer, of 
the Binghamton Press, was the owner of the horse Gina Vive, untried 
two-year-old, which was struck by lightning at the Spa on opening day... 

Wesley M. Angle, president, Stromberg Carlson Radio, took off for 
Europe on the President Harding. . . Candidate for assemblyman from 
New York’s tenth assembly district is Lester P. Doidge, who’s with Bar- 
ron G. Collier, Inc. . . Archie Gillis of WCOP, Boston, has some shiny 
new stitches in his head as a result of a smart rap thereon by a yacht’s 
boom. .. 

Samuel Henry Jr., of World Broadcasting System, has moved to 1361 
Madison ave. . . Clevelander Charles Farren, Griswold-Eshleman Com- 
pany, is in town conferring with Lowell Thomas on Goodrich business. . . 

Docking of the Aquitania Aug. 3 brought James Teague back to 
Fairchild Publications. Editor of Women’s Wear Daily and Daily News 
Record, he's been traveling abroad for six weeks. .. Morton Gilde, newly 
appointed general sales manager of Easy Washing Machine Corpora- 
tion, Syracuse, is without his family for the moment. Mrs. Gilde and 
Morton Jr. are at their summer home in Lakeville, Conn. . . 

The other day when the temperature was over 90, and the Hacken- 
sack River was full of ice-floes, Eugene Barling, of United Advertising 
Corporation, Newark. sold a Santa Claus poster to Wiss Sons. Newark 
jewelers. They both thought it was pretty funny. . 


IS ADVERTISERS 


JOIN INSTITUTE 
IN EXPERIMENT 


Appliance Field to Make Big 


Fall Test 


New York, Aug. 3.—A national co- 
operative campaign designed to pro- 
mote “Electric Buffet Entertaining” 
month will be launched in October 
by the Edison Electric Institute 
jointly with 13 manufacturers of elec- 
trical appliances. 

As one in a series of special promo- 
tions of electrical appliances, this 
particular co-operative effort is said 
to mark the growing acceptance of 
new ways and manners in the realm 
of social amenities as well as of the 
introduction of new streamlined 
models of grills, toasters, coffee mak- 
ers, roasters and other table appli- 
ances. Sales figures as compiled by 
the Institute show that the public 
last year spent $68,598,000 for 12.- 
538,000 appliances and this year is 
expected to spend $80,000,000 to buy 
14,000,000 appliances. 


List of Advertisers 


Manufacturers co-operating with 
the Institute are American Electrical 
Heater Co., Detroit; General Electric 
Co., Bridgeport, Conn.; Hamilton- 
Beach Company Division of Scovill 
Manufacturing Co.. Waterbury, 
Conn.; Landers Frary & Clark, New 
Britain: Toastmaster Products Divi- 
sion of McGraw Electric Co., Minne- 
apolis; Mannin & Bowman Co., Meri- 
den, Conn.: National Enameling & 
Stamping Co., Milwaukee; Proctor & 
Schwartz Electric Co., Philadelphia; 
Robeson Rochester Corporation, 
Rochester; Samson-United Corpora- 
tion, Rochester; Swartzbaugh Manu- 
facturing Co., Toledo; Silex Com- 
pany, Hartford: and Westinghouse 
Electric & Mfg. Company, Pittsburgh. 

The magazine selected for the cam- 
paign is Better Homes and Gardens, 
in which will appear not only the 
full-page two-color advertisement of 
the Institute but separate advertise- 
ments of the co-operating manufac- 
turers. Editorial matter in color will 
also feature the “month.” Support- 
ing props will include prepared radio 
continuities, advertising mats, stick- 
ers, posters, broadsides, counter 
cards, car cards and canned publicity 
releases, to be made available to 
dealers at production cost. 


Joins WLW, WSAI 


Arthur C. Stringer has been ap- 
pointed sales promotion manager of 
Crosley Radio Stations WLW and 
WSAT, Cincinnati. 
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Pan-American, crack train from Cin- 
cinnati to New Orleans, signifying its 
arrival on time to the radio audience. 


| Feb. 13, in which two Seagram prod- | Contest Helps Show Six Stations 
FIC UINDISMAYED |ucts were advertised at cut prices,) piven prizes totaling $300 will be 
The commemorative broadcast will 


and a letter containing a list Of|. warded by the Sixteenth Exposition Broadcast on 
be made from an air-conditioned din- 


names and three columns headed re-| of Chemical Industries to be held at 
Moving Train ing car attached to the train. Station 


spectively, “Date,” “Date Reinstated,” |Grand Central Palace, New York, Dec. 
and “Off Permanently.” 6-11. First prize of $250 will be 
WSM, Nashville, will install a short- 


Other testimony was to the effect given for the slogan best describing 


that Seagram provided newspapers | ‘ts aims and benefits. wave transmitter on the car. A 
PRICE MEASURE with their suggested resale prices, | 5 | Cincinnati, Aug. 5.—What is her- The broadcast will begin as the : 
with the result that some refused to | Gets Chlora-Par | alded the first 


as broadcast ever|Pan-American leaves the terminal 


eid en ee 


Closes Seagram Case; Schen- | 
ley to Be Next | 


Washington, D. C., Aug. 3.—Pass- 
age of the Tydings-Miller price main- 
tenance bill will result in no diminu- 
tion of activity by the Federal Trade 
Commission in pushing charges of 
price-fixing, it was indicated here to- 
day as the Commission closed its case 
against Seagram Distillers Corpora- 
tion. The FTC announced that hear- 
ings in the Schenley Products Com- 
pany case will be resumed in Chicago 
early in September. 

Coercion of newspapers to prevent 
them from carrying copy announcing 
price-cutting, and boycotts of dealers 
who indulge in this form of business 
were charged to Seagram by the FTC. 
The distilling company relied chiefly 
on the defense that any error in this 
direction was caused by its efforts to 
prevent large supplies of bootleg 
whisky from being marketed under 
the Seagram name. The Commission 
attorneys contended that at no time 
was more than 1 per cent of the 
whisky sold as Seagram a bogus 
product. It argued further that the 
word “bootleg” is used by Seagram 
and others to designate all whisky 
sold at cut prices. 


Schwengel on Stand 


General Frank R. Schwengel, vice- 
president, Seagram Distillers Corpo- 
ration, expressed doubt during a 
cross-examination that Seagram liq- 
uors were sold to retailers who cut 
prices. He said, however, that in 
1936 the trade generally was in a 
chaotic condition and that Seagram 
issued wholesale and retail lists car: 
rying suggested resale prices at the 
request of distributors. 

Commission attorneys set much 
store on the testimony of L. Everett 
Renz, a Seagram investigator, who 
said his work consisted largely of 
investigating supplies of Seagram’s 
whiskies to determine its authentic- 
ity. He testified that in 1934, 500,000 
gallons of liquors of dubious origin 
was sold as Seagram’s. A part of this 
was in refilled Seagram bottles, while 
the remainder was sold in imitation 
bottles, with faked Seagram labels. 
He admitted, however, that this 
phase of service was only one of his 
duties. 

Other testimony was to the effect 
that Seagram sometimes places its 
agents on the payrolls of wholesalers. 


Advertisement Plays Role 


An anonymous document dated Feb. 
24, 1936, taken from Seagram files, 
was admitted to the record. It con- 
sisted of a liquor advertisement of G. 
Garbarino & Co., retailers of Athol, 
Mass., from the Athol Daily News of 


Q. Why Opinion? 


A, Because 280,000 NEWS- 
WEEK readers want opin- 
ion. They are interested in 
the why as well as the what. 
They find the “why” on 
NEWS-WEEK’S editorial 
page, “Today in America,” 
and in the department, 
“Periscope,” which dares to 


Nelson Returns 


| E. Leonard Nelson, formerly traffic 
jmanager of American Airlines and 
| vice-president of B. A. Slater Organi- 
zation, concrete blocks, Fort Worth, 
has returned 
ways, Fort Worth, as director of ad- 
vertising, publicity and traffic. 


Braniff Air- 


|}cago, manufacturer of tooth paste, 
|mouth wash and feminine hygiene 
| products, has appointed Lee R. Me- 
Cullough, Chicago, to handle its ad- 
vertising. 


Abert Promoted 


Donald B. Abert, formerly assistant 
to the manager of Station WTMJ, 
Milwaukee, has been appointed sta- 
tion manager. 


carry cut-price advertising of retail-| Chlora-Par Products Company, Chi-|staged from a moving train will be 


made by six radio stations in co-op- 
eration with the Louisville & Nash- 
ville Railroad, Aug. 14 and 15. The 
event will commemorate the fourth 
anniversary of the railroad’s daily 
Pan-American broadcast, which itself 
is a perfect example of advertising, 
in the opinion of many experts. 

The daily program on each station 
is highlighted by the whistle of the 


here Aug. 14. Station WCKY will 
pick up the program on a short-wave 
receiver and broadcast it for 15 min- 
utes, also providing the talent for 
this segment of the program. 

As the train approaches other 
cities, the program will be picked up 
successively by WHAS, Louisville; 
WSM, Nashville; WSGN, Birming- 
ham; WSFA, Montgomery, and 
WWL, New Orleans. 


forecast the “what” in its un- 
prejudiced news-columns, 
NEWS-WEEK’S features are 
found in no other magazine. 
NEWS-WEEK presents the 
news in focus, helps to make 
a confusing world less con- 
fusing. 


NEWS-WEEK 


THE FIVE-STAR FINAL 


KKKKK 


OF ITS FIELD 


UNITED STATES FEDERAL BUILDING 
NIAGARA SQUARE, BUFFALO, N. Y. 


BUFFALO EVENING News MARKET 


Tors 31 STATES 
In INcoME Tax Returns! 


The people of the Buffalo News Market are doing their part 
in supplying the wherewithal to Uncle Sam. In 1935 these residents 
of the eight counties in Western New York filed more tax returns 
than were recorded in 31 states. 


This ideal Market is concentrated in area, with more than a 
million and a quarter people within its borders. Buffalo, its natural 
center, can be reached by motor car in ninety minutes, or less, from 
any point in the territory. 


Sales executives should check whether they are getting their share of 
Western New York business. The people in this territory have 1.2% 
of the nation's buying power and can be sold at one low cost through 
their favorite newspaper—the Buffalo Evening News. 


Edward H. Butler, Editor and Publisher 


Western New York’s 


Greatest Newspaper 


National Representatives—KELLY-SMITH CO. 


NEW YORK — CHICAGO — BOSTON — PHILADELPHIA — ATLANTA — DETROIT 


The United States Treasury De- 
partment, Bureau of Internal 
Revenue, Report for 1935 shows 
that residents of the Buffalo Eve- 
ning News Market filed more in- 
come tax returns in 1935 than the 
inhabitants of any one of the 
following 31 states. 


* 


ALABAMA 
ARIZONA 
ARKANSAS 
COLORADO 
DELAWARE 
FLORIDA 
GEORGIA 

IDAHO 

KANSAS 
KENTUCKY 
LOUISIANA 
MAINE 
MISSISSIPPI 
MONTANA 
NEBRASKA 
NEVADA 

NEW HAMPSHIRE 
NEW MEXICO 
NORTH CAROLINA 
NORTH DAKOTA 
OKLAHOMA 
OREGON 

RHODE ISLAND 
SOUTH CAROLINA 
SOUTH DAKOTA 
TENNESSEE 
UTAH 
VERMONT 
VIRGINIA 

WEST VIRGINIA 
WYOMING 


BUFFALO EVENING NEWS 
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Fe C C Policies 
Denounced by 


Represent ative 


—EEEE 


Washington, D. C., Aug. 3.—The 
House of Representatives rang with 
“monopoly” today as Con- 
gressman Wigglesworth, of Massa- 
chusetts, denounced policies of the 
Federal Communications Commission 
and demanded adoption of a resolu- 


cries of 


tion to investigate radio licensing. 
His attack followed a similar thun- 
derbolt launched by Congressman 


McFarlane, of Texas. 

“It appears that we have failed to 
eliminate undesirable trafficking in 
radio licenses,” said Congressman 
Wigglesworth, “and a thoroughgoing 
investigation seems to be vital.” 


Weeps for Independents 


He took up the cudgels for inde- 
pendent stations, asserting that they 
have received something less than a 
square deal in allotment of fre- 
quencies. 

“No independent full-time station 
is licensed to operate at night with 
a power of more than 1,000 watts,” 
said he. “In several states, such as 
North Carolina, Rhode Island and 
Utah, no independent station oper- 


‘ates at night. In other states, less 
than 1 per cent of the power author- 
| ized for use at night is available to 
|}independent stations.” 

Unless the situation is remedied, 
|he prophesied, “we may witness in 
{this field scandals which have rocked 
|others in the past.” 


Appoints Gotham 

Walter Kidde Sales Company, New 
York, has appointed the Gotham Ad- 
vertising Company, New York, to 
handle advertising of the Soda King 
Rechargeable Syphon. Gotham 
agency has for several years handled 
Lux, Walter Kidde carbon - dioxide 
fire extinguisher. 


Issues Tint Chart 

The Photo-Engravers Board of 
Trade of New York, Inc., has issued 
a Chart of Halftone Screen Tints. 
adopted as standard by all members. 
The booklet is an accurate guide in 
determining effects of halftone tints 
of various values and screens when 
piinted on different finishes of 
papers. 


Publishers to Golf 


The summer meeting and golf teur- 
nament of the Northwest Daily Press 
Association will be held at Fawcett’s 
Breezy Point Lodge, Pequot, Minn., 
Aug. 20-21. 


Ava only this way can you 
reach the rich market known as 
the Great Northeast. WGY is the 
only single medium with the power 
and popularity to reach the millions 
in central and eastern New York 
State and Western New England. 


A Basic Red Network Station 
Programmed and Represented by NBC 


AS CONVENTION OF DISPLAY MEN GOT UNDER WAY IN CHICAGO 


C0- OPERATION 
WILL MINIMIZE 
DISPLAY WASTE 


| 


Tatham Offers. Remedy to 
Convention | 


Chicago, Aug. 4.—Asserting that 
waste in unused displays is far less 
than that resulting from use of dis- 
plays which fail to do a selling job, 
Arthur E. Tatham, advertising mana- 
ger, Bauer & Black, yesterday told 
the convention of the International 
Association of Display Men that the 
prime need today in this field is abil- 
ity to see the other fellow’s point of 
view and to work with equal benefit 
to both advertiser and retailer. 

Other headline speakers at the con- 
clave, attended by nearly 3,000, which 
ended today, were John Paver, direc- 
tor of the field service department, 
National Outdoor Advertising Bu- 
reau, Inc., who gave association 
members a brief glimpse into the 
findings of the soon to be published 
window display research report of 
the Advertising Research Founda- 
tion; and M. Zenn Kaufman, author 
ot “Showmanship in Business.” 


Cites Divergent Views 


“Retailers want to sell toothpaste; 
they don’t care what kind,” Mr. Tat- 
ham declared in outlining the diverg- 
ent views held toward display adver- 
tising by advertisers, retailers and 
display producers. Voicing a plea 
for more activity on all fronts regard- 
ing the pooling and dissemination of 
information regarding displays, he 
asserted that “in the factors which 
surround the use of display are hid- 
den facts which can revolutionize the 
retail industry.” 

Too many advertisers, he pointed | 
out, are inclined to think of displays | 
only as a selling medium for their | 
product, while the retailer can have | 
no interest in such a display unless | 
it brings people into his store. | 

Stressing the ability to see the | 
other fellow’s point of view, as a/| 
remedy for this situation, Mr. Tat-| 
ham pointed out that many retailers | 
junk displays which don’t suit them | 
with the mistaken idea that, inas- 
much as they were furnished by the | 
manufacturer, the retailer is not out | 
of pocket. 

He emphasized that the cost of 
such unused displays comes out of 
the distribution dollar, and thereby 
cuts down on the potential profit to 
both advertiser and retailer. As a 
substitute for this policy of junking 
displays, Mr. Tatham suggested that | 


| in conducting the 


i TS i Be 


Left to right, Glee R. Stocker, Glee Stocker & Associates, St. Louis, retiring president, IADM; William Hennessy, Chicago 
Association of Commerce; Thomas Hogan, president, Yellow Cab Co.; R. O. Johnson, Commonwealth Edison Co.; S. C. 
Rieser, managing director, IADM, and Elaine Rogers, Dasho-Rogers & Associates, Chicago. 


retailers be more active in voicing 
their criticism to manufacturers. 

In a brief pre-view of the window 
display research report, Mr. Paver, 
who assisted Dr. Miller McClintock 
research, reiter- 
ated Mr. Tatham’s comment on the 
necessity for co-operation and de- 
clared that this was one of the sig- 
nificant findings of the recently com- 
pleted study. He added that the re- 
port is now prepared for publication 
and should appear within the next 30 
or 60 days. 

Designed to afford the advertiser a 
more positive control of the distri- 
bution of his advertising message, 
the report is expected to open the 
door to a better understanding of the 
entire point-of-purchase problem in 
merchandising. 

Using slides to indicate some of 
the methods followed in compiling 
the study, Mr. Paver explained how 
test cities were charted as to market 
characteristics. First consideration 
was the distribution of purchasing 
power; second, the pedestrian, vehic- 
ular and mass transportation move- 
ments in the divided areas; third, 
the range of the central business dis- 
trict as compared with outlying 
areas. 

Graph lines on successive charts 
showed the population percentage 
covered by maximum, average and 
minimum number of displays. The 
total circulation covered by the aver- 


(Continued on Page 34) 
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ADVERTISING AGE 


————— 


HE annual convention of the National Industrial 
Advertisers Association will be held at the Edgewater 
Beach Hotel, Chicago, September 22-24. 


To industrial advertising and marketing executives 
that means the biggest and most important event of the 
year... an event which attracts hundreds of the most 
important men and women in industrial advertising to 
discuss the many problems peculiar to those charged 
with marketing goods to industry. 


To those who have something to say or to sell to 
industrial advertisers, it means an unparalleled oppor- 
tunity to ‘speak out in meeting” through the September 


issue of INDUSTRIAL MARKETING, which will be dis- 
tributed at the convention. 


Throughout the history of the N.I. A.A. the “conven- 
tion issue” of INDUSTRIAL MARKETING has been an 


accepted and expected feature at conventions. Because 


N.I. A.A. members recognize INDUSTRIAL MARKET- 
ING as the ONE paper devoted solely and exclusively 
to their special problems, they welcome it as an old 
friend. They’ll carry it around, discuss material in it with 
their friends, probably refer to articles in it during the 
convention discussions. 


Your advertisement in this issue, therefore, will 
“cover” the convention for you more effectively than you 
could do it yourself. It will reach EVERY delegate in 
attendance... it will tell your story to them at exactly 
the time when they are most seriously thinking of their 
advertising and merchandising programs for the coming 
year... when 1938 programs and media lists are the 
principal topics of discussion. 


Forms for this issue close August 28. Make sure 
now that your story will be adequately told. Regular 
rates apply. 


DUSTRIAL MARAETING 


100 EAST OHIO STREET, CHICAGO 


| TREAT tN Ge OPA Poe ONES © DEM Be yori caer meen 


. 330 WEST 42nd STREET, NEW YORK 
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CO-OPERATION 
WILL MINIMIZE 
DISPLAY WASTE 


(Continued from Page 32) 
age number of displays, according to 
Mr. Paver, covers approximately 50 
per cent of the entire population of 
the city. 

Mr. Paver repeated the declaration 
made by Dr. McClintock at the con- 
vention of the Lithographers Na- 
tional Association in May that those 
engaged in the study had been given 
a free hand and that no attempt has 
been made to suppress publication of 
the findings. 

The secret of showmanship, accord- 
ing to Mr. Kaufman, is in its applica- 
tion to a definite selling idea. Show- 
manship, he declared, will attract 
attention, emphasize a selling point, 
and win an emotional] reaction. 

Citing case histories of several ad- 
vertisers effectively making use of 
showmanship, Mr. Kaufman stressed 
the fact that an otherwise prosaic 
article can often be built up to ac- 
quire substantial customer interest 
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{A GREAT EDITORIAL 


John Paver 


by the addition of a novel touch or 
unique slant in its selling appeal. 
Showmanship, he explained, does not 
make the product any better, but it 
ean effectively bring to light those 
values which might not otherwise be 
seen. 

Other highlights of the convention 
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were the nostalgic memories inspired 
by the address of J. F. Nickerson, 
Merchants Record & Show Window 
Publishing Company, on “Display Ad- 
vertising 40 Years Ago and Today,” 
and a slide show of window displays 
used in the cheesecloth and gaslight 
era. 

Robert O. Johnson, display direc- 
tor, Commonwealth Edison Company, 
Chicago, and Erwin Hiffman, presi- 
dent, St. Louis Display Club, headed 
the discussion on display club organi- 
zation which featured a luncheon 
meeting. Mr. Johnson is president 
of the Chicago Display Club and was 
also director of the convention. 

In his address on “Developing the 
Right Mental Attitude,” Homer Buck- 
ley, Buckley, Dement & Co., Chicago, 
emphasized the value of “thinking 
ahead” of the customer. 

“We must remember,” he _ said, 
“that the prospect’s apparent search 
for a lower price is often a bluff, a 
weak hangover from yesterday’s de- 
bauch in buying cheap merchandise.” 

The most important qualities for 
a display man to have, he pointed 
out, are the ability to sell ideas to 
the management and keep them sold, 
and to turn ideas into selling dis- 
plays which will make customers out 
of window shoppers. 

“If you do not know and practice 
the art of making customers—of un- 
tying their purse strings—by under- 
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CONVENTION HOST | 


Robert O. Johnson, president, Chicago 
Display Club, host to national organiza- 
tion in Chicago last week. 


standing and appealing to their 
heartstrings, your success can never 
be more than ordinary.” 

Others addressing the same session 
of the convention were Carl Haecker, 
director of displays, Montgomery 
Ward & Co., Chicago; Arthur Bray: 
ton, Marshall Field & Co., Chicago, 
who spoke on “Streamline Displays 
for 1937 and 1938,” and James Ketch, 
General Electric Company, whose 
subject was “Three Second Selling.” 


Hiffman New President 
Erwin A. Hiffman, Hiffman Dis- 
play Company, St. Louis, was elected 
president of the Association, suc- 
ceeding Glee Stocker, who auto- 
matically becomes chairman of the 
board. Other new officers are Rich- 
ard Staines, Vandevers, Tulsa, first 
vice-president; Sidney Goldberg, 
Kline’s, Inc., Cincinnati, second vice- 
president; George Wagner, George B. 
Peck Company, Kansas City, Mo., 
third vice-president, and William 
Arinow, John Shillito Company, Cin- 
cinati, treasurer. 


G-E Short Wave 
Stations Given 
Greater Power 


Schenectady, N. Y., Aug. 5.—General 
Electric Company is expanding its 
short-wave broadcasting activities, 
both for experimental purposes and 
to aid American business in foreign 
markets. The company has _ just 
been granted permission to increase 
the power of its two short-wave sta- 
tions here to 100 kilowatts and will 
spend $100,000 on new transmitter 
equipment. 

General Electric has also applied 
to the Federal Communications Com- 
mission for permission to erect a 
short wave transmitter at Belmont, 
Cal., to duplicate in the Orient the 
good will created in South America 
through its Eastern stations. If the 
plan goes through, the company will 
broadcast from midnight to 6 a. m., 
PST, with announcements in the 
language of Far Eastern countries. 

At its local stations W2XAB and 
W2ZAF, General Electric broadcasts 
regular programs to South America. 
It frequently relays programs from 
WGY and National Broadcasting 
Company, making all announcements 
in Spanish. These programs are said 
to have created a large listening 
audience on the sister continent. 

G-E broke ground this week for a 
modern studio building to house fa- 
cilities of WGY. The new structure 
will be air-conditioned throughout. 


Ediphone to Federal 


Thomas A. Edison, Inc., West Or- 
ange, N. J., has appointed Federal 
Advertising Agency, New York, to 
handle advertising of the Ediphone 
division. Newspapers, magazines and 
business publications will be used. 


Claggett Resigns 


Robert H. Claggett has resigned 
from the Knorville Journal. He was 


MARGINAL DOLLAR 
RISE INSPIRES 
DOUBLED BUDGET 


Stamford, Conn., Aug. 4.—Launch- 
ing an advertising program on an 
appropriation double that of 1936, 
International Silver Company today 
reported that the motivating factors 
in the decision to enlarge its sched- 
ule were based on business reports 
received by the company, indicating 
a substantial increase in the con- 
sumer’s “marginal” dollars. 

These reports, the company said, 
showed that wages have advanced 
nearly three times as fast as the cost 
of living, with the consumer possess- 
ing more money for luxury products. 

The company’s budget for the 
37-38 season, one of the largest in 
the silverware industry, will cover a 
large scale increase in national maga- 
zine space as well as a boost in its 
radio advertising. 


Broaden Network Program 


In October, International will be- 
gin a coast to coast CBS half how 
program over 43 stations. This is in 
contrast to the 29 stations previously 
used. 
The program, to be broadcast on 
Sunday evening, will originate in 
Hollywood and will be designated as 
“1847 Silver Theater.” It will star 
stage and screen luminaries in dra- 
matic presentations and will be un- 
der the direction of Young & Rubi- 
cam. 
Several new presentation chests 
have been developed as part of the 
International merchandising  pro- 
gram. Outstanding is the roll-top 
“Revelation Chest,” with clear Koda- 
loid panels which roll open at a 
touch. This chest will introduce 
“First Love,” a new 1847 Rogers 
Bros. pattern which features “stream- 
lining” and a richness of detail. 
Kenneth N. Whatmore is advertis- 
ing manager. 


Opens Biggest Campaign 
A. Hollander & Son, Inec., New 
York, fur dresser and dyer, opened 
its largest consumer campaign in Au- 
gust issues of Good Housekeeping, 
Harper’s Bazaar, Vogue and Wom- 
an’s Home Companion. New York 
Times Sunday rotogravure section 
will also be used. Grey Advertising, 
Inc., New York, is in charge. 


State Appoints Clark 


C. P. Clark, Inc., Nashville, has 
been appointed to handle all adver- 
tising for the state of Tennessee. 
Newspapers, magazines, posters and 
direct mail will be used. B. T. Greg- 
ory is account executive. 


Johnston Joins Stemar 


William Grubb Johnston has joined 
the creative department of Stemar 
Displays Company, Chicago, advertis- 
ing display lithographer. 
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“THE ADVERTISING TEST STATION 
IN THE ADVERTISING TEST CITY” 


general manager from 1928 to last 


April, when he assumed new work. 
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~ WINDOW CHAMPION 


Karl Kneis, Stix, Baer & Fuller Company, 
St. Louis. 


Major Honors 
for Kneis in 


IADM Contest 


Chicago, Aug. 4.—Karl Kneis, dis- 
play director, Stix, Baer & Fuller 
Company, St. Louis, gained top hon- 
ors in the display contest sponsored 
by the International Association of 
Display Men, winning both the grand 
prize and sweepstakes awards. 

The contest, based on displays 
created during the past year and 
judged by photographs of the dis- 
plays on exhibition at the IADM con- 
vention this week, was divided into 
85 classifications. In 18 of these 
groups Mr. Kneis’ entry was judged 
best, which gave him the grand prize 
award. Because his entries ran well 
in the “place and show” columns, Mr. 
Kneis was likewise awarded the 
sweepstakes prize. 

Mr. Kneis has had but one em- 
ployer, his present, since coming to 
the United States from Germany 11 
years ago. Although he brought to 
Stix, Baer & Fuller some experience 
in window display work acquired as 
a youth in Germany, his initial posi- 
tion with the store was in a strictly 
minor capacity, that of a helper and 
nothing more. At that time, accord- 
ing to an associate, Mr. Kneis could 
not speak English. 


Made Steady Rise 


Overcoming this obstacle, he began 
a steady rise up through the ranks, 
and was finally made assistant to 
the’ former display director of the 
store, Carl Shank. When Mr. Shank 
resigned a year ago, Mr. Kneis 
stepped into his job. 

In addition to his work as display 
director, Mr. Kneis is also an active 
member of the St. Louis Display 
Club. But a few years older than 
‘0, Mr. Kneis has yet to acquire a 
wife, although his friends say that 
he has taken enough time out to 
develop a pretty fair game of golf. 

Judges of the contest, all of Chi- 


Thousands of ready - to - use 
illustrations, on all subjects, 
are available for your inspec- 
tion. Write, wire or phone. . 


KAUFMANN & FABRY CO. 
425 S. Wabash Avenue ® Chicago 
Telephone Harrison 3135 


| — 


A AR 


|display department, Chicago 


cago, were Dewey M. Beck, financial 
Daily 
News; E. H. Leaker, disp!ay man- 
ager, Henry C. Lytton & Sons; E. J. 
Berg, manager display division, Ray 
Schools; J. S. Strecker, district man- 


ager appliance sales, General Electric 
Company; Homer Buckley, Buckley, | 
Dement & Co.; Roy Ozanne, mer- | 
chandising counsel, and Dallas M. 
Schultz, IADM photo contest chair- 


man. 


Arrowhead Appoints 
Arrowhead Lake Corporation, Lake 
Arrowhead, Cal., has appointed Con- 
tinental Advertising Service, Los 
Angeles, as its agency. Continental 
handled the account for two years 


until May 1, 1937. 


Programs Die 
A-Borning in 
Liquor Field 


Washington, D. C., Aug. 5.—Solici- 
tation of advertising from distillers 
and others by retailers is frowned on 
by the Federal Alcohol Administra- 
tion, its latest bulletin reveals. Pay- 
ments in this guise will be construed 
as a violation of the FAA act ban- 
ning payments to retailers for ad- 
vertising services. 

“Numerous reports have recently 
been received,” said the bulletin, “in- 
dicating that various retailers or as- 


sociations publishing booklets’ or 
souvenir programs are soliciting ad- 
vertising from producers, importers, 
or wholesalers of alcoholic bever- 
ages. 

“In view of the apparent preva- 
lence of this practice, the Adminis- 
tration deems it desirable to call the 
attention of industry members to the 
fact that Section 5(b)(4) of the 
FAA Act prohibits the making of 
payments to retailers for advertising 
services, when such payments con- 
stitute inducements within the mean- 
ing of the act. 

“It is apparent that payments for 
virtually all of the advertising in the 
class referred to would constitute in- 
ducements, inasmuch as_ industry 
members hesitate to refuse to sub- 


scribe to such advertising for fear 
that their refusal will result in dis- 
crimination against their products.” 

The bulletin added that sale of 
tickets to functions sponsored by re- 
tailers is likewise objectionable and 
forbidden, as far as producers are 
concerned, “when such tickets are 
priced above the actual worth of the 
entertainment furnished by 
| functions.” 


these 


Johnson in New Post 


Danna Johnson, conductor of Pon- 
tiac Motur Car Company’s sales train- 
ing school this year, has joined the 
creative-contact division of Associ- 
ated Sales Company, Detroit, to spe- 
cialize in automotive sales training, 
promotion and slide films. 


NEW PROCESSES: MODERN METHODS - INTELLIGENT DIRECTION - PAINSTAKING CRAFTSMANSHIP 


ACCURACY 


@ Thousandths—=millionths of an inch are gauges nowadays of accuracy and pre- 
cision in manufacture. Your automobile, your watch would lack much in economy 
of operation and dependability were it not for high standards of accuracy in their 
making. In speech, in print, in advertising, accuracy is the dividing line between 
truth and untruth. You may spend hours and good money with artists and photogra- 
phers to secure a ‘‘speaking”’ likeness of your merchandise or a ‘“‘perfect'’ visualiza- 
tion of your idea—then put it up to the engraver to reproduce the picture in metal. 


Quite a commission, whether the engraving is to be in black and white, or color! 
Hundreds of advertisers are putting this responsibility on the Rogers Engraving 
Company, day after day. They have found that Rogers knows that accurate repro- 
ductions in metal are the result of accurate methods and painstaking craftsmanship; 
that only an accurate negative will make an accurate print, and that it takes skillful 
etching and finishing to make possible thousands of facsimiles of the original copy. 
They have also found that this knowledge, ability and skill are obtainable at re- 
markably reasonable cost. Ask your secretary to call Rogers—you'll find that 
immediate response and service are yours as well. 


OGERS ENGRAVING COMPANY 


Adolph F. Buechele, Pres. 
MASTER CRAFTSMEN OF PHOTO-ENGRAVING 


2001 CALUMET AVE. 


Phone Cal. 4137 


CHICAGO, ILL. 
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LAWRENCE JONES — 
CONCEIVED IDEA : 
OF SPECTACULAR 


New York 
Jones 
committee, 
originated the idea of 
taculars and has the photograph 
which proves it. The picture, 
exhumed from the files of Brown 
Brothers, New York photographers, 
shows a huge electric sign advertis- 


Aug d. Lawrence 


Frankfort Distilleries, 


electric spec- 


ing Paul Jones whisky, as it appeared | 


on the north side of the structure 
which formerly occupied the site of 
the old Flatiron building. The time 
was 1892. 

Walking down Fifth Avenue in 
New York one night about the year 
1891, Mr. Jones was deeply im- 
pressed by the vast flow of traffic at 
the intersection of Broadway and 
Fifth. At this intersection was not 
only a steady day and night flow of 
pedestrian traffic, but a jam of han- 
soms, surreys and two-seaters, for 
this was the age of the horse. 

Even the Flatiron Building, the 


. 


ont 


YOU PAY 


see _— 
® Whether you realize it or not, 
you pay me good printing, en- 
graving, or ad-setting even if 
you don't get it... You pay for 
it with the business you FAIL to 
secure when yout advertising 
doesn't bring the desired results 
... You pay in many other ways 
not included in the invoice... 
Since you must pay anyway, 
why not insist upon the BEST in 
the FIRST place—thus saving 
considerable TIME, TROUBLE and 
MONEY ... Years of experience 
serving im 
agencies and commercial con- 


portant advertising 
cerns is at your command 
when you call FAITHORN. Our 
COMPLETE SERVICE—everything 
under ONE roof—is sure to help 
YOu. Let us demonstrate the value 
of this service on your next job. 
Simply Wabash 7820. 


phone 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


For years Marshall 


Field & Co. has 

used FAITHORN 

3-in-l complete | . 

Service. You, to Linen deadet 


can now enjoy is that have a p 


many advantages. 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish, 
but all are here, ready to serve you.. 
Speed—economy—satisfaction assured. 


FAITHORN 


CORPORATION 
Telephone Wabash 7820 


504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 


now chairman of the executive 


just 


| ernie s first attempt at a skyscraper, 
had not yet been built. But the struc- 
| ture then standing at this famous in- 
ersection was sufficiently large to 
|command attention. Mr. Jones s, who 
|then stopped at the Fifth Avenue Ho- 
‘te 21 at this intersection, visualized a 
| huge electric sign on the face of this 
building, looking northward up Fifth 
Avenue, which would tell a day and 
| night story of Paul Jones whisky. 


Cost $1,000 a Month 


|tion of this “spectacular” may be il- 
|lustrated by the fact that the 
| electric plant was established by 
Thomas Edison in Manhattan in 
1/1882, in which year—just ten years 
before this spectacular was erected— 


only 946 houses were wired. Mr. 
Jones negotiated a lease for the 
space, had a huge electric display de- 


signed in letters about 14 feet high, 
and shortly the following legend in 
blazing letters flashed out against 
ithe New York sky: “PAUL JONES 
| Pure Rye Has No Equal.” 
tering appeared in white lights but 
just under the words “Paul Jones’ 


stars have 
feature of 


These four 
prominent 
label. 

New York gasped at this display 
Many thought it was an extravaganza 
without excuse. Some reason for 
this opinion may be found in the fact 
that, burning the old heavy current- 
consuming carbon filament bulbs, the 
bill for electricity for the operation 
of this sign was about 
month. 


first | 


$1,000 a) 


Just how prophetic was his concep- | 


All the let- | 


_— P * | 
was a row of four stars in red lights. 
always been a | 
the Paul Jones 
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NEW YORK'S FIRST SPECTACULAR 


American hdvertiese 
Prominent at Paris 


New York, 
methods of 
tion will be 
spects 
years, 


Aug. 3.—Forms and 
advertising and promo- 
influenced, in many re- 
dominantly in the next ten 
by innovations and develop- 
ments wrought in connection with 
the Paris International Exposition, 
M. Martin Jenter, president, Jenter 
Exhibits, Inec., and director of ex- 
hibits for the United States at the 
exposition, declared today on his re- 
turn from an extended visit to Paris. 

“The extent and diversity of these 
new materials and uses are astonish- 
ing and have given me the greatest 
creative stimulus experienced in 
years,” he stated. “I found especially 
notable the new uses to which paper, 
glass and water have been put and 
the revolutionary advances made in 
the use of color, sound and motion, 
as, for example, in fountain displays 
which involve the discharge of 
clouds of steam and a variety of 
shapes and colors of fireworks, the 
changing of shapes, direction and 
volume of streams or bands of water 
and the emitting undertones of 
sound, at times as beautiful as 
church melodies.” 


Showers of Light 


Mr. Jenter 
room, in the electrical 
luminated by hidden lights which, 
shining directly upon the geraniums, 


described a geranium 


through the medium of dolls which 


strations of glass 


“ersatz” 


blowing and 


marble wall comprising side of 
the courtyard to the Italian building 
on which for background had 


one 


building, il- 


transported them into glowing flow- 


ers, incidentally causing them _ to 
grow extravagantly. In the German 
building, motion was expressed 


dived into the water, and by demon- 


products of vaunted superi- 


ority to those produced from “nat- 
ural” materials. 

| Mr. Jenter expressed the opinion 
that probably the cleverest piece of 


propaganda was that inserted in the 


been 


chiseled the figures of the mytholog- 
ical wolf suckling Romulus and Re 
mus, and out of which in a pose sug- 
gestive of flying rose the giant fig- 
ure of Italy Ascendant. This figure, 
he said. was surrounded by a number 
of bird-like objects which, upon 
closer serutiny, proved to be figures 
}of Italian planes, symbols of new 
| Italy's presumptive might. 

In one sense, the entire exposition 
has been built. according to Mr. 
Jenter, around the idea of depart- 


ment store “window shopping,” with 
this principle most closely adhered 
to in the British section. The ad- 
vantages of closed window displays 
are apparent, he asserted, minimiz- 
ing danger of theft and damage, 
effecting economy by reduction or 
elimination of booth personnel, and 
gaining visitors’ attention by means 
of high spotting. 


Get Good Position 


Disputing assertions made in the 
press that the American building is 
inartistic and relatively inaccessible, 
Mr. Jenter asserted that Hall Lester 
Weiner’s planning had been excel- 
lent and that the American center 
is on the only approach to ‘one of 
the most interesting sections,” that 
of the French provincial exhibitions. 
On the Seine side of the American 
building, which is two stories below 
the main entrance on the Quay d’Or- 
say, rises a half cylinder of glass to 
the maximum permitted height, an 
appropriate simulation, he stated, of 
American skyscraper architecture. 

A booth for the dissemination of 
information and for travel-in-America 
propaganda is the first thing to greet 
the visitor approaching the building 
from this side, while on the second 
floor are the American displays of 
art and sculpture. Above the latter 
are the United States Government 
exhibits of “democracy in action,” 
and three or four steps above this 
section begins the commercial divi- 
sion, in which has been entered, un- 
der the direct supervision of Mr. 
Jenter, approximately 150 displays of 
as many companies and more than 
200 additional displays of products 
entered by American designers. 

One of the most popular of the 
American displays, according to Mr. 


American tools, 
are not 
pected. In this category, he 
Was an unofficial display, 
French workers, of a 
serew driver as 
Americans 


which he discovered 


said 
coveted by 
mechanical 
demonstrated by 
working in the building 


as well known as might be ex- 


| Jenter, is that of the Aetna Life In- 
surance and_= affiliated companies, 
|Hartford, Conn., in which are fea- | 
tured special instruments and ma- 
‘chines designed to test the safety 
habits and reactions of automobile 
drivers. 
Tools Win Attention 

Also interesting to French and 

other visitors are the exhibits of 


Among other exhibits are a $10,000 
Steinway piano, Chesterfield cigar- 
ettes, Elizabeth Arden products and 


those representing the American 
Hair Design Institute, the Chase 
Brass & Copper Company, Steuben 
Glass, Inc., National Broadcasting 


Company, California Wine Growers, 
and LeRoux & Co., domestic liquor 
distillers, with products and projects 
designed by Donald Deskey, Ray- 
mond Loewy, Walter Dorwin Teague, 
Gustav Jenson and Rena Rosenthal, 
helping to make the American exhi- 
bition noteworthy. 

Predicting that 50,000,000 persons 
would view the exhibits. Mr. Jenter 
expressed the further opinion that, 
owing to the cosmopolitan nature of 
the attendance, reverberations of the 
exposition would resound around the 
world, with the result that exhibitors 
of products for which little or no 
market exists in France would 
nevertheless profit from exposition 
participation. This might even prove 
an added filip, he said, to wine and 
liquor producers exhibiting chiefly in 
the hope of winning awards. With 
building space and practical exhibit 
maintenance being furnished free by 
the United States Government, costs 
of participation are relatively low. 


Gebhardt Changes 


Henry Gebhardt, formerly with 
Cramer-Krasselt Company, Milwau- 
kee, has joined Hoffman & York, Mil- 
waukee, as art director. 


| 


FILMS MISSING, 
THEATERS WAR 
ON PARAMOUNT 


Columbus, O., Aug. 4.—Filing of 4 
complaint with the Federal Trade 
Commission by the Allied Theate, 
Owners of America, charging Para- 
mount Pictures Distributing Corpo- 
ration, as well as other major film 
distributing companies, with “false 


and misleading advertising” will pave 


the way for similar action by othe, 
exhibitor groups, according to P. J 
Wood, executive head of the Inde- 
pendent Theater Owners of Ohio. 

Mr. Wood said that his state o1 
ganization, which is directly affiliated 
with Allied, will immediately file a 
similar complaint and that exhibitor 
organizations in other states will fol. 
low suit. 

The charge of “misleading adver- 
tising,” in the complaint refers to 
portfolios issued by Paramount and 
other companies to induce exhibitors 
to buy their products. It also says 
that such material is carried as paid 
advertising in business papers which 
circulate among the exhibitors. It 
is specifically charged that Para- 
mount has refused to release certain 
attractive pictures promised the ex- 
hibitors even though these same pic- 
tures have been completed and are 
ready for delivery. 


Fail 


Back of the action taken by Allied 
is the aroused ire of other exhibitors 
who also allege that the major film 
distributing companies are failing to 
deliver several pictures promised in 
contracts covering the current sea- 
son. Paramount is alleged to be the 
most flagrant violator and thus be- 
comes the object of Allied’s com- 
plaint. 

It is further charged that the com- 
panies withhold data concerning pic- 
tures they intend to release—other 
than “pure advertising claims which 
they set forth in the most alluring 
fashion calculated to inveigle the ex- 
hibitor into signing their contracts.” 

Paramount, Allied claims, has ap- 
proximately 11,000 accounts, of which 
5,000 contracts are with independent 
motion picture exhibitors. “Thus,” 
it is alleged in the complaint, “‘a sub- 
stantial body of persons has been de- 
frauded and injured by the practices 
herein mentioned.” 


to Deliver 


Picket in Pennsylvania 


Pennsylvania organizations are 
picketing theaters running  Para- 
mount productions, putting into ef- 
fect a “sit down strike” agreed upon 
by the state associations at their last 
meeting in Washington. Radios and 
newspapers are being utilized to win 
the support of the public. 

The Ohio organization, Mr. Wood 
said, will purchase radio time to place 
its side of the controversy before the 


public. 


National 
Representatives, 
Edward Petry & Co., 
Inc. 


NASHVILLE, TENN. 


market last year! Moral 


WSM and Se// 


Owned and operated by The National Life & Accident Insurance Co., Inc. 


in the WSM 
Use 


50,000 
WATTS 
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ADVERTISING AGE 
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AUGUST ADVERTISING LINEAGE IN MAGAZINES 


STANDARD 


1936——_, 


Lines 


Pages Lines Pages 
american MOrcury ..... ccs cscccccccees 11.1 2,189 10.0 2,400 
atlantic Monthly .......cccscscceces 19.2 4,572 22.8 5,437 
Curpent BEGOET 6vccvcsevarecesesaces 6.4 1,442 8.1 1,820 
morum & CONtUry...cscscrcccccereses 5.9 2,552 6.3 2,712 
Harpers MagGasine ......sececssescnes 31.9 7,600 33.9 8,085 
Total Group ave cae woes tees 74.5 18,355 81.10 20,454 
GENERAL 
OricOt cestsesenecsence 36.2 », 563 33.8 14,519 
\ EE ee re 5.4 3,688 7.4 5,282 
american Home—National ........ 26.3 16,624 18.6 11,806 
4merican Home—Sp. Ed. ............- 2.4 1,540 5.2 3,316 
americRt EOGIOM secs ccdccrcvccvsoess 12.2 5,250 13.7 5,918 
ute: Si. DC: ccine ad nde oe eee ee 7.7 »,180 14.7 9,940 
ee oc eee iad dhe oe Cocke Kn Wee bo oe eae 5.2 2,268 5.2 2,878 
Better Homes & Garden.............. 33.0 14,884 26.1 11,756 
eS ae ee eee ee 10.5 7,192 9.3 6,358 
et I Re ee ee eee 4.7 2,045 2.8 1,244 
Sei BE fcc kbaeneaedeuwenes 14.1 6,082 17.3 7,426 
Ot SD dae scckacecd Kaw ekees 4.5 1,962 5.0 2,154 
oe ee ee 49.9 21,447 49.0 21,036 
Ce EE en bien aes e8k0e 04 e oC aO 24.3 16,359 18.6 12,537 
Esquire—National .......cceeeeeeeees 41.2 7,689 39.8 26,808 
a 6.7 4,536 ae i jaenee 
PE Lia no ko bbe ee pale es ode cree 8.5 »,903 6.2 4,360 
RR Ee a ere ee 87.1 55,063 90.0 56,880 
Ce ee is oo 6 0 55 0449 004 08 OK 0-0 2.0 900 1.0 429 
SR NOR a a ict ora a cabana & othe 0° 26.8 16,974 17.3 10,935 
House Beautiful Combined with 
ee Se Ee cc asweesacedaeiebe eis 18.7 11,835 15.8 10,013 
*Mechanics and Handicraft........... 23.5 5,405 soe oveens 
Moder BMEGGRARIS ccc ceccrccecccsses 41.0 9,204 37.5 8,408 
National Geographic ....cccscsccocsess 24.2 5,777 21.2 5,064 
ee gg Be TT Tere Cer eee 57.9 24,866 42.5 18,261 
Open HOGG FOF BOFG.c6ssiccvccwedsense 3.7 2,589 6.1 2,646 
ge i 12.7 5,469 17.5 7,532 
POPUIAE BMESCURRICE oc cccvesesissveses 75.7 16,964 72.1 16,169 
*Popular Publications Group......... 12.0 2,740 10.0 2,265 
Popular Science Monthly............. 21.4 9,209 23.0 9,874 
EA TT eee ee Tere eT ee 39.8 17,097 32.9 14,144 
Sc lORTIe BOOT IOOe 6 o60s 0 0sceeskeases 11.9 5,146 10.2 4,407 
BoripRel Oo. PORMRNOD 6 6 6c dk carsnsisec cw 12.0 5,178 7.8 3,352 
Sports Illustrated & American Golfer 4.3 1,877 5.2 2,234 
SOREN 56 cbES4 0k as obs eS ERRORS 22.2 14,952 13.0 8,764 
a a ae 68.9 46,366 32.0 21,552 
*Thrilling Fiction Unit............... 13.5 2,960 16.6 3,732 
PO te CORRES 654 060550460 % 400800 42.2 28,417 33.1 22,252 
WE! cece ane ee eRe eae hO Re Oe oO 5.8 3,669 §.1 3,236 
True Detective Mysteries............. 8.5 3,664 | 3,319 
cl ee cece rea wade Re 928.6 454,533 790.6 382,806 
WOMEN’S 
Pe 66 5G ove ¥ oa CRORE SOS 13.5 9,201 13.9 9,502 
GOOG BOUSOKOODINE 2.6 ccccvcncrcccecs 67.1 28,801 65.7 28,204 
NS ES ee re eee ee 71.5 48,104 61.1 41,086 
STE SC SeGs av nthe eke ca bee eae ees [7,8 13,125 15.8 11,970 
Home Arts Needlecraft....... are 4.8 3,265 4.6 3,185 
FIOUSSDGIG MEAGEGING: oc ccwscccesecss 12.4 8,438 14.5 9,864 
Ladies’ Home Journal........cccccces 33.0 22,449 33.4 22,731 
MR OTNEEEE: 6.5 0.0495964400040F0ReRS os sae 8,155 ae rere 
RE ee oa ek kb ON de we eGae Re SASS 35.5 24,172 36.8 25,056 
POTORC GR BEAGORING 4666 6 oss te esdwenes 30.8 13,238 30.6 13,137 
I a ae a ease ie me wr orbe kee aes 11.4 7,802 10.3 7,010 
geo RR ne rea a 29.8 20,265 19.1 13,017 
ee OE n'y pak manne s chee doe donee Ss 41.6 17,852 42.5 18,254 
WH 5.4. wk'b's 0. & 6:50ks OS0e a awe K daleeeee 142.4 90,033 94.0 59,445 
Woman’s Home Companion........... 39.2 26,718 42.7 29,078 
WOOT POORER. 46405 «bho 60069 Re 8S Rs 9.4 6,409 9.5 6,489 
py! ee er 78.7 348,027 494.5 307,348 
WOMEN’S GROUPS 
Fawcett Women’s Group— 
Hollywood Magazine .....cssceee 253 10,628 27.4 11,514 
Motion Picture combined with 
Deel: COMMING. gkko is cc Gano eens 26.7 11,2561 28.6 12,049 
Romantic Movie Story............ 27.1 11,420 25.2 10,614 
Peameemese BEOTISS. 6k ck sce eé sees ee 22.5 9,460 25.0 10,509 
BOVSOR BOON <dsccwcssinnricasvesss 25.3 10,653 28.1 11,843 
Screen Play Magazine........... 25.6 10,778 27.9 11,752 
THUG CORTEGHIORE: osc scecsevekanc® 22.9 9,656 25.3 10,632 
*Macfadden’s Women’s Group— 
Oe ae 27.2 11,688 28.8 12,365 
Rg Er ee eee 3.3 14,294 29.2 12,549 
EO PERT 5 pera sae ene enew ene 26.6 11,451 27.3 11,741 
TEUG WEVSTIGNCOS: 066. iecevenwees 27.2 11,709 28.9 12,417 
THES. FOMORGOE 6 o0sscceecensnese 27.5 11,806 29.9 12,847 
Modern Magazines— 
PIOGGEH BROMBNCOS...iik.ccsseeisiiws 29.5 12,681 28.2 12,136 
PROGOTM BOPGOR: cd's cok teaswss e0de% 32.3 13,867 29.3 12,597 
pO Se rae era 28.7 12,351 28.2 12,136 
Screenland Unit— 
ee ae ene ee 23.6 10,132 18.8 8,100 
Ae (POON | oe ya heeeeaar wees 23.6 10,146 18.8 8,100 
ite CEPORD: 666) ison mes ce ee 454.9 193,971 454.9 193,901 
OUTDOOR 
APROPICEN TAG OMBR 1s cc ccccsevessce co 21.3 9,163 23.0 9,880 
Peete ae eR oi o.de bo abe kc eewean eee 24.2 10,386 25.9 11,135 
PUPS MCCRRING: 6 oo ccuwsns shen base ess 13.5 5,821 13.0 5,616 
Hunter-Trader-Trapper ......... ‘ 12.4 5,349 11,8 5,097 
PURI Be DIR IE iik cdc caws sore tends 13.7 1,879 13.8 1,958 
NGSIGURT BOOTtAIMEN: 666i sc cove ccc sees 16.1 6,932 16.9 7,283 
SPUN ohio aa Sone 5-6 ea ele ee eS ® 28,3 8,218 21.1 9,087 
PE URINE “yaa kh Waid 8 avk0 84:04 oboe ie O18 14.8 6,380 15.8 6,818 
Total Group: .cscaaccs sacs errr y 135.1 58,128 141.3 65,724 


FACTS FOR 
SPACE BUYERS 


$3,000 
Average Annual Income 
Per Family! 
Plenty of Money 
to Buy Your Products ! 


Ask for the FACTS 


SCREENLAND 
UNIT 


45 West 45th St., New York City 


Swayze Changes 


Frank H. Swayze, supply sales 
manager of Graybar Electric Com- 
pany, New York, who completed his 
thirty-fifth year of consecutive serv- 
ice with that company last December, 
has been elected vice-president and 
director of domestic sales, Whitney 
Blake Company, New Haven, Conn. 


Signs Miss Thompson 


American Cigarette & Cigar Com- 
pany, New York, maker of Pall Mall 
Cigarettes, has signed a contract with 
Dorothy Thompson for a series of 
radio broadcasts over the NBC-Red 
network beginning Friday, Aug. 6 
at 10:45 EDST. Miss Thompson will 
discuss “People in the News.” 


Sterling to Gardner 


Ed M. Sterling, formerly with Ben- 
ton & Bowles and George L. Dyer 
Company, and former president of 
MeMullen, Sterling & Chalfant, Inc., 
has joined Gardner Advertising Com- 
pany, New York, as an account exec- 
utive. 


1Four issues. 
*Three issues. 


, 1937———~ ——— 1936———{ 
Pages Lines Pages Lines 

MAIL ORDER ' 
es eos head Bee udsieeerea Pare 5.3 3,616 4.1 2,854 
ES eee 4.8 3,327 3.4 2,327 
PE ee ane haa ae ade Ok © « 2.7 1,915 2.5 1,796 
Illustrated Mechanics .............:: 4.0 2,802 3.9 2,733 
MOCO TENG TAGS cicvicstccesseces 3.5 2,517 3.8 2,663 
OURPGE WHENROY nocckccdedaseeveneces 2.4 1,038 0.8 371 | 
Teen GOS: ks kaxcetaeseaWeveces 22.7 15,215 18.5 12,744 

JULY ADVERTISING LINEAGE 
Weeklies (July) 5 Issues 1937, 4 Issues 1936, Unless Otherwise Stated 

*The American Weekly.............+: 30.2 157,645 32.4 61,784 
IRI, TU De iia a ie arg Stele eae 123.9 53,170 79.2 34,019 |} 
Pe: + se deh Rhee e eae ene ee eae ou 136.2 92,666 107.2 72,916 
I re ee ee 20.3 28,709 tek  “‘ehtade 
ie Nii i i a ie mney ate Cele ne ee 37.6 15,822 $7.9 20,133 
Tee TE CTE CLO TTT Ce ee Te 58.3 25,037 $4.0 19,915 
Re an ane Ds ede bd wabics been ae badene 170.7 4108,599 Sex  snennacs 
I ee tee le ee eee aie 35.3 15,167 33.4 14,370 
Ee hea ee ee a ee 128.6 55,191 111.1 47,669 
*New York Times Magazine.......... 13.0 13,911 14.0 14,864 
0 er ee ee 8.1 3,509 9.6 4,141 
The Saturday Evening Post.......... 193.1 131,369 167.8 114,160 
SEE xen god nkS baa ew AeA oid dale 15.6 16,130 11.7 12,092 
ied ee Cade a ebeatcae oak et 185.0 179,376 176.0 75,530 
Pee BENGE MOWEs ci ccce cscs evcces 21.5 44,967 19.6 40,986 
ne SO 6 on 5 5 occ sarees a twads 1,157.1 712,559 853.9 €07,151 


*Figures provided by the publisher. 


Barkdull Adds Duties 


Walter D. Barkdull, advertising di- 
rector of The Washington Times for 
the last three and a half years, has 
taken the same post with the Wash- 
ington Herald, in addition to his 
present position. 


Hardware Catalog Out 


The 1937 annual catalog and di- 
rectory number of Hardware Age, 
New York, just published, contains 
380 advertising pages, representing 
an increase of 56 pages over the 1936 
edition. 


MAGAZINE COPY 
- SCORES 10.097 
GAIN IN AUGUST 


New York, Aug. 5. August 
|}monthly magazines scheduled 1,082,- 
{229 lines of advertising, a gain of 
99,252 lines or 10.09 per cent over 
the 982,977 lines carried in August 
1936, according to the monthly tabu- 
lation of Publishers’ Information 
Bureau. 

The July lineage of the weekly 
magazines reporting totaled 712,559 
lines, a gain of 17.36 per cent over 
the 607,151 lines carried for the 
same month in 1936. However, a 
majority of the weeklies this year 
appeared five times during the 
month instead of four as in 1936. 

In the group classifications of the 
monthlies for August, the mail order 
publications scored the best percent- 
age of gain. These magazines 
carried 15,215 lines as compared with 
12,744 lines in August, 1936, an in- 
crease of 19.38 per cent. 

General magazines carried 454,533 
(Continued on Page 39) 


Aug. |, 1936. 
Aug. |, 1937 


CUE'S circulation has tr 


paid. 


1937, are as follows: 


AShland 4-8642 


6 EAST 39th STREET, N. Y.C. 


ipled in one year 


@ without high-pressure or costly promotion 
™@ despite subscription price increase from $1.50 to $2.00 a year 
™@ despite newsstand price increase from 5c to 10c a copy 


in Manhattan 
in Brooklyn 


TOTAL 26,000 


‘““going to town?’’ 


8,391 paid (A.B.C.) 
26,000 paid 


CUE now has five editions reaching the "best people’ as follows: 


in Westchester—Lower Connecticut 
in Northern New Jersey 
in Long Island and parts of Queen County 


Concentrated in the best residential districts 


of the World's Richest Market 


Signs of unusual circulation vitality are unmistakable. For instance, CUE'S subscription renewal 
rate is currently in excess of 70%. By the end of the year CUE should have about 40,000 


CUE'S present advertising rates, based on a 30,000 net paid average for the second half of 


| Time 13Times 26Times 52 Times 

Back Cover ——— 

(4 colors) $425 $400 _ — 

(2 colors) 350 330 — — 
Inside Cover 

(4 colors) 375 350 a 

(2 colors) 300 280 — _ 
Full Page 240 220 $200 $190 
Half Page 120 110 100 95 
Quarter Page 70 65 60 55 
Eighth Page 35 33 30 28 


Member Audit Bureau of Circulations 


National and retail advertisers alike are invited to subject CUE to close and im- 
mediate scrutiny. We believe CUE has become a space-buying opportunity. 


D. KEEP, Publisher 
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ADVERTISING AGE 


August 9, 1937 


—e 


RETAIL LINEAGE Ind f Retail Ac tin it 79 Important Earni ngs of 
B 1 il si " , ° ba Enjoying the best year in its cen. 
ased on total retail advertising volume in all newspapers in each city. ‘ : 
tury of existence, Procter & Gamble 
Company reported net profit of $26. 
(Copyright, 1937, by Advertising Publications, Inc.) 803,340 for the 12 months ended Jung 
‘ 30, 1937. This figure, which includes 
Chicago, Aug. 6.—Retail newspaper - ee ————————————————— —————= | operations of a foreign subsidiary, js 
lineage in 79 major markets dipped . % Gain % Gain after depreciation, federal income 
slightly below last year during the 31-Week 31-Week 31-Week or Loss or Loss | taxes and reserves for surtax on un.- 
week ended July 31, the ADVERTISING Period Period Period 1937 1937 Week distributed profits. In the preceding 
AcE Index of Retai tivi § 1 Ended Ended Ended over over Ended | rear a . 6.138.367 
- ex of Retail Activity shows. City Aug. 3,1935  <Aug.1,1936 July 31,1937 1935 1936 Aug. 1. 1936 year, net profit was $16,138,367. 
For the week in question, the total] 95,577 67 0 198.787 9437.81] 10 011.633 -. } es | TET. Gross sales for the current year 
a teh - AKTON, ° . J,1405,¢ ‘ ~,tot,¢ ’ ,Vee ee | . oVe, - — . 
retail advertising volume in the 79] ajtoona. Pa. 3 569,160 ° 762.666 4,111,198 + 15.2 93 99.113 were $229,975,444, compared with 
measured cities was 16,521,568, aj] Atlanta, Ga. .... ; 7,979,021 8,287,034 8,810,442 + 10.4 6.3 244,132 | $179,748,056 in the corresponding 1936 
drop of 0.2 per cent from last year’s| P#!timore, Md. 11,979,653 12,656,700 13,508,533 12.7 “6.4 344,548 | period, an increase of 27.9 per cent 
figure of 16,553,844 lines. This makes Birmingham, Ala. 6,837,238 6,798,372 1,454,496 27.9 9.7 213,136 “ | Net sales were $218,874,362 and gross 
the sixth week of the 31 measured| [0#to™ Mass. .. 11,558,381 11,555,938 11,634,988 0.7 0.7 ~—-286,361 262,924 8.2 fit Pee” 4 = 
e sixth week of the ol measured! pridgeport, Conn. . 4,945,172 5,153,424 5,626,612 +13.8 9.2 159,824 166,460 44.2 | Profit amounted to $36,052,453. 
thus far this year in which a 1088} Buffalo, N. Y...... 9,572,738 9.508.856 10,745,284 1.13.2 3.0 245,182 291,494 +18.9| The current figure includes $2,460.- 
has been shown in comparison with | C#mden, N. J..... 2,356,910 2,358,836 2,366,101 + 0.4 + 0.3 67,534 71,345 +5.6|000 earned by the foreign subsidiary 
1936. the other 25 weeks showing | CC¢@"_ Rapids, Ia. 2,743,594 2,912,658 3,062,514 11.6 5.1 17,854 81,186 +43) The company looks to the foreign 
ier Chattanooga, Tenn 4,317,495 4,057,789 3,804,406 —11.9 6.3 168,596 124,029 —26.4\¢ : e 
rains. » ’ ’ ’ ’ , > > > . « » 
gan ; : Chicago, TL ...... . 16,142,450 17,512,838 18,406,010 +14.0 +5.7 414,364 397,198 —4,2 | feld for muc a of its future A Ry 
For the year to date, retail adver- Cincinnati, O. .... ; 9,513,773 9,814,839 10,348,986 +88 5.4 55,199 266,842 44.6 | the report of President Richard R. 
tising in the markets included in the] Cleveland, O. 10,617,086 11,517,742 12,559,647 + 18.3 9.0 324,208 348,179 + 7.4 | Dupree said. 
Index currently is 5.4 per cent ahead | CO!umbus, O. ..--.-0-) terres oa 6538 ? ee arse ane 233,174 332,514 —9.8 | > % 
of last year This year’s figure is ene 2s 62s seen 10,972,847 11,915, 727 12,518,623 +-14,1 + 5.1 345,358 365,303 + 5.8 The report of the Caterpillar 
“uy 2 29% ¢ r ‘ ‘ . , - 945 749 7 6 
598,470,299 lines, compared with sited Kara hol Rhee eee yt Hehyre peng ’ ee te $ +r ++ eee io | Tractor Company for the 12 months 
. . ro . : “J rT, DIO, wee vsvecre Oye <0 >, ,080 ’, a, t 6 7 ,oo (J, bce é 
567,681,058 lines during the corre-| pes Moines, Ia. ..... 3,741,932 3,751,683 3,833,132 + 2.4 2.2 101,695 107,710 +5 y | ended June 30, 1937, shows a net 
sponding period of 1936. Detroit, Mich. ........ 12,113,302 12,463,852 13,216,749 +91 + 6.0 316,271 340,705 +7.7|\ profit of $11,671,377 as compared 
Gains or losses for all of the cities| rie, Pa. ..... cccaces Genes 4,162,118 5,372,262 + 29.7 + 29.1 121,296 157,164 +29.6 | with $7,522,245 for the 12 months 
included in the Index, week by week rt gente a ates vo se fp gor aaa aes ay: oy yy rete at ended June 30, 1936. Net sales for 
: : “ tiver, Mass,...... 1,902,52 2,046,833 2,107,942 ’ 2.9 8,02 58,5 +1.5 | : 
since the first of the year, are shown} jlint Mich, .... 0... 4,900,308 5,245,800 9,424,748 + 10.7 + 3.4 144,802 150,094 437 | the two periods are $64,515,222 and 
in the following table: | Fort Wayne, Ind...... 6,137,159 6,698,201 6.980,624 +13.7 +4.2 200,830 190,008 —5.4 | $45,405,509, respectively. 
poinie @..... 1: 5g {lary Ind. ...... Seceee 9,086,276 3,572,939 4,418,772 + 43.0) 423.7 89,116 109,088  +22.4) * * * 
‘eanuary 9 et ee Ee ee \ 8.5 Grand Rapids, Mich.... 5,250,804 5,319,230 6,291,032 +19.8 + 18.5 118,608 140,514 +18.5 | A x 
acieares 16 CEESL ES EERE L 40 Greenville, S. C....... 3,579,920 3° 401.097 3,956,196 10.5 416.3 106,300 105,504 —os}| Hiram Walker-Gooderham €& 
January 23 ........ a "1 gig| Houston, Tex. ........ 7,585,900 8,468,461 9,607,408 26.6 13.4 255,598 308,474 +20.7|Worts, Ltd., and subsidiaries report 
January a eas = n 5.8 Indianapolis, Ind, — 9,639,464 10,167,644 10,947,011 13.6 4 264,552 278,810 +5.4 la net profit of $1 640 683 for the 
we « 7 ” ° ° ° P - &. — — ———————e _ — , , e “] 
February 6. ; Eyer. Jacksonville, Fla. ..... ks.  Meceuai 0 cere 5 153,636 168,294 +9.5 | x 97 
Atop he acides L g9| Jersey City, N. J....... 1,311,810 1,446,721 1,446,732 10.3 - 4.573 37,733 +-9.1 | Warter ended May 31, 1937. This is 
February 20 S 5 sim asics +166| Kansas City, Kans..... 1,278,179 1,418,655 1,573,453 +23.1 +109 47,726 45.395  —4.9/a gain over the $1,339,129 listed for 
February 27 ee 1 'gg| Knoxville, Tenn. 5,189,545 5,716,648 5,922,576 + 14.1 + 3.6 211,358 167,664 —20.7 | the same quarter last year. For the 
March 6 ; .. +11.6] Little Rock, Ark...... 5,531,582 5,547,771 5,600,252 $1.2 +0.9 215,054 153,916  —28.4/ nine-month period, ended May 31 
March 13 . -eeeseee $12.0] L0s Angeles, Calif..... 14,149,153. 15,053,857 =~ -6.4_ 446,49 $41,181 —1.2 | 4997 f er 
. a 2S, « aorée 386» tee ae ’ boo « eeee . , ‘ ’ Gt . y as - 
March 20 ESR E EPR, BROS, .sccvccsss 6,097,564 6,061,342 5,909, 092 -3.1 —2.5 171,556 158,900 7.4 peor net profit is shown = $5,187. 
March 27 + 7.9| Manchester, N. H...... 2,106,099 2,053,855 1.7 $4.3 72,208 69.110 —4.3|232, comparing with the $3,661,875 
April 3 7.3 Memphis, Tenn. .. 6,479,466 6,501,310 Lg.8 + 8.5 208, 320 196,434 —5.7/ listed for the nine months ended 
April 10 + 0.9] Milwaukee, Wis. ..... 7,572,906 8,564,443 +35.1 +19.5 267,018 212,974 —20.2|] May 31, 1936. 
ge rset ses ew ee terecn eas + 11.5] Minneapolis, Minn. — 8,208,884 8,827,047 +62 —12 223,723 185,590 —17.1 . os 
~ sf + 8.2] Nashville, Tenn. ...... 4,781,540 4,569,298 : -1.3 +3.3 165.928 133,672 —19.38 
ed : NS See Pee eet ee + 0.6) New Bedford, Mass.... 1,860,015 1,962,254 2,028,530 +9.1 +3.4 52,220 61,446 +17.7 Preliminary report of  Libbey- 
; wd cr Sci aha ah Nes aan + 8.9| New Haven, Conn..... ..... 5,398,904 5,646,052 re + 4.6 166,320 158,522 —4.7 | Owens-Ford Gk Cc any for th 
a i + 4.7| New Orleans, La...... 10,642,378 11,345,471 11,828,790 +11. $4.3 330,041 s308i4 40d] renee ee Saas Compeny for ee 
May 22 ‘ ~ — - : neue ' - - <cntiiieidigguaanmaaiaian ee. E> ia ; | six 2( 7 
May 29 + 38] fNew York, N.Y...... “32, 747,92 36,873,036 38,705,800 F182 +49 869,255 791,108 —0.9|°1x months ended June 30, 1987, 
June 5 Bt rooklyn, N. ¥..-..-. 4,116,786 4,028,637 4,012,641 —2.5 —0.4 115,368 77.571 —32.8 Shows a net profit of $5,631,469 as 
RS ad aehk abe inh cons. et Nartotk, prvensees 5,557,048 5,729,332 5,689,306 + 2.4 —.7 186,634 176,848 -——5.3|}compared with $5,102,972 for the 
sa 9 Sim : akli lt ee 298,577 4,43 5 561,066 +6 r 33,963 7 +8.2 | fir , 26 indi 
Rr he Nl ke i: Lae, Call seves 4,298,577 4,438,456 4,561,066 6.1 2.8 133,963 144,907 8.2 | first half of 1936. The indicated net 
June 26 + Sete ee Oe 6,023,591 6,522,709 7,072,214 +174 8.4 191,576 222,054 =+15.9| 
July 3 H 18.7 Peoria, Ill. ........... 6,439,861 6,377,489 6.881.197 +6.9 -—_?> 147,140 173.856 18.3 | profit for the quarter ended June 30, 
July 10 7 Philadelphia, Pa. 16,204,013 6,590,078 7,789,080 +-9.8 7.2 392,282 08,619 , 49 | 1937, is $3,610,484, as compared with 
1 1 - 7.1 ‘ ’ , ’ 16,590,07 17,789, ¢ + 9, 7.2 392,282 408,615 4.2 | 
eri ten Phoenix, OS eee eee 4,348,981 4,408,600 4,313,302 aii S 2.2 138,516 129,038 —6.9 | $3,106,005 for the similar period in 
Pittsburgh, Pa. ...... 13,797,000 13,406,262 14,946,170 + 8.3 +11.5 373,254 368.284 —1.3 | 1936 
Portland, Oreg. ...... 6,099,768 6,867,168 7,466,650 + 22.4 8.7 220,458 334,024 +51.5 .«s 
Providence, R. I....... 7,968,892 7,950,113 8,386,668 +5.2 +55 199,276 317,340 + 59.2 | 
Reading, Pa. | dw eee age 5,751,578 5,429,998 6,363,426 10.6 $17.2 153,734 194,768 +26.7| Estimated profit of the United 
SICRIMIONG, VO. .icevcws 6,838,832 7,583,576 7,698,880 +12.6 +1.5 226,030 230,062 +1.8 | Fri ‘9 ¢ , . . j . 
tRochester, N. Y....... 10,435,628 10,659,084 10,733,673 + 2.9 +0.7 322,919 273,833 —15.2| ed = nia ed the six months 
Rock Island- Moline .. 4,490,336 4,955,322 5,371,768 19.6 + 8.4 133, 980 113,457 15.3 fe a ys vith ' roe ; ae tae ae 
Sacramento, Calif. 4,702,573 5,114,941 126,233 £9.0 $0.2 135,614 144, 396 6.5 )COmparea =wWith 9 or e 
San Antonio, Tex..... 3,277,911 3,906,399 3,926,121 +19.8 + 0.5 113,120 106.3 5.9 first half of 1936. 
San Diego, Calif.. seses 7,605,436 8,135,190 8,571,120 + 12.7 + 5.4 276,570 244,678 -11.5 : -F.-5 
San Francisco, Calif 8,306,214 9,127,438 9,300,772 + 11.9 +1.9 283,493 257,143 9.3 
Piss Wash. ......-- 5/698.458 5,948,906 6,053,226 + 6.2 +1.8 171,892 158,550 —7.8| A decrease in net profit for the 
ee ge Sy a beset rae 352 5,619,088 15.0 $9.5. 160,352 ~ 168,452 +1.9 | tirst five months of 1937 is reported 
KE ' asp, ....4. 3,834,435 ,222,467 593,918 ‘ 8 $i 7 —2.% , 2 i acifi ailros 
: on. 10°178 430 eer eeeeeee : ,. : , + paged pe : 2.3 by the Union Pacific Railroad Sys- 
St. Paul, Minn......... 6,958,617 7,560,961 7,122,896 2.4 5.8 186.006 183.938 } tem. Net income for the five-month 
SYPRCUEG, We Fie 016-0 6,580,861 6,779,426 6,947,285 + 5.6 2.5 177,261 170,555 »s|period ended May 31 is $350,597 as 
v: ihorygy heg WR sees, ~ 2,976,353 3,635,901 3,732,653 25.4 2.7 718,582 .. 2,270 16.4 compared with $1,010,137 listed for 
Toledo. Rie eins airnaeeee 5,608,948 3,723,948 —1.2 + 6.3 98,406 94,108 —-4.4 the first five months of 1936. 
Siith tat cen eee aa Cte thh | tee ees eh eee 258,216 245,861 —4.8 
ass =: phic 11,805,965 11,832,058 1.0 0.2 297-107 303-159 ot = ee i 
cs TB EERO 605,750 2,227,190 2,476,516 4.9 11:2 62,944 57,218 —9.1 | 
epee pp AS Tiga 5,210,296 5,944,713 5,756,360 L10.5 -3.2 175,546 164,038 _¢.6 || HOW MUCH DOES IT COST TO COVER 
ashington, D. C...... 19,431,256 21,757,475 22,091,685 +13.7 $1.5 517,668 521,711 +0.8 PEORIA AND CENTRAL ILLINOIS? 
Worcester Mass 6.797.676 . “7 Aa7Cc ‘ 
-leccesctn ig I rs oh ieee 5, 797,676 6,966,976 7. 166, 58a 4+5.4 +2.9 188,741 174,580 Ba Drop us a line and we will tell you 
igstown, O 5,256,644 5.749.999 5.378.406 199 6.5 141.2390 164.591 116.4 | how cheap it is to cover this territory. 
scat Pa aes 5 — ‘i = = quarmniee coverage in 95% o 
ota 521,189, 2973 567.681.058 598 470 999 14.8 5 4 16 844 16,521.56 . the homes in this area. 
= Ss Uae 098,410,295 + § ) >, Dads, »,021,568 0,2 
Nivitens wad uadie Kinaeu = _ RIEDER’S ADVERTISING CARRIERS 
Daily Led li nt igre Secontened: Sune %, 1901 210 N. Adams St., Peoria, Ill. 
fPally Ledger discontinued June 23, 1937. Member Trade Associ 
sStrikes affecting department store sient ee jee « Advertising 
PR chu York American discontinued June 24, 1937 a 
Brooklyn Times-Union discontinued June 8, 1987 = ———————— . 
July 17 } ‘ vee : aN - 1937 1 
July 24. + eb Allied Trades Exposition, Coliseum. | Oct. 4-7—Mutual Insurance Adver- AUTO SHOW DATES | 
| nee Ss og | Chicago. \tising-Sales Conference, Pantland OCT. 27-NOV. 3—NEW YORK | 
uA didn 2 | . : OCT. 27-NOV. 3—TOLEDO 
PR ccsiesrens figures for each of the| Sept. 13-14—Annual convention, In- haeins Grand Rapids, Mich. oer 30-NOV. 6—BOSTON | 
od important markets for which fig-}surance Advertising Conference, Oct. 10-18—Mail Advertising Serv- OCT: 3D.NOV. San RAntHAce 
beend are collected are given in the! Briarcliff Lodge, Briarcliff, N. Y. ice Association annual convention, 4 1 a kr elialaaalle 
abulation on this page. Se 21¢ ‘ Hotel Cleveland, Cleveland. NOV. SIZ AKRON | 
Sept. 13-16—Annual convention, | NOV. 6-12—COLUMBUS 
a | Financial Advertisers Association. ; Oct. 13-15- -Direct Mail Advertis- tNOV. 6-12—NEWARK | 
\IR EXPRESS. “ | Syracuse, N. Y ing Association annual convention, + SM sme erp 
eee | omin Sept. 1 , _ | Hotel Carter, Cleveland. NOV. 6-13—CHICAGO | 
super-swift, nation- | _ Sep : 4—-Annual meeting, Na- | ‘ : . NOV. 6-13—DETROIT | 
wide way to ship. | tional Publishers Association, Buck Oct. 19-20—Inland Daily Press As- + a ee oes 
Delivers day and | ( ,onventions “”" Inn, Shawnee-on-Delaware, Pa, | 8°iation fall convention, Sherman HOV. G-ISCPHILADELPHIA | 
night in the United | ent seni pare | Hotel, Chicago. oo oc tam 
Siete anil Commal | Sept. 20-21-—-First Southern News- | ids P ; , : ONTO 
past ws bees ‘Miaetabiies hah tention Oct. 21-22—Pacific Coast Meeting, NOV. 13-20—BALTIMORE 
\lso to Honolulu, papel i echanical ( onterence, Tut- \ Sa A n co te NOV. 13-20—CLEVELAND 
Latin-America and | Aug. 12-14— Annual convention, | Viler Hotel, Birmingham. bpvnccierzeg ee ee cee ae NOV. 13-20-ROCHESTER 
. far Ta6 ee | é s, I : - , 
the Far Fast. Canadian Weekly Newspaper Associa- = gopt 20-21-—Ninth annual Conf rx a lif = oe NOV. Matosr Louis SS 
Forserviceor | tion, Lord Halifax Hotel, Halifax, ence “Dis a a TS eh “NOV. 14-21—PORTLAND, ORE. | 
information, | Nova Scotia. Pat : on Distribution, Hotel Statler, | Oot, 291-22—Annual convention NOV; 15:20_JERSEY CITY 
gai. ' p h One a oston. j "As Yip ati ; , ’ | 
\ug. 17-20--First annual conven- | ; ae a “ Cre: NOV. 20-21-MONTREAL. 
RAILWAY Nations = Sa wa Sept. 21-23—Lite Advertisers Asso-| Stevens Hotel, Chicago. i 
Px paras tion, National Sign Association, Ste- | ee : d NOV. 24-DEC. 1—KANSAS CITY 
— 'vens Hotel, Chicago. enya oo Oiges soggy convention, Old Point Oct. 25-28—-Advertising & Sales t—trucks only 
EXPRESS agk. 6 teswiatte: cinians uae omtert, Vs. Club of Toronto, Inc., annual exhibi- *—tentative 
\ Sep ¢ “leve ‘ al conven- , i y ror : 
DIVISION tion, Advertising Typographers of Sept. 22-24—National Industrial tion, Royal York Hotel, Toronto. ‘Automotive Daily aaa 
America, French Lick Springs, Ind. Advertisers Association annual con-| Oct. 25-28-—-Outdoor Advertising | \_ DETROIT “ 
; may vention, Edgewater Beach Hotel,| Association of America annual con | «* =~ elluloid reprints of the above ‘ i be 
Sept. 11-19——National Printing and | Chicago. vention, Hotel Jefferson, St. Louis ceeatenes on request by Automotive Daily 
- » & . 4 =. Tours, etroit. 
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- STRESS UTILITY 
IN PACKAGING, 


ULLMAN URGES 


Emphasizes $ Merchandising 


Mechanical Angles 


ithe copy, which says “Always Dis- 

‘ew York, Aug. 3.—Consideration | 

‘ : Y g. | play Two Brands of Napkins,” assert- 
yf package design problems from the : 

hanteek oa merchandising angles ing that the showing of two brands 
= : : < will increase the total sale of nap- 
as well as from the angle of surface], . = , 
, nce, was urged by Martin kins. Stores at which the tests were 
appeala , J 2 


Ullman, design consultant, today. He 
medium 
sized agencies for pioneering in pack- 


gave credit to small and 


age merchandising. 


While pointing out that the exact 
measure of merchandising value to 
pe ascribed to the package itself is 
Ullman 
cited examples of unadvertised prod- 
to successful 
solely on 
strength of the superior merit 


difficult to determine, Mr. 
ucts which climbed 
sales volume presumably 
the 
of the package. 


A typical case is that of Polly Prim 
cotton aprons, product of the Regal 
:. Be 
marketed in December, 1936, 
has become a popular seller in the 

as 
Mr. 
Ullman claimed that the only dis- 
tinguishing factor about these aprons 
ig their packaging, which shows the 
aprons in use and still permits the 
material 
Another instance 
cited was that of paper napkins pack- 
aged in cartons instead of in trans- 
innovation he 
claimed was so successful that it was 
competi- 


Paper 
which, 


Company, Pulaski, 


Woolworth and Kresge stores, 


well as in department stores. 


purchaser to feel 
through an opening. 


the 
parent cellulose, an 


quickly 
tors. 


imitated by many 


Although greater attention is gen- 
being paid to increasing the 
Ul 
man contended that serious merchan- 
dising mistakes often result from this 
and cited as an example the 
case of a flour container incorporat- 
ing a sifting device which proved so 
in operation as to outweigh 
convenience to the 
Another example was that of a 
food product packaged in envelopes 
30 streamlined and convenient that 
considerable quantities of them dis- 
appeared into the pockets of a pilfer- 


erally 
convenience of packaging, Mr. 


effort, 


messy 
its undoubted 
user. 


ing public. 


Large packages of cereals, for ex- 
may be attractive in appear- 
and convenient and yet poor 
nerchandisers in that consumers feel 
cheated in finding upon opening them 
that they are only partially filled. 
These packages are also often faulty, 
inasmuch 
48 they have large surfaces which 
supported and which 
sides to become bellied. 
He asserted that certain industries 
sre sadly tradition-bound and _ back- 


ample, 
ance 


according to Mr. Ullman, 


are 


poorly 
‘ause their 


Yard in packaging. 


As an example of a merchandising | 


— —_—-s SO > — — 


Click 
Click 


be tng ee in 
y Display, 


Modes 1 Advises 


New York, Aug. 5. 
tion to retail druggists to 
| Modess simultaneously with a 
| peting napkin, 
Modess Corporation, New York, 
trade advertising. 


| motion in the drug field. 


A series of tests form the basis of 


In one 
played for 
were sold; 


store, 
the following week, 


and 88 boxes were sold, 


cent. 
and the other brand at 20 cents. 
advertisement featuring this 
appeared in Drug Topics. 


Results of Experiment 


Earlier Modess copy 


displayed under similar 
a package, sold from two to three 
times as well as the private brand 
which was also shown for a week in 
the same position at 14 and 15 cents. 

Tests which form the basis of the 
advertisements, were conducted with 
the assistance of Drug Topics. Young 
& Rubicam, Inc., New York 
vertising agency in charge of Modess. 


blind spot, he pointed 
manufacturers as packaging their 
products in much the same manner 
as they did years ago and spending 
gigantic sums to advertise them with- 
out evidently giving thought to aa- 
vantages that might accrue to a 
pioneer in marketing cigarettes in 
packages made of new and different 
construction specially designed to ap- 
peal to women smokers or to fit the 
pockets of men’s summer suits. 


Fabric Maker Appoints 


Hirshon-Garfield Agency, New 
York, has been appointed advertising 
representative for Fiatelle Fabric 
Company, New York, maker of silks 
and cottons. Business and consumer 
media will be used. 


| Kilgore to “Cosmo” 


George J. Kilgore, gravure adver- 
tising manager, New York Herald 
Tribune for the past four years, has 
joined the advertising staff of Cos- 
mopolitan, 


Appoints Waters 


Norman D. Waters & Associates, 
Inc., has been appointed to handle 
advertising of Bartman & Bixer, Inc., 
New York, maker of Kenneth cur- 
tains and shower sheets. 


Click 
Click 
“Click 
Click 
Click 


Click 


COUNT ’EM—11 CLICKS 
ALL AT THE SAME TIME 


want—you get—ON TIME! 


LAS evi 


Pm coop mS 
PHOTOSTATS 
QUICK 


FRANKLIN 341% 


Cameras—4 loop offices—48 ATLAServicemen ready to serve you— 
that's why ATLAS is Chicago's Photostat Headquarters. 


Whatever you 


Photostats of all kinds—ATLASTATS (the 
new kind of stat that's sharper, snappier) JUMBO. 
STATS (up to 40x100 inches)—"Color Corrected'' 
Stats—or special jobs like shooting straight letter- 
ing to a perfect curve. 


PHOTOSTATS QUICK! 


Call ATLAS—for GOOD 


FALL ATLAS FOR PHOTOSTATS 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave. 


4 Chicago Locations ¢@ 


All Phones FRAnkiin 3470 


se 


—A novel invita- 
display 
com- 
has been extended by 
in its 
This is said to be 
the first instance of this kind of pro- 


made are identified and results given. 
one brand was dis 
one week, and 60 boxes 
the 
same brand and Modess were shown, 
representing 
an increase of 47 per cent. Two other 
outlets showed gains of 17 and 26 per 
Modess was priced at 19 cents, 

The 
angle 


compared 
Modess sales with those of an unad- 
vertised private brand when each was 
conditions. 
Modess, shown for a week at 18 cents 


, is the ad. | 


_ |tiae, 


| trucks, 
to cigarette 
gar ic OCo- 


SUN IS RISING 
FOR THE MASSES 


IN OLD MEXICO: 


New York, Aug. 3. 
|provement in the economic 


force 
tors 
tunities below the Rio 
American manufacturers. 


were cited today 


Grande 


a tour that will take him 
headquarters 
ican clients, 
dent, 


Santiago Reachi, 


told ADVERTISING AGE that 


advertising in practically all 


ing the 


earning power of Mexico’s millions. 
“Planned advertising 
were virtually 
until four or 
Reachi said. 


unknown in 


five years ago,” 


affairs. But today, 
ditions and certified media 
idly producing sales for 
American products which are 
words to your own newspaper 
magazine readers and radio 
ers.” 


are 


Yankees Go South 


Among Mr. 
ents are Chevrolet, Oldsmobile, 
Buick, LaSalle, 
Elgin watches, 
| Addressograph, RCA-Victor, 
Westclox time pieces. 


Expressing an overwhelming pref- 
merchan- 
eager 
and 
Typ- 


for American-made 
dise, Mexican consumers 
for news of modern comforts 
conveniences, Mr. Reachi said. 
ical of the sales progress 
by American manufacturers, 
pointed out, is the current 
radio receivers. 


erence 
are 


recorded 


boom in 


the rate of 10,000 a month. 


Major household appliances, par- | 
ticularly washers, are also moving 
rapidly, he said, refuting the errone- 


ous impression of those who believe | 
land | 


backward 
can be bought 


still a 
human labor 


Mexico is 
where 


so cheaply that labor-saving devices | 


are superfluous. 


Times Have Changed 


“Any study of Mexico’s living con- 


ditions since our first revolution in 
1910,” Mr. Reachi declared, “ 
veal a steady 
for the masses.. It is difficult 
some to divorce economic 
from political developments 


chauffeur 
|for 


| ator. 

/ masses 
| buying power a few short years ago; | 
are eager | 
|to. Advertising is helping them make | 
their decisions and trade between the | 
a. oy 
$1,000,000 a day.” 


| today 


‘to Mr. 
'Cireulations has certified three Mex- 
le ° sa: . 

ico City dailies, he said, 
jing 
‘and four 
| capital 
| tional coverage, despite the fact that 


about 


‘culation 


fact is that Mexico has pushed its 
scale of living upward consistently 


land the trend has been accelerated to 
‘la remarkable degree during the past | 
| four or five years. 


“Take the case of an average 


his toils ten years ago. 
earnings have 


Today 


his increased suffici- 


ently to make him a first grade pros- | 
/pect for a radio and electric refriger- 
seven millions of our | 


Nearly 


represented practically no 


they can buy and 


and Mexico now averages 
Newspapers are the number one 
medium in Mexico today, according 


Reachi. The Audit Bureau of 


as well as 
national magazines. lLead- 
Mexico City newspapers are 
really national in scope, he explained, 
of that city’s dailies plus 
papers published outside the 
are ample for complete na- 


several 


five 


950 newspapers are issued 
|throughout the country. Total cir- 
of these key papers. Mr. 


| Reachi said, 
vou 


mission 


| magazines with a total circulation of 
| 400,000, the latest being a rotograv- 
jure picture magazine 
| Life, 
| tising is a particularly powerful me- 
dium, 
advertiser’s sales story 
Steady im-|ried to the broadest possible poten- | 
tial market including buyers who are 

illiterate, 


status of 
Mexico’s masses and rapid develop- 
ment of advertising as a Vital selling | O00 
as chief fac- 
contributing to marketing oppor- 
for 


Stopping off here on the first leg ot 
to plant 
of a score of his Amer- 
presi- 
Publicidad Organizada, S. A., 
largest advertising agency in Mexico, 
planned 
major 
media is gaining momentum in Mex- 
ico and, with the encouragement and | 
backing of the government, is spread- 
gospel of a higher standard 
of living in tune with the increased 


where local residents may congregate 


ized 
i} dium 
Reachi said, 
pictures of an educational nature are 
also 
jample of 
| film 

trucks 
City. 

licensed 


campaigns 
Mexico 
Mr. 
“Until that time adver- 
tising efforts were mainly hit or miss 
advertising pro- 
grams based on known market con- 
rap- 
scores of 
by- 
and 
listen- 


see 
Hourly 
tween 10 a. m. 
house was recorded at each showing. 


Reachi’s American cli- 
Pon- 
Cadillac, G. M. 
Frigidaire, 
Cola, Conklin pens, Multigraph- 
and 


turing a 
new balloon tire and the single word, 
“Gomas”, 
“Tires,” 

Reachi explained, the heading should 
have been “Llautas” 


he 


Five years ago aver- 
age annual sales totaled 25,000 a year | 
while today sets are being bought at | 


must re- | 
advance in standards | 
for | 

trends | 
but the 


who received $20 a month | 


MAGAZINE COPY 
SCORES 10.097 
GAIN IN AUGUST 


(( ontinued from Page 37) 


is 400,000 daily and 650,- 
Sunday. Average agency com- 
allowed by practically all 
media is 9 per cent, he added. 


Mexico now has four successful 


patterned after 


Mr. Reachi said. Radio adver- | 


inasmuch as the 
can be car- 


he expli 1ined, 


lines, 
18.73 


an 
per 


lines or 


increase of 71,727 
Mexico City boasts a 50,- | cent over the 382,806 lines 


watt station whose commercial |carried in August, 1936. 
| time sales are booked up six and Lineage in both the outdoor field 
|seven months in advance, he said.|and the standard group fell off this 
| Recognizing the educational value of |month. Outdoor magazines dropped 
radio, the government has co-oper- | from the 65,724 lines carried in Au- 
ated in establishing centralized list- | gust, 1936, to 58,128 for the current 
ening posts in smaller communities | month, a decrease of 11.56 per cent. 


The standard group this month 


and absorb the value of programs|scheduled 18,355 lines, as compared 
broadcast from larger as well as! with 20,454 in August, 1936, a decline 
|smaller stations, fof 10.27 per cent. 


Recordings reproduced from motor: | 
vehicles are an important me- | 
for reaching the masses, Mr. Practically no 
and commercial moving | in the total for 


Women’s Groups Steady 


variation is shown 
the women’s group 
listings. In August, 1936, these 
groups carried 193,901 lines. The 
total for the current month is 193,- 
%71 lines, a gain of 70 lines. 

Women's magazines, however, 
gained 13.23 per cent. Lineage for 
August, 1936, totaled 307,348, as com- 
pared with the current figure of 348,- 
027, an increase of 40,679 lines. 

Figures for the individual maga- 
zines, giving both lineage and page 
totals, are presented in the table on 
page 37. 


extremely popular. As an ex- 
the latter he described a 
devoted to General Motors 
recently exhibited in Mexico 
A large theater was hired and 
drivers were permitted to 
picture free of charge. 
showings were run off be- 
and 2 p. m. and a full | 


the 


Follow U. S. Methods 


Although Mexican advertising tech- 


nique is patterned closely after our , i i os a 
maticos in Spain, and Gomas 
own copy and layout standards, ex- : : 
, only in Cuba. In Mexico, he pointed 
port advertisers were cautioned by “un ” “ ” 
: : ‘ out, “Gomas” means “eraser. 
Mr. Reachi against buying space be- 


Strict government copy censorship 


PArTea > , « rere snreft , 

checked and all regulations were | BOW enforced on alll package medi- 
met. He mentioned a tire advertise- per and within a few weene Wis be 
ment recently employed by an Amer- applied to liquors, Mr. Reachi said. 
ican manufacturer in Mexico and |=; 

other Latin-speaking countries. <A 

single piece of copy was used, fea- MARKET ANALYST 


Consulting Executive for 
Large Corporations 
Intelligence—Experience—Organization 
—Execution— 
ARTHUR C. WEICK COMPANY 
20 W. Jackson Blvd. Chicago 
Wabash 5379 


dominant illustration of a 


supposedly 
Properly 


meaning 
written, Mr. 


in Mexico, “Neu- 


THE CINCINNATI MARKET 
... in Radio Language that’s WSAI 


A potential audience of more than one 
million listeners in the rich industrial 
Cincinnati area 


These WSAI listeners are your buyers 
... and WSAT is the Cincinnati Buy. 


Robert G. Jennings, in charge of Sales and Programs, Cincinnati 


New York and Chicago Offices: Transamerican Broadcasting & Television Corporation 
J. Ralph Corbett, Inc. 


@ BASIC RED NETWORK, N. B. C. 
@ MUTUAL BROADCASTING SYSTEM 
@® THE WLW LINE 


THE CROSLEY RADIO CORPORATION 


7 


a * 7 th ga Wee a ae pe . omy -. é +. LP tien « ‘ 4 eS a a S le hoe —. 7 wae are Si a A i .. an 
A aa ri fe ~ 2 vi x > 3 ie) c ; Re = ~4 vs s \ a ae ie 5 eee. “iy Se 
ey baieed my a 4 M; oof, ae Fe ‘ \ : tae aie. a aoa TS As al Ire eave hs fk Prine eee a7. - y= ; ct. nt ae ce 

ae Be Se ago + Vee iy MON Tite, aaa ee Wi s ao re or 4 * Pi aoe ~ * 4 oe i 3 } ‘ , fae 4 2 

Po. ee ac te erg — 

, a ae 
Y acs 
| al a me 
see ie 
| ;? ode 
} tes a 
re. 
= wig 
| Be —— : | 
Po - ne 

r is ae 

h a os 

6 ‘d 3 a 

t, a ae 

Ss a is = 

i ttt™—™——SCCCC*“‘F}} ae 

t % eg 5; 

’ a er a. 

y Sg. , 

n ne Riek 

n, PS 

R a ty, 

ee 
= a hs 

ar Ae se a 

hs ae i 

Beret te 
et es ax 
= ny Beg Pe 
hs os ec 
for Po ny aay 
nd — | 
ce . 
re ‘ 
., Pars, 
‘ tee Pie 
sak 3 
ort a os 

i ee ee ss 
| -_ = 

3 is ee - —— a 

for . 

the a e 

31, . She 

87,- | - 

ride a 

ded * 

hes: 34) 
2 a ¥ a 
bey- —— 
b- ie oe J 
the a 4 
, it, i 
937, | — | 
) as } He " 
lta ag 
the sea Ls 

net a 7 

Bit t: = 

> 30, a. 2 

Sia 7 
. | i a z 
d in em 3 
= - 0 SS SS - 
* _— 
| ———_— 
| | or 8 
} . : F 
Be | : : gf e : | 
| ee : ? a F 2 a $ r 
, ne ; = ; ‘ 4 yr be 
: : jae 
| o - . ; 
es \ ie | -_— 
a 
| ee ae 

— ee Ph "Ore 

: ae ‘ 

DVER a ae eg : 

S? °° 

} chee 

Re P| | aa 

itory. oak i 

Ye of * ’ 

. 

HERS ry ’ 

_ Po ae 

“9 : 

ee - ne _ : . pe " | 

Click ee 

TES | eee a ; 

. ae 

| Click ee | ee 

| mee 

| Click | = 

. 

| ¥ 

| .! 

| “4 Sis 

Betis 

| ee ° ay : 

| 7 = 
ee “a 
| ee a 
| Lig 
| a, 

, ee 

3 4 ies 

} aye 

% : or 
ews | a 
| Winth: 

il | ome : 

ve we a | ods & ey 

jive DOW SS = re | = 
| a 
ee 
tfPoe le 
pore Or ee 
/ eee & 
\ ‘ ; i iD 4-2 
¥ f a ee ‘ . r vat } ; “ yee 2 esta cL Re eR eye Sins Sah oe SRR rake 
he ; { ; f 3 Spt i, a RE aka Seca ‘ Oe hs ha! RE RIG PE ERC Sa Shp RL, oho ame eter as 29 geen BaedT Sc hs Pekan eb otters SahERS, f.2° —, . “amet Ween mina oie tS aa 
ARS BB PES We cane gE Sat Ar ae Salty RS PR Sir is 5 RRS So ER SERA Soe SE eb RI NRO te Se Be Ae a ee Pe ee 
Tee ere RMON or is Le ONG SS iho ei a AR Mae gl Ca ies SE ale ge Maa Aare, Uy O's dice Stas aie ee) 1s chateau Se pee Te Lb geo eae a f sake web glance ay iTS ANCES, Meee Aaa Sle Da pes.” ig a, eo eee ea 
“ae Late oes: aie ar EOLA MR tae PE GRY Se si <td BE eens ere aie Neg ed Seen eR eee SVMS Te se ot Se Bm Se ee ace 
* fs oie x \ a Be zy, i Me : oe F a - , 3 eS v a ee § aie i Bien 5 ple ; é ea = a oe | Meits ds : 7 gh ABS 


Ns ihre 4 os pom 2 , € 
5 a ha Oo ical Pei . eS ; eS ile 
40 ADVERTISING AGE August 9, 1937 Au 
ee —— 
|more orthodox markets and has suc- Mi t M 7 t 
MAN WHO TAPPED <::*:: according to some, in creat- inute Oo vies 
ing a definite demand for the prod- S Wid d 
}uct, even in drinks mixed at the bar. | cope l ene 
The corporation was founded by e e b M A . ( 
N FW : | F | ) FO) p |Mr. Wupperman’s father, at whose VY ore ction 4 
| death the presidency fell to Mrs. ataieneia 
|Wupperman, Neither Mr. Wupper- ; ; 
i | T T , R S f) | FS man nor his mother ever knew the Colorado Springs, Colo., Aug. 4— 
; |secret of the formula of the product, Injection of more catertatament 5 © 
| which was first used 113 years ago promotional minute-movies has leq & 
— by a Dr. Siegert, an army surgeon to a large increase in the numbe 
Greenwich, Conn., Aug. 3.—A. Ed-| stationed in Angostura, Venezuela. = Sen Tienes Serere ota 
ward Wupperman, who, as vice-pres-| When the Wupperman family took tising films, M. E. Zetterholm, map. ind 
ident, then president of Angostura-|over the business, Dr. Alfredo Sie- ‘ led diene talent eal ager oe General Screen Advertising - 
Wupperman Corporation, did more|gert, grandson of the originator, bie gg oredlly- pay. ove Wanted.” aaiaeiniiibliniis Wensea” ant Inc., Chicago, declared as leaders oj M 
than any other man to tap new mar-| visited the United States each year, “Representatives Available,” 30 cents a line, minimum charge $1. Terms: -” cage ap iene gy — man 
kets for Angostura Bitters, died Sat-|locked himself up in the plant and|cash with order. vention of the exander Film Com ing 
Cetra nba ny ees ce a é = y . ’ . All other classifications (single insertion rates): % in., $2.75; 1 to 3 in.,| pany here. ; 
urday at his home here of heart dis- i yes sre age cag vg peng $4.75 mer inch. Write for descriptive folder describing discounts for term P ihoaate Handy, president of Ja to tl 
ease. He was 65 years old. of the formula are he n vaults 1M | insertions. 4 wane ® : Th that 
While a method of utilizing Angos- | Trinidad and London, and are known ey Se, eee See Wee oie 
tura Bitters to give meats a richer|only to two other members of the HELP WANTED POSITIONS WANTED group, The screen advertising in- mar! 
and more delicate flavor was discov-| Siegert family. ee ae eee wane | oe ee ~ oO dustry must work collectively rather hunt 
. r y y - anh PPOR IN ™ a you wan man Who ca . . > stitiv , . ; s . , 
ered largely by accident, Mr. Wup-| While Mrs. Wupperman was presi- = serve as assistant advertising man-|write and produce radio programs than compe titively, to realize its ful food: 
perman’s prompt capitalization of|dent, her son served as vice-presi-| ager for a paint manufacturer Jocated that click at the cash register, nere’s possibilities. Fi 
iti re ; . > 7 > sy | close to Chicago. Creative ability es-| your man, Five year proven record. si 7 retail an ; 
the possibilities gave his company |dent. When she died last September, sential. A ~ prompt reply outlining| Agency background. . Business with both : dna reas 
such a long start in the competitive|Mr. Wupperman became president.| packground, experience, present or| Box 1189, ADVERTISING AGE, Chgo.|tional advertisers is running mor ers | 
race that rivals had little chance to|Surviving him are his widow, Mrs. Gocired salary, samples of your ots TEXTILE ADVERTISING than a third higher than that ote sent: 
profit. Several hundred meat pack-|Flora Stafford Wupperman, his | jqdressed oo . . year ago, J. Don Alexander, presiden Drug 
ers have been licensed to use the|daughter, two sisters, and his two} Box 1190, ADVERTISING AGE. Chgo. heb ee sn Bag cata age ME lg: ste of Alexander Film Company, anf ooca: 
process on sausages, frankfurters,| brothers, Ralph and Frank Morgan, LAYOUT MAN WANTED | a wear, furniture and allied trades. nounced, while Charles Light, New Fj oce 
. é sey » Jar y oO = ‘ , ? » r = » 
liverwurst and other delicacies. motion picture actors. pg 1) ceeeert ot need ak te wat its woven or printed on a textile,| York export manager, reported finer 
The story most commonly credited nin experienced layout and idea man in i ™ marked increase in foreign businegs il] 
is that 3 king | >» chemist dis their Davenport oMices. If interested 404 S ells Bt. Chicago Ill with short-length advertising films 7 
s that a packing house chemist dis- HIRES. CREATOR OF write at once to Chas. H. Lawrence, Pr . HARriso wey, ; ; ’ 2 . . Ey 
covered the virtues of Angostura , care of The Ramsey Company, Daven- 10one SOn s60% shipped to 24 countries during the price 
Bitters in connection with meat dur- NEW INDUSTRY, DEAD port. be rdeig Mt mers salary desired and last year. a h 
enclos s ° bd : 
ing a recipe contest conducted by Philadelphia, Aug. 3.—Charles E. MISCELLANEOUS Reports also were made that nat: execl 
Angostura-Wupperman Corporation. | Hires, founder and former chairman eS VE Attention!! Alert Businessmen... In-|"'al color in national and local tions 
He was surprised by the results and |of the board of directors of the Hires — extensively, knows agencies vestigate economies pmerey ne, by |screen advertising is developing main 
approached Mr. Wupperman, who im-| Root Beer Mfg. Company, died Sat-|many accounts including electrical- etna on + Ratha peteh? 9 a irculare, |rapidly with other new developments a 
mediately launched a campaign in/urday at his home in Buck Lane, a sagrrn ee ok aiendine béatnene charts, price lists can be reproduced animated cartoons in minute-movie Th. 
: . ; s § , = ) xpensiv . sor rpe- : : j j 
meat papers to apprise the trade of | Haverford, at the age of 85. by mail. ek te » ey accurate and econom-|and featuring of radio stars likewise have 
the potentialities. Packers licensed Mr. Hires developed the $5,000,000 John C. Gerstner, 11 W. 42nd St., N. ¥. ical. gaining ground. h 
; ae ein, semmiler os i ; hi ° —— 300 COPIES (size 8%x11”) $2.50 tract 
under the plan were equally enthusi-|company which now bears his name, POSITIONS WANTED Additional hundred copies $c AbI 
astic and indulged heavily in adver-|from a five-cent soft-drink business Young woman—21—attractive appear- Lower prices in quantity hai 
tising in fighting their own competi-|he established in 1869. The origin] ance, 5 yrs. bus. exp. including 1 yr. a eames yp ig mary St. N. Y Wanamaker Issues aes 
tive battles of the id is attributed to a drink| S8ec’yY to agency exec., familiar with] “2 ois As > Safet: 
" 1 in th h : of hi f fe 7 in| Placing newspaper schedules, radio Guaranteed weekly circular and sam Store Magazine Ardm 
made in the homes of his friends ir icity ¢ . ity, correspond-|G@ 2ed weekly cir ar é sam- P * é in 
Supervised Its Use lrural New mat H ; ; tooth i ageones witk anonan ple distribution to 20,000 homes_ in John Wanamaker’s, New York, haf pany, 
: : .,|Tare! Now Jersey. © opened 8/0) radio’ station Willing to locate| N. W. Nebraska and western S. Da-lissued a store magazine, to be dis Bat 
Use of Angostura Bitters is said wholesale drug business, but was not anywhere. 5 eg Pe eg ES OR tributed with monthly bills which Bl k 
intensi ' ing flavoring : < ' J GE ’ ASSOCIATE s ; _ cree ’ : ack 
ee Te hg flavoring of | successful with root beer until the|Box 1188, ADVERTISING AGE, Chgo Box 5, Ardmore, So. Dakota will contain institutional news ané Chem 
meats. The sponsoring company de-|jate George W. Childs, editor of the| RADIO COPYWRITER: Key commer- The house that service built. store statements. The magazine, to 
veloped a definite system for using | old Public Ledger, persuaded him to|cials, script, dynamic but sane copy PHOTO POST CARDS be known as “The Family Album; Paste 
the bitters and also identified meats ; : : that gets results. Diversified accounts] J "Pink & PT RS lans t arr lvertisin though— Corpo 
‘ aut a'S |advertise. Small space was so re-|hoth national and local. Agency ex-|SEND FOR FREE SAMPLES OFOUR|Plans to carry at sing, gt 
so treated by special emblems. sultful that Mr. Hires became the|perience. Chicago or West coast pre- inched oo ana tk “beleee ané aod will appear in the first (Auf Bruz- 
Angostura-Wupperman Company | first advertiser Mr. Childs allowed to | fetred: n't ov. ‘ unity | SUst) issue. A. 
' “ , — St ¢ : , S ¢ 7 haw 92 DVERTISING AGE, Chgo.| sults. Don’t overlook this opportunity - : vane ee : . 
has also been active in cultivating |use an advertisement more than one pair an Be - for additional profits. Write today. The paper measures ox6, and ha Cham 
, ; RADIO WRITER GRAPHIC ARTS PHOTO SERVICE |12 pages, black and white. Wanamak Tex I 
= == SS =—= nage Fi Comedy, drama, serials, commercials 3rd & Market Sts., Hamilton. Ohio |er’s has twice before edited mage a 3 
Mr. Hires stopped active work in]|of all kinds, publicity director, seeks sr ne or — |zines, “Everybody’s Journal” in 187( 
1916. } : - "ee ee ee Chicago agency post. Creative record, OLD ENGRAVINGS BOUGHT! peng E D y : di 4. ae ‘ts pany 
916, but did not retire formally from gets results, best references. College| Highest cash prices paid for zincs, and “La Derniere Heure a Paris,” in ’ 
the presidency of the company until] grad, married, 29, 8 years radio, now otectees, panes ge ove 1909. pany, 
: - i rj rj ‘ , rs ti - ‘hicago Scrap Meta ompany teinemnticcaintatniniall 
+ me aerTr¥es by Charles E. pan a pcre: a ee 1609 S. Homan Ave., Chicago Coops 
——? dr., — of the hepe pe Box 1191, ADVERTISING AGRE, Chgo. Crawford 0227 James Adams Elected gow 
and two other sons, two daughters - — —=———!] <= ———— 9 Fi ea 
‘ James S. Adams has been electet 
oo fended national advertisers why the Cronkrite Promoted executive vice-president of Benton df "a | 
sini : y ouis Post-Dispatch ; Bowles, New York. He was formerl§ The D 
code of the St. Louis Po p 1 (p 2 P 
T . ae lificati unten A, Cc. C ronkrite has been elected a vice-president and general managers ¢al Cc 
SOU HMAYD, WHO SOLD often required modi oe say = sr vice-president of Universal Atlas Ce- Ltd 
4 diplomatic role which he performed | ment Company, Chicago, in charge of + 
” Phe “ — ably. |sales in all states in the Chicago area. = © ee, 
ronxville, N. Y., Aug. 3—Leon N.|  jruneral services will be held in St.|He has been with the company since iB vompée 
Southmayd, a promotion director | | oyjs Friday. | 1907. Mailing Service Enoz 
| who restored to cycling during the i : | —_——— Multigraphed letters filled-in equal @ Inc., J 
last sixteen years much of its earlier . Joins Rambeau to individually typewritten ones. The 
nopularity, died here last week in the McDevitt Represents Gilbert M. Hutchison 1 oined || ADDRESSING - MIMEOGRAPBING § 5) (, 
} M. itchison has joine 
Lawrence Hospital, after an illness Two Patterson Papers the Chicago staff of William G. Ram-|| THE LETTER SHOP, Ine. § Pence: 
of four weeks. He was 53 years old re ‘ k beau, radio representative. He comes || 440 So. Dearborn St., Wabash 8655 Gart 
YO : : a National representation of the from WCPO, Cincinnati CHICAGO A ele 
UR DAILY WORK, and lived in Yonkers, N. Y. Washington Herald and Times has , ; salety 
Mr. Southmayd was president of} peen placed with George A. McDevitt | === Compa 
IF YOU W L Cycle Trades of America in 1921,| Company. an 
| i. AND with offices at Bristol, Conn., later Kleanor Patterson is publisher. Walt 
becoming manager of the New York SSS bury § 
office. He wrote radio script, di- Hohmann Advanced . ’ Johnsc 
rected advertising, organized bicycle P = = Q) IDNIG HT-OIL URN G Koh] 
trains, and induced women’s we Curtis J. Harrison, advertising 1 va 
ei , . vide vear | manager, Photoplay, has appointed Aondo 
makers to design special bicycling | Richard P. Hohmann Western adver- ° =. 
clothes. Mr. Southmayd was presi-|tising manager. Mr. Hohmann was | eeal i nt XECI LtLUE it 
EXTRA HOUR dent of Southmayd, Ine., whose|formerly a sales representative. 
offices were with Cycle Trades of pe eg __—— 
s , | 
oe The latter ———- grew | “ Junior League” Appoints . | 
under his management until its mem- : : i Ay " 
Junior League Magazine, New Wy 4% ’ ' . , 
bership now includes 100 jobbers and York, has Bras, sotal anllaen & Hunt S () Za : - Ue You'll be sweating dead 
makers of bicycles and parts. Chicago, as Western representative. | zz v1 = that new tire company campaign these | 
ints A SS 
s “| | next few hot Summer months, and 
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FOR PROOF OF THAT " a — Timely Home Run commuting to Rye every evening wont 
_ Bangor, Pa., Aug. 4.—W. Earle Made Ford Slogan be too pleasant. Sin 
Grubb, co-publisher, Bangor Daily Check i The Shel d wae 
News, died last week. His father es- =~ Oe Se SS ERS CURE AOS SRY daily. 
FOR THE BEST OF JI /tablishea the evening paper 43 years} New York, Aug. 10.—“Watch the 7 hot weather comforts such as a swim- (rigor 
iat ieee il ming pool, roof terrace, solarium S 
‘STATS, QUICK, CALL = The time is 1907. A baseball team é Y 5 yews — ’ , ee 
SCHMID, VETERAN OF of Ford employes is playing another gym, restful library and a cool room ‘ 
: industrial nine. With the bases full, high above the city. No extra charge for these fea- 
POST-DISPATCH, DEAD |\ a Ford patter takes a toe-hold, drives turss. The Shelton is near vour oeliee ony wa 
Bay View, Mich., Aug. 5.—Adolph|a long ball into the outfield, scoring iets ‘s s / <a , y 
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E. Schmid, who retired five months 
ago after 51 years in the advertising 
department of the St. Louis Post- 
Dispatch, died here suddenly yester- 
day of heart disease. Mr. Schmid, 
who was 67 years old, came here with 
his sister for a vacation July 9. 

Mr. Sehmid joined the Post-Dis- 
patch July 19, 1886, as an office boy 
ind eventually became manager of the 
department in charge of national ad- 


Ave., STAte $977. 


vertising contracts. In this post, it 
}became his duty to explain to of- 


three. “My,” says’ the 
“watch the Fords go by.” 


the way the slogan came into being. 
An unremembered spectator picked 
up the remark, and it soon appeared 
in Ford advertising. In 1908 it was 
given prominence as a caption on a 
lighted sign atop the old Temple The- 
ater in Detroit. Today it appears on 
11,000 outdoor signs designed by the 
French poster artist and designer, A. 


M. Cassandre. 


umpire, | 


That, according to Ford News, is | 


you approach it. 
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Bi Lambert Pharmacal Company, La-| Vapo-Cresolene Company, Vick Old Gold Puts In Second Year, WQXR 
~ TRADE ACT voris Company, Lehn and Fink, Inc.,| Chemical Company, Expands Sales Staff 
, Lewis-Howe Company, Eli Lilly & Henry K. Wampole & Co., Inc., Ab E di a : 
d Company, Lucky Tiger Manufactur-| Wm. R. Warner & Co., Inc., Northam rupt n ing Ament . Seatiow, Lapigpe | * the 
ing Company. Warren Sales Company, Inc., Weco a OCA! CISPIAY AGVETUISINE HAE OF the 
B pany ; hi : B C. t t New York American, and John M. 
Major Mfg. Company, Marcus-Leso- | Products Company, White Labora- to ig ontes Murray, formerly of the advertising 
on ine, Maryland Phar. Company, Me-|tories, Inc., Wildroot Company, staff of Esquire, have joined the sales % 
Kesson and Robbins, Inc., Mead| Worlds Dispensary Medical Associa- Continued —r department of WQXR, New York, % 
wane V .|tion, John Wyeth & Brother, Inc. (Continued from Page which is entering its second year as a 
Johnson & Co., The Mennen Com : ” a e ‘ , 
ot pany, The Mentholatum Company,| Youngs Rubber Corporation, Inc. perfect pussie” record to date, the commercial station. 
tin @ , Socemncauceaeieions only record like this on the street. ———-—— 
lea Merck & Company Inc., Wm. S. Mer- Another tineter. whose answers ‘ 
hes rell Company, Miles Laboratories, Offers Pat-A-Day we meee wade io connection @tth Tarrson in Agency 
: Continued from Page 1) Inc., Milks Emulsion Company, Milk Trade publications in the depart- Sori ' Nathan E. Tarrson has become a 
Iver. : M I : the original contest, declared that his P - 
man. _.. etate fair trade laws, according | Minerals Company, Inc., The Mau-/ment store, chain store, drug and “former solution services were 100|P@rtmer in Hirshon-Garfield, Inc., 
— ; : rine Company, Inc other fields will be used to introduce — New York. Mr. Tarrson and Sidney 
sing - secretaries of grocery associations, |™"e Company, , € per cent correct.” For $25 he agreed|..- ong * ; 
. ” , Noxzema Chemical Company, The|Pat-A-Day, new powdered deodorant ‘ ‘ Garfield were formerly associated at 
rs of Many reasons are given by the shinee" : , a ye et.A. to furnish puzzlers with the solutions | Fairchild Publicati 
Norwich Pharmacal Company in capsule form, made by Pat-A-Day airchi ublications, 
COD manufacturers, the recent skyrocket- | * 2 Phili R Park, |of New York, Inc., and marketed in | to the final tie-breaking series, in ad- — 
Com ing of food prices adding one more Park and Tilford, oe4 L. ark, !o5-cent and 50-cent sizes. Newspapers | dition to supplying “free supplemen- Fawcett Pa er Mer e 
to the list. Many food producers fear | [¢., Parke, Davis & Co., E. L. Patch /1nq consumer magazines wil be used tary advice,” presumably in connec- pers g 
Jam that high food prices will alienate the | & Co., The Pepsodent Company, The | jater. tion with the letters that were to ac- Screen Play and Screen Book, 
the affections of consumers from trade- Personal Products Corporation, The P ae company the solutions. tea Hae Magne oe ze 

g in. marked products and send them on a Pineoleum Company, The Pinex Com-| J ’#{gmmedieu Advanced New York, w e merged, effective 

‘ : pany, Poloris Company, Inc., The ‘ Get Only Six Days with the October issues, as Screen 

ather F punt for cheaper non-advertised | P@y. — . ie P. D. L’Hommedieu, director of , , Book combined with Screen Play. 

s full IB foods. Pompeian Company, Princess Pat}; :nson & Johnson’s dental division, The second tie-breaking series was 

Frequency of purchase is another |Company, Ltd., Pro-phy-lac-tic Brush|pas been appointed manager of the | issued July 29. Replies were inelig- Will lesue Director 
nef .cason mentioned by food advertis-|Company, Pycope, Inc. Eastern division, general line. B, T.| ible unless postmarked Aug. 3. This y 
more f ors in arguing the case with repre-| Rolls Razor Company, Inc. Cowper, formerly assistant to Mr.|gave contestants only six days in| The National Foreign Trade As- 
if i Sales Builders, Inc., Schering Cor-|/Hommedieu, has been named di-| which to solve 90 puzzles and com-|S°¢iation, New York, will issue a di- 
Ol @ sentatives of the retail grocery field. ales Buliders, ” go seo sas : p # ; 
4 . rector of the dental division. rectory, “America’s Leading Export 
sident Drugs, they point out, are purchased | poration, Julius Schmid, Inc., Schne- Resse easier pose their letters. No figure on the Manufacturers,” to go to foreign buy- 
» @& fF occasionally, while food is a daily |fel Bros., Inc., The Scholl Mfg. Com- A Wi number of contestants remaining in}... 
New} necessity, and anything that tends to| pany, Inc., Scott & Bowne, Sharpe & IRNOUNCES : inners - the running was divulged, but it is jeaeeaane 

ted @f increase the price to the consumer| Dohme, Smith Bros., Socony-Vacuum} House Beautiful has announced | pejieved to be small. The new series O Chi Om 

eet oe Oil C ny, E. R. Squibb & Sons,|Winners in its contest for the best) a. qistributed by registered letter pons Seago wrvd 

ines: F will prove a boomerang. il Company, E. R. Sq The {letters on the magazine’s recent antag: tis oiiiiint h 1 Ferdinand S. Hirsh & Associates, 

films Even in California, home of the|Frederick Stearns & Company, ©|Bride’s House Display. First prize, a containing in addition to the puzzles, | New york, photographer, will open an 

€ thef »»ice maintenance law, food advertis- | Sterilek Company. Dictograph radio, was won by Mil-|return envelopes to which air mail| office at 529 S. Wabash avenue, Chi- 
ers have remained aloof, according to| Universal Camera Corporation. dred Seydell, Atlanta. stamps were attached. cago, Sept. 1. 

it NaF executives of retail grocery associa- 

local F tions. Only a few have made price : 

loping maintenance contracts and these few 

mentst are chiefly local manufacturers. 

ree The following drug manufacturers 

kewisef aye made price maintenance con- 
tracts in Illinois: 

Abbott Laboratories, Inc., Amer- 
ican Druggists Syndicate, American A GREA i NE W INDI IAS i R ) 
- Safety Razor Corporation, Marie 

AZineF srdmore Company, The Armand Com- 

rk, hash pany. 

a yt ae GETS OFF ON THE RIGHT FOOT 

whie Black, Bayer Company, Inc., Bell 

dg Chemical Company, Bost Tooth 

Ybum’ Paste Corporation, Bourjois Sales 

though{ Corporation, Bristol-Myers Company, 

t (Auf Bruz-Off Sales Corporation. 

A. J. Canfield Beverage Company, 

nd a Chamberlain Laboratories, Inc., Char- 

— Tex Incorporated, Chattanooga Medi- 

n 187i cime Company, M. L, Clein & Com- 

ris.” inf Pany, Colgate-Palmolive-Peet Com- 
pany, Chesebrough Mfg. Company, os 
Cooper and Cooper, Coty, Crazy os 

ted | Water Crystals Company. 

ehuaiel Dean Rubber Company, Delv Lim- ¥ 
ton 4f ited, The Denver Mud Company, Inc., “ 

ormerl'§ The De Vilbiss Company, Dios Chemi- “7 

anagerg cal Company, Duart Sales Company, 8 
Ltd, =e 
Nimer and Amend, Emerson Drug ye ; ) 

ice Company, J. C. Eno (U. S.) Limited, HE air-conditioning indus- loosely in advertising. In No- these recommendations. 

iB Enoz Chemical Company, Ex-Lax, oe sec-- de, At ees, de a > ‘ ’ aoe sit ; poe epee es : 

sal Thine, Peasinins Peodects Coemeus. try has been a fertile field vember 1935, the Bureau's bul | Recently the air condition- 

ones: @ The F. W. Fitch Company, Foley for misunderstandings and letin, defining the term and ing industry has made use of : 

o ’ of ‘ << ‘ 2 4 P ? ae sa ‘ es 
pwnd and Company, Frailey Products, Inc., claims of unfair practice. Al- recommending minimum re-_ the Bureau's definition, in con- 

, Ime. § French Lick Springs Hotel Company. ; ebb Pee 

sh 86558 Corfield Tea Company, Gillette most any device for humidify- quirements, received wide junction with those of United 

—_——F Safety Razor Company, The Glessner ing a room or setting air in publicity. Since then the Bu- States government depart- 

—————— P ‘- s sf i ‘ 
at ak eee Soeapany. motion has at some time or reauhasbeensuccessfulinmany ments, and beyond doubt the 

— Walter Janvier, Inc., Jergens-Wood- other been labeled ‘‘air-condi- cases in gaining the coopera- Bureau's initiative helped to 
std Sales Corporation, Johnson & tioning.’ So many conflicting tionofappliance manufacturers — stabilize the term aér-condition- 

1 Johnson, on : : ; . . , 

NG Kohler Manufacturing Company, complaints had been presented concerning the observance of img for both trade and public. ; 
Sondon Mfg. Company, A. J. Krank, to the National Better Business ra ‘ 
ne ; » & ® ; eg 
‘a Bureau that it shouldered the ; ; 
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Single, $4 - - - Double, $6 ventilating engineers and matters out without publicity or prosecution. It is a non-profit organiza- 

Featuring two-room suites from $8 : : ; ; ! 

y lully, Serving Pantries, Electric Re- others collaborated and agreed tion and its services are available to members and non-members alike, 
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, ° in the view that air-conditioning but its support comes from members’ contributions. Without obligation, 
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The NATIONAL BETTER BUSINESS BUREAU, Inc 
UVerly 405 Lexington Avenue, New York City 
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CRITIC ON 
THE HEARTH? 


Today, American Business must 


meet its critics man to man 


RCA presents the “Magic Key of RCA” every Sunday, 
2? to 3 P.M., E.D.S.T.. on the NBC Blue Network 


O paraphrase an old Irish saying,“A worker in the shop is a 
critic on the hearth.” Today, as never before, American busi- 
ness must meet its critics man to man, in the frankest, friend- 
liest manner. . 

In no way can this be done so simply, directly, and effectively 
as through radio. For in a man’s home, on his own hearth, he is 
under compulsion to no word save that of his own choosing. 
Over his radio, your story suffers from no distractions, no visual 
presence. Only his ear is engaged—and his imagination. 

To your man’s imagination, the only limit of flight is that im- 
posed by the story you have to tell. In the mysterious theatre of 
his mind, your story burns and /ives—oblivious to surroundings. 
No other medium is so perfect for completing the perfect 
understanding. 

Today, in millions of homes, millions of critics are being won 
to a sympathetic understanding of America’s Business Aims 
through the use of NBC Networks. The facts are available to 


business through NBC representation—everywhere. 


NATIONAL BROADCASTING COMPANY 


A Radio Corporation of America Service 
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- SERENE IN CONTEMPLATION OF HIS SACK OF MAIL POUCH 


PHOTOGRAPHIC 
REVIEW OF 
THE WEEK 


STAR IN NEW TROUPE OF MANNEQUINS 


| Treat yourself to ‘the best 


Two tough muggs decorate the current poster of Mail Pouch Tobacco Company, Wheeling, W. Va. Strobridge Lithographing 
Company, Cincinnati, handled production. 


DOUBLY EFFECTIVE PHOTOGRAPHERS LIKE THIS ART 


A perfect illusion of reality is created by this mannequin, typical of the new era 
brought by Standard Fixture, Inc., Dallas, to display men. Elsa Profita was in 
charge of the group. 


HIS VOICE NOW HAS A WIDER RANGE 


The graceful feminine hand holding the This photograph took first prize at the Indiana State Photographers convention 


product demonstrates Ws use in this dis- at Indianapolis. It was made by Advertising Artists, Inc., South Bend, for Harter 
play designed by Einson-Freeman Com- Corporation, office equipment manufacturers of Sturgis, Mich., through Lamport, 
pany for Northam Warren Corporation. Fox & Co., South Bend agency. 


CONFERENCE ROOM IN NEW HOME OF McCANN-ERICKSON, INC. 


~ B. Wilson, president and general manager, Station WCKY, Cincinnati, dedicat- 
ing his new 10,000-watt transmitter. Mr. Wilson did the job in 60 seconds. 


The gatherings which seem to be a requisite of agency operation are held in this commodious room in the new offices of 
McCann-Erickson, Inc., Cleveland. Here is a typical huddle. 
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